Financial Report 31.12.2018

3011
3012
3013
3015
3019
3210
3219
3250
3251
3260
3261
3300
3310
3510
3860
3861
3899
8020
8080

COSTS

Cost Centre
Central activities**
Office

CB

ExCo

GA/AM

External meetings
I0C 50 Road Map
Parafloorball
Equality Function
Athletes Commission
WFC

U19 WFC

EFC

Champions Cup
World Games
wucC

Regional Games
Anti-Doping
RACC

RC

Development
Development mtrl
Material*
Marketing

TV

Internet TV
Information

MC

AC

DC

TOTAL

INCOME

Transfers

Participation fees
Organizers fee

Part.fees - non-competition
Temporary play
Membership fees

Fines

Sponsors & advertisements

Value in kind

TV

Radio

Office support
Development support
Sales

Material approval income
Material exemptions
Other incomes
Interest

Exchange rate gains
TOTAL

RESULT

Budget

22500
746000
37700
5000
8500
15900
31500
5000
11500
9000
211700
21000
44000
23500
0

8400
4500
28000
19000
25000
47000
158890
120100
58800
1200

0
58200
6000
1000
1000
CHF 1729890

Budget
115000
187000
229000

0

5000

180000

15000

206000
158890
125000

0

141000

30000

20000

305000

3000

10000

0

0

CHF 1729890
CHF 0

Outcome
31.12.2018
174889,97
713712,84
28101,26
0,00
7281,03
11040,87
31663,63
675,15
2952,99
7562,13
217670,12
26740,10
10531,37
21577,12
463,05
3020,75
1456,09
30991,98
9458,27
10922,59
25376,37
158890,00
105775,96
58882,58
1549,31
0,00
44817,71
0,00
0,00
0,00
1706003,24

31.12.2018
107300,00
159000,00
177310,00

0,00
4300,00
183300,00
9950,00
160886,46
158890,00
126445,37
0,00
140000,00
31513,90
0,00
285179,05
2387,41
4124,56
0,00
362,46
1550949,21
-155054,03

Compared  Outcome
31.12.2017 /Ann.budget

19737,99 -152389,97
663786,41 32287,16
22924,08 9598,74
56,58 5000,00
11366,06 1218,97
5953,46 4859,13
30228,76 -163,63
4409,21 4324,85
904,60 8547,01
8387,90 1437,87
237978,13 -5970,12
23701,11 -5740,10
48776,65 33468,63
90119,97 1922,88
78131,53 -463,05
0,00 5379,25
0,00 3043,91
23526,00 -2991,98
14104,58 9541,73
16221,29 14077,41
25890,34 21623,63
158890,00 0,00
111107,86 14324,04
16092,49 -82,58
10,59 -349,31
0,00 0,00
39045,59 13382,29
54,08 6000,00
0,00 1000,00
0,00 1000,00
1651405,26 23886,76
31.12.2017
107000,00 7700,00
225000,00 28000,00
145000,00 51690,00
0,00 0,00
2250,00 700,00
176000,00 -3300,00
11700,00 5050,00
92182,70 45113,54
158890,00 0,00
187397,28 -1445,37
1089,18 0,00
141412,11 1000,00
29302,50 -1513,90
0,00 20000,00
287600,65 19820,95
1232,40 612,59
5048,62 5875,44
9,89 0,00
310,92 -362,46
1571426,25 178940,79
-79979,01 155054,03

Balance sheet 31.12.2018
ASSETS

Current assets

Cash

Credit Suisse 559200-11

Receivables
Claims 2010
Claims 2011
Claims 2012
Claims 2013
Claims 2014
Claims 2015
Claims 2016
Claims 2017
Claims 2018
Prepaid costs
Receivables from rel.parties
Total assets

LIABILITIES AND EQUITY
Current liabilities

Accr expenses and deferr income
Other current liabilities

Transfers to reserves

Material board reserves 2016
Material Board reserves 2017
Material board reserves 2018

Equity
Retained earnings
Outcome 31.12.2018

Total liabilities & equity

* Qutcome of the material appr.
Income  285179,05
Costs  -239224,12
Profit 45954,93
80% 36763,94
20% 9190,99

** | osses on claims

01.01.2018
0,00
183059,87

85612,69
25853,83
31700,06
49200,00
53750,00
29500,00
65001,95
224626,65
0,00
24513,32
40276,87
813095,24

-377026,36
-13079,11
-184668,72
-234,82
-34600,42
0,00

-203485,81
0,00
-813095,24

system:

Appendix 2

31.12.2018
0,00
109531,81

0,00
0,00
0,00
49200,00
41550,00
28500,00
62633,95
58200,00
20522258
17935,39
67062,74
639836,47

-289115,00
-13135,29
-250490,04
0,00
-1900,42
-36763,94

-203485,81
155054,03
-639836,47

Based on recommendation of the auditor the IFF CB decided in its
meeting 07.12.2018 to write off 155366,58 CHF of the older claims
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NEUCHATEL 2019

Women’s WFC 2019
&EXUUHQW VWDWXYV

TLENHWLQJ

14 WLFNHWV VROG
YREFXV RQ ERWK ZHHNHQGYV
7LEFNHW LQF R RtHFrAXQ00.60Q W O \
$ERXW RI WKH QHHGHG LQFRPH

6SRQVRULQJ

6SRQVRULQJ LQFRBXOODW )U
Sponsoring goal is at Fr. 170'000.00 gross and Fr. 150'000.00 net
Fr.20°000.00 DUH LQ EXGJHW IRU FRPPLVVLRQVDWHRQEXUE XX KDASRQPRVY W

EHHQ QHHGHG VR IDU
&RQWDFWYV ZLWK VRPH SRWHQWLPNMODVHRQVRUWVLUIBO RSHIPOYHU S

fHDPV

7THDPV ZHUH DVNHG WR ERRN$ BKIHQA U KRWHO XQWLO

2Q0\ DERXW KDYH ERRNHG WKHLU KRWHO \HW

7TKHUH DUH QR KRWHOV UHVHUYHG DQ\PRUH

Q¢ QIRUPDWLRQ OHWWHU ZLOO EH VHQW WRZDUGV HQG -XO\

ILYHVWUHDP 79 3URGXFWLRQ

6LWH YLVLW ZLWK 3RODU +' DQG ,))
&DPHUD SRVLWLRQV DQG SURGXFWLRQ URRP DUH GHILQHG
2QJRLQJ GLVFXVVLRQ ZLWK 65)QNVRLW.K GV KK 18 1B HAVRE IVARHKD X W L R

, QIUDVWUXFWXUH

ODLQ DUHQD

7HVW IRU WKH IORRUL QJVKSIS\W E® HOR GRIDHWK® &OLFN )ORRRUVDQG WKF
ZRUNLQJ

7KHUH ZDV DQ LQYHVWPHQW ERWRK® GCLIKWM DOGFRXWHR VIVWHP %R
ZHOO

&DPHUD SRVLWLRQV IRU 79 /LYHYVYWUEBRQQGHIURBE MMIR QB KURSULD
EH LQVWDOOHG DW WKH GHILQHG SODFHYV

21IHUV KDYH EHHQ DVNHG IRU /(' 6PRFPHQWEWWFRHHSHRVLWKHVNR LQV
$ WHQW ZLOO EH SODFHG R Q UWDKHNWHRHKBRFBY RY WKH UHVWD

$ KHDWLQJ VI\VWHP LV XVHG IRU3SWWHQMDQ JRQH DQG WKH 9

6HFRQG DUHQD
1R VSHFLDO WKLQJV WR UHSRUW

9,3

7KH PDLQ 9,3 DUHQD ZLOO EH RXKUFRDPIKEWW. QV MHK H KRIDGIWWR Q WKH Wt
YRU WKH VHFRQG ZHHNHQG DQG G HIHQHBWL RD ROKW KHUYXP EHHNHQG
ZLOO EH WKH VHFRQG SODFH WR KRVW WKH 9,3V

& X U U H Q WV SWYPE 2019
ODUNHWLQJB(YHQWY -XQH
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7TKHUH LV D OLPLWHG DBROEWVRIRU 9,3V
,QIRUPDWLRQ IRU 9,3 WLFNHWMDDOIHWQXLB\OODH WM /WP MR -W R H
7KH QDWLRQV DUH DVNHG WRWM XQWHU HHWQGHREI FXUIXNW WLFNH

[12& 9ROXQWHHUYV

9HU\ PRWLYDWHG /2&
SHFUXLWPHQW RI YROXQWHHUV ZHOO SURFHHGLQJ
Rl WHDP JXLGHV DUH IL[HG
$OPRVW DOO WKH QHHGHG YRQOXQMWME UVQBFOREQ Q IWKKHSPMWRX VHF L

ODUNHWLQJ &RPPXQLFDWLRQ

,QWHUQDWLRQDO FRPPXQLF DWHLIR®R Q VWWIHY WMWK AFRX® W U WH\H
YRFXV IRU FRPPXQLFDWLRQ EHWZUH®EH)&QQLQJ 6HSWHPEH
JORRUEDOOL]JHG ZLOO EH W KFHDWQRID QI BX WXRHQFRPP X QL

IRJLVWLFV

7ZR KRWHOV DUH ERRNHG IRU WWHKYVY)) VLQFH VHYHUDO PR
2Q0H KRWHO KRVWLQJ PDLQO\ W KH ,7). W WIDQ | ZIDQ@DN WG HSLLWHV D Q F H
2Q KRWHO KRVWLQJ PDLQO\ W K- RMWGPHIPEKIY PRQXEMHYHE\ FDU

)bQYV

$ IDQ JRQH ZLOO EH LPSOHPHIQWBGHQDIURQW RI WKH PD
R 6SDFH IRU IRRG DQG GULQNYV
R (QWHUWDLQPHQW LQ WKH HYHQLQJV
R 6SDFH IRU VSRQVRUV

%WXGIJHW

&XUUHQW EXGJHW LV DW )U
6ZLVV XQLKRFNH\ ZLOO DVN IRUWYZDAVYDRFW ILMKGUDZDO D

& X U U H Q WV SWYPE 2019
ODUNHWLQJB(YHQWY -XQH



WFC 2019 schedule - Proposed changes due to TV Appendix 7

Group A Group B Group C Group D
- Slovakia Japan Australia
Poland Sweden Denmark USA
Switzerland Latvia Estonia Thailand

Germany _ Norway Singapore

Time and arena changes of the schedule due to TV and/or spectator reasons will be done in May and September.

Original New
CET Proposal

Sat 07.12.
12:00 12:00 - Poland GrpA  Littoral
12:00 12:00 Japan - Denmark GrpC  Riveraine
14:45 Opening ceremomy
*15:15 15:15 - Germany  GrpA Littoral
15:15 15:15 Estonia - Norway GrpC  Riveraine
18:15 18:15 Slovakia - Sweden GrpB  Littoral
18:15 18:15 Australia - USA GrpD  Riveraine

Sun 08.12.
10:30 10:30 Latvia - Czech Republic GrpB  Littoral
12:00 12:00 Thailand - Singapore  GrpD
*13:30  13:30 8 Switzerland [ SRTEEL
15:00 15:00 Japan - Estonia GrpC
16:30 16:30 Poland - Germany GrpA Littoral
18:00 18:00 Denmark - Norway GrpC

Mon 09.12.
12:00 10:30 Australia - Thailand GrpD  Littoral
13:30 13:30 Slovakia - Latvia GrpB  Littoral
15:00 15:00 USA - Singapore  GrpD  Riveraine
16:30 19:30 Sweden - Czech Republic GrpB  Littoral
18:00 16:30 Norway - Japan GrpC  Littoral

1930 1800 [ DT GA  Riveraine

Tue 10.12.2019

12:00 10:30 Singapore - Australia GrpD  Littoral
13:30 16:30 Czech Republic - Slovakia GrpB Littoral
15:00 16:30 USA - Thailand GrpD  Riveraine
16:30 19:30 Sweden - Latvia GrpB  Riveraine
18:00 13:30 Denmark - Estonia GrpC  Littoral
*19:30  19:30 Poland - GrpA  Littoral
22:00 Technical meeting 2, X-place

Wed 11.12.2019

10:00 3rdgrpB - 2ndgrpC  PO2
12:00 3rdgrpD - 4th grp C 13-16:1
13:00 4th grp B - 1stgrp C PO4
15:00 3rdgrpC - 4th grp D 13-16:2
16:00 4thgrp A - 1stgrp D PO3
19:00 3rdgrpA - 2ndgrpD  PO1

Thu 12.12.2019

10:00 Loser 13-16:1 - Loser 13-16:2 15th Littoral
12:00 Loser PO2 - Loser PO3 9-12:1 Riveraine
13:00 Winner 13-16:1 - Winner 13-16:2 13th Littoral

15:00 Loser PO1 - Loser PO4 9-12:2 Riveraine



16:00
*19:00

16:00

*19:00

Fri 13.12.2019

10:00
13:00

16:00 **19:00

19:00
21:30

it 14.12.2019
11:30
11:30
14:30
*17:30

n 15.12.2019
09:00
10:00
12:00
15:00

16:00

1st group A
2nd group A

Loser 9-12:1

Winner 9-12:1

1st group B
2nd group B

Winner PO4
Winner PO2

Loser 9-12:2
Winner 9-12:2
Winner PO3
Winner PO1

Technical meeting 3, Arena

Patinoires du Littoral

10:00
14:30
17:45

Loser Q1
Loser Q2
Winner Q2
Winner Q1

Patinoires du Littoral

10:30

13:30
16:30

Winner 5-8:1
Loser 5-8:1
Loser Semi

Winner Semi

Loser Q4
Loser Q3
Winner Q3
Winner Q4

Winner 5-8:2
Loser 5-8:2
Loser Semi

Winner Semi

*Switzerland is to play at these times if directly qualified
**Sweden to play in these times if deirectly qualified

Ql**
Q3**

11th
9th

Qz**
Q4**

5-8:1
5-8:2
Semi 1
Semi 2

5th place
7th place
3rd place
Final

Littoral
Littoral

Littoral
Littoral
Littoral
Littoral

Littoral
Riveraine
Littoral
Littoral



2019 MENS U19 WFC

Final Report

ZThe LOC managers were mostly picked from personal networks and from LinkedIn where specialized

services were needed. For the most part, those selected had managed to get control of the different aspects of
their sections. That said, four months prior to the event 2 key managers (sponsorship & media) resigned
sighting they were too busy with their own personal lives which added a bit of extra responsibilities to the
existing LOC managers

Z The biggest struggled the LOC faced was finding a manager for Volunteers and subsequent volunteers.

Halifax hosts over 200 events every year and the drain on the local volunteer database was evident.

Z The most important part of the organization were the volunteers from the Floorball Canada who managed the

Match Secretariat roles. Most notable were Simon Roethlisberger, Sonja Hotke, Karl Simpson who lead a team
of other Floorball Canada volunteers from Ontario (Walsh brothers etc.)

Z Cooperation with the Jury and Referee Management started off shaking as MUCH of the preparations had

fallen behind (most particular the Gerflor at the main venue). The IFF Staff were extremely accommodating in
putting in extra labour to get the venue ready. Near the end of the event the IFF, LOC started to gel and be on
the same page.



ECONOMY AND
FINANCES]

ZTo be finalized by LOC

ZThe event ran a deficit, as was expected, however there were a number of budget revenues that fell

extremely short of their goals. There were a number of theories associated with these shortfalls having to do
with the loss of key LOC members, lack of pre event revenues from sponsorship, drained volunteer resources
and no local media interest (although during the week a number of TV/Radio media did broadcast the event).

SERVICE AND LOGISTICS

Z Accommodation

o No major issues reported regarding the accommodation of either the IFF officials or
teams. Switzerland changed accommodations two days into their stay which had our
Transportation Manager scramble a few times with the local bus company.

o Of the 16 teams, 10 teams accepted the accommodation offer from LOC while others
stayed at other hotels/hostels but, with the exception of Czech Republic, all were within the
10 km driving distance.

Z Transport

O The was only one bus company in Halifax, so a heavy dependance was on this company to deliver  ontime service. In spite of a few delays due to
congested traffic across the bridges from Halifax to Dartmouth (main venue), the Manager of Transportation was able to work with the bus company to add extra buses in
the loop to ensure the teams got to their respective venues to play. In one case, the team had arrived 45 minutes prior to their game but were given the full hour so they

could get their practice/ warm up routine in prior to the game start. As a result the game started 15 minutes later.

O One of the underestimated transportation plan was the Technical Meeting. The LOC had planned on
the meeting being for Captains only so had arranged for the existing SUV/mini van rentals to pick up each
captain at their residences. Once it was discovered that the meeting would consist of about 40+ people, the
Manager of Transportation arranged for an extra bus to put into the circuit for both Tuesdays & Fridays
Technical Meeting. Same was the case with the Anti Doping Education. This was not expected by the LOC,
however, transportation was added at the last minute. Overall the bus company was flexible and helpful in
solving what could have been many delays. Kudos should be given to Chris Bewsher, the LOC Manager of
Transportation.

O There was no reports of Jury Management, IFF Staff of any transportation issues

1/6



PARTICIPANTS

Z Not all the teams had a Team Guide. This was mostly due in part from the lack of volunteers
(see Volunteers section)

MARKETING AND

COMMUNICATION

Z Floorball Canada does not have any relationships with any sponsors other than a competing
equipment brand, so there were no existing opportunities for the LOC to acquire any existing revenues.

Z The LOC had hired a person to search & acquire sponsorship partnerships. This person had 6+

years experience in sponsorship with a number of marquee events in Halifax & Nova Scotia. For the

period of May 2018 to January 2019, this person had exhausted most of his networks as they had

already committed to their traditional events. As he reached out to hundreds of other

companies/businesses it was determined that, without any history or past floorball events or knowledge

of the sport, only 3 companies agreed to take a chance on sponsoring the event. In January 2019 he

UHVLJQHG VLIJKWLQJ WKH FKDOOHQJHYV ZLWK WU\LQJ WR@DRPRWH DQ 3X(
significant loss of potential revenues. Several sales representatives were hired by the LOC for January

& February 2019, only to have the same result.

Z The only local sponsor willing to undertake this event was Premier Floorball as they have a future
stake in growing floorball in North America (and they represented three of the 12 LOC managers)

ZThe LOC had approached the four largest media companies in Atlantic Canada/ Canada but none

were not interested (unless the LOC provide $100K in sponsorships).

ZThe LOC did manage to strike a discounted media purchase to have the event promoted via their local

station with local player interviews, Facebook contests, online Bell Media website digital display ads (50K
impressions), 56 x 30 second Virgin Radio commercials (32K listeners) and local TV ad commercial ads
during

2019 Men's U19 World Floorball Championships - YouTube

Z The LOC working in partnership with the local Canadian Hockey League Major Junior Hockey team


https://www.youtube.com/watch?v=gmkEaxTqhhY

(Halifax Mooseheads) to run ads on their jumbotron during their league hockey games. Although
there was a cost, it did expose the sport of floorball to 40,000 spectators over the four home games
leading up to the event

ZThe LOC ran ads in the local newspapers 6 weeks leading up to the event that reached over 60K

households.. As well, send out 35,000 flyers to neighbourhoods within 2 kms of the venue and
offered a contest to get engagement in ticket purchases.

ZThe LOC had partnered with the Halifax Regional Centre of Education which represents 135

schools and 48,000 students within Halifax area, to send our regular email correspondences and
install posters in all schools. All schools were given the opportunity to attend the DAY games and
also receive a 50% discount on Team Canada tickets. The only cost would be for the school bus
rental. Turns out this was a deterrent for the majority of the schools (even though the LOC had pre
arranged the local school bus company to have available schools buses AND had requested from the
IFF a time change in the morning games to accommodate the school schedule). Furthermore Nova
Scotia Floorball Federation conducted over 75 in school workshops during phys-ed classes to
demonstrate the sport of floorball and promote the event and performed workshops during annual
phys-ed teacher conferences to expose floorball to schools outside Halifax, NS

ZThe LOC partnered with 4 charities to help promote the event to their membership (Mental Health

Nova Scotia, Dreams Take Flight, Leukemia & Lymphoma Society, Special Olympics). These
charities used social media and their membership database to promote their Team Canada Game
Night.

Z The LOC reached out to 8 local minor hockey association totalling 5,000 hockey players to
promote the event and incentivise their memberships to attend Team Canada games

Z The LOC hired the professional services of Be responsive Media to create the website, social

media graphics, posters, banners, apparel etc. to create the brand around MU19 WFC. There was a
consistent branding and messaging in all the marketing & promotions. BeRepsonsive Media
engaged the services of a social media person to consistently puch out social media in Instagram,
Facebook, Twitter 8 weeks leading up to and during the event. Hundreds of social media postings
and media engagements were pushed out during this period of time. Floorball Canada marketing
person joined in as a social media partner to duplicate the efforts of the LOC/ BeResponsive Media



MEDIA
OPERATIONS

Z No local television production was used in this event as no media company was

interested.

Z Live streaming was provided by a third party company, 3SixtyLive. Aside from a

connection issue on one of the YouTube channels (which caused a delay), all of the games
were streamed lived

Z For the period of April 30/19 to May 14/19 the Floorball2019.com website saw

0 13, 319 users of which 12, 505 were new users (2,093 from USA and 1,739 from
Canada)

O 36, 225 page views

VOLUNTEERS

Z All the positions that were planned to be covered by volunteers were NOT successfully filled. This was in

part, and arguably a major reason, due to an event that was scheduled to start five days after the event. The
Halifax Mooseheads (local CHL Mjr Junior Hockey Club) won the bid to host the Memorial Cup in Halifax, NS.
This event is the largest and most prestigious junior hockey championships in Canada. They won the bid one
year after the LOC was awarded the MU19 WFC. The Memorial Cup not only drew much of the attention from
our event but also drew 700 volunteers from the pool of volunteers in Halifax. The local government was not
able to find other volunteer networks to supply candidates. As a result the LOC had to reach out to family &
friends (some who had to travel into Halifax for the week). The lack of volunteers was probably the MOST
challenging part of hosting this event. As a result, the LOC were not able to meet the IFF volunteer protocols
each night so each day phone calls and incentives had to be incorporated to bring people into helping with the
event.

Z The biggest hurdle in getting volunteers was that many had expressed their lack of interest in being part of

floorball as they had no knowledge about the sport (apparently volunteers choose to volunteer as a means to
view/ benefit from the event). Those who did volunteer had MANY positive experiences and comments about
how exciting the sport was and how surprised they were (and glad they did volunteer)

Z There were enough of highly motivated volunteers that had a big impact on making the event happen and

many spent 12 hour days helping to ensure the event ran smooth. Special recognition should be given to
Jason Stubbs, who bore the brunt of many of the daily operational issues and arrived each morning a 7 AM



but did not leave until 11 PM each night. Jason put MANY long hours in to ensure the details requested from
the IFF were satisfactory every day!

Z Volunteer clothing had to be purchased by the LOC as there were no companies/organizations willing to

sponsor the apparel. As a result, any clothing that was within view of the live stream had to be interchanged
among volunteers. Those who would regularly show up each day were given their apparel to keep.

Z During the DAY games, particularly the week days, it was extremely challenging to get volunteers for the

Rink Squad and other floor duties. The LOC had reached out to the schools that indicated they would attend
prior to the day, and arranged for several of their students to serve these capacities. In a few cases, the
school bus had arrived later (15 minutes prior to the game) so some Rink Squad positions we vacant until the
start of the game. There were a few students who did receive permission from their parents to take time off
school and did show up each day to help. The weekend games were easier to to find volunteers.

Z The LOC, nor Floorball Canada had no employees so many of the LOC/ key volunteer persons (Match

Secretariat, Manager of Transportation, Manager of Production, Director of Marketing, Manager of
Accreditation/Ticketing, Director of Photography, Director of Catering, Volunteer Manager etc.) took a weeks
vacation from their regular jobs to help out with this event. In some cases, they also incurred travel/flight
expenses to be in Halifax. This is something that is highly commendable and worth noting.

Z Overall, there is NOT a strong following/ awareness of floorball in Halifax/ Nova Scotia/ Canada and

therefore no real desire for people to get involved. Arguably in countries where floorball is strong, this might
not be as big a challenge as it was during this event in Halifax, NS (there are only about 150 youth playing
floorball in Nova Scotia)

COMPETITION

Z All but one of the games, were played as planned and there were no major issues regarding the changes in the
practice venue during the tournament week

Z A total of 8 Doping tests were conducted during the WFC by the Canadian Centre of Ethics in Sport for a cost
of $6000 to the LOC

Z The floor delivered from Gerflor from Montreal, PQ for the A Venue (Zatzman Sportsplex) was not in the good

shape and was rolled the wrong way (according to the local installers) and most likely was stored for 3+ years,
which has caused a delay in allowing teams to practice prior to the start of the competition. During the
tournament, the floor had to be repaired a several times as the edges that kept curling up. After every period the
seams had to be rolled. This MAY be in part that the floor was installed on thermal boards and the rink
temperature had fluctuated each night after the last game and before the next morning game. After the second
day, the Gerflor for Venue B (Dalplex Gym) had settled into being in good shape. Upon uninstallation, the
installers informed the LOC that Gerflor had not sent the higher quality tape for Venue A, so this may have been



part of the issue.

Z All teams practices were held at Dalplex gym adjacent to the official playing floor. A number of teams did not

respond to the LOC to arrange transportation to practices and that put an extra burden on the Manager of
Transportation to find/add bus into the schedule as teams were requesting practices after they arrived in Halifax.

Z There was enough seating and barriers to prevent any noise during the games as teams practiced on the

adjacent gym area

Z The Dalplex (Venue B) unfortunately had the dressing rooms underneath the gym and travel time to the locker

rooms during period breaks took extra time. To compensate, temporary locker rooms were set up in the gym
area behind the official playing area so teams could rest there as opposed to going to their locker rooms.

Z There were some minor issues with the stopping of the game clock. This was primarily due to inexperienced
time keepers and lack of trained volunteers on the LOC patrt.

Z Although the LOC had First Aid/ Responders on staff as well as First Responders/ CPR Certified attendants in

the venues, we did not have a dedicated First Responder at the Secretariat Table (for teams that did not provide
their own medical staff). Part way through the event we staffed up with a nurse/ first responder volunteer

SPECTATORS EXPERIENCE / VENUE

Z The majority of the spectators who attend their first WFC were very impressed.

Z Both venues used experience DJ and Speakers which helped create a professional event

Z Neither venue was equipped with a jumbotron so replays were not available

Z Premier Floorball created a website (FloorballRules.com) to help spectators understand the rules of

floorball by using their Smart Phones.

Z Unihoc had a display within Venue A, at the entrance, which allowed for spectators to feel the sticks and

make a purchase.


http://floorballrules.com/

Z Premier Floorball had a display adjacent to Unihoc that promote local floorball clubs and capture
people's contact information for a follow up after the event

Z There were two floorball clinics (Friday at 6 PM, Saturday at 11 AM) offered to the membership of

Zatzman Sportsplex (Venue A) and advertised to the public. David Crawford (@floorballguru) was invited
to conduct the clinics. David played on the USA Mens National Team and is a big promoter of floorball in
the USA

Z During the period breaks of the Team Canada games, local hockey teams (players in age from 8-10

\HDUV ROG ZHUH LQYLWHG WR SOD\ D PLOQXWH VFULKHPH & HRWHWKHDR M L
selected from local minor hockey associations and was intended to give these young players a chance to

experience playing floorball, with hopes they (and their minor hockey association) will consider floorball as

an off ic training activity and steer their membership towards spring floorball clubs.

Z Also during the period breaks there were floorball skill competitions where spectators who participated
had a chance to win prizes.

TICKETING

Z The final income from ticketing $29,149 (short of the budget $50K)

Z The final amount of sold tickets was 4,321 (many were discounted as they were sold a
Weekly Pass). The total amount of complimentary tickets distributed was about 1,200

Z Estimates indicate that there were about 250 +/- foreign spectators, mostly family &
friends of the players and primarily from the top four teams and Team Canada

Z Overall largest single game attendance was Friday 7 PM Team Canada game with an
estimated 900 spectators. Of this amount, 350 were from local minor hockey associations

Z The overall attendance fell short of expectations, most notably less than 1000 school

students attended out of a possibility of 48,000 and only 350 minor hockey players attended
out of a possibility of 5,000, in spite of a year long campaign of school workshops/ minor
hockey cross training clinics (75+ schools, 8 MHAS)

Z The main Venue A, had a capacity of 3000 seats. The second Venue B had a capacity
of 1200 seats



HOSPITALITY]

ZThe LOC hosted a Local VIP reception each night for key persons in Halifax, NS who would be

influential in growing floorball (i.e President/VP of Hockey Nova Scotia, Hockey Canada Director of
School Programs, Presidents/ VP Development from 8 local minor hockey associations, Sport
Coordinator of Halifax Regional Education Centre, 14 City of Halifax Councillors, Directors of Sport
Nova Scotia, Executive of Halifax Mooseheads etc.). Each night prior to Team Canada game, a VIP
reception was hosted (consisting of food & drinks). Of the 120 guests invites, 30 attended.

ZThe LOC provided the IFF/ NSO daily catering consisting of coffee/baked goods in the AM and lunch
w refreshments in the afternoon, each day. Additionally, the LOC provided bar services from 5 PM to 9
PM.

ZThe LOC provided all the volunteers morning coffee/tea & baked goods along with lunch

Z Every day the referees were provided water and fruit in their dressing rooms

Z Each team was left to their own to provide their off time tourist events. Many of the teams attended the

Halifax Mooseheads playoff hockey games, some took trips to Peggys Cove, many tasted the fresh local
food (seafood and DONAIRS) while others enjoyed the city culture/ historic exhibits

Z7KH 3RSHQLQJ FHUHPRQLHV" IRU WKH HYHQW FRPSULVHG RI D PLQXWE

the Mayor of Halifax, Deputy Mayor of Halifax and CEO of the 2020 North American Indegenous Games
JDYH D VKRUW pZHOFRPLQJ UHPDUNT
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SUMMARY]

Z POSITIVES:

" hosting an event in the mens U19 category in Canada allowed for 16 countries and 400+ young
athletes an opportunity to experience Canada and (hopefully) appreciate Floorball Canada as a
"player” in helping grow the sport of floorball in the world.



The IFF got credit for hosting an IFF WFC in North America

Having the event locally allowed for Floorball Canada athletes to experience the hometown
feeling that they seldom get when they travel abroad.

With less travel costs, many Nova Scotian floorball players were able to be part of the team, even
though they did not play (and who typically would not travel overseas). This is important that
young players form strong bonds with experienced players in a WFC setting so that as they
embark on their journey to be the future Floorball Canada players they will be be equipped with
the experience/ excitement. Even now several of them are investing in travelling to Ontario for
training camps (i.e. broadened the dept of the National Team)

this event exposed Nova Scotians (and travelers from North America who otherwise would not
have traveled overseas) to the highest level of youth floorball play (i.e. best product).

the DAY games allowed for 600+ junior high school students a chance to see floorball played by
athletes who are not much older than themselves. The goal is to leverage this exposure to
continue to build floorball programs in schools.

the event gave the LOC an opportunity to invite key persons in their network to show how
significant the sport of floorball is worldwide. These key persons involve Recreation Directors,
Minor Hockey Executives, School Administrators.

the event allowed the IFF to experience the challenges with organizing/executing on a (relatively)
unknown sport in a country that is not in the top 10 floorball countries of the world (hopefully to
discover unique differences than running similar championships in stronger floorball markets)
this brought together Floorball Canada members in collaboration to deliver the event

the event allowed the LOC team to learn & experience what it takes to host an WFC. MAYBE
this will be helpful in aiding other North American cities ifiwhen they host a WFC

The IFF staff were EXTREMELY helpful, patient and accommodating in spite of the many
challenges during the operation

Z NEGATIVES

Teams had lengthy travel schedules and time zone adjustments

The learning curve, and not having an experienced WFC on the LOC team (and solely
relying on Eventello tasks) left many holes in the planning and priorities not addressed
Lack of volunteers and losing key LOC members within months of the event had a
dramatic effect on the LOC performance

Major events happening near the same time drew much attention away from the WFC
as well as volunteers

Issues with the flooring contributed to many hours of frustration (and concerns with
teams)

Relying on sponsorship funds as the only source of revenue iin advance of the event
and not having good cash flow, put the event at risk in pre paying major suppliers
Fundraising initiatives targeted at the developed member countries were disappointing.



RECOMMENDATIONS

Speaking mostly from the perspective of hosting an WFC in a member country that is less developed
and/or hosting for the first time:

" BHFRPPHQG PRUH 3KDQG KROGLQJ" IURP \HDU RXW DVVLJQ D &RPSHl
year, with one/two on site visits with LOC 8 months and 4 months in advance of event, etc.)
Prior to awarding a WFC event to a member country, there should be a requirement for the
member country (or LOC representing the member country) to have a minimum revenue
stream in place within the organization (i.e. member fees) and preferably available cashflow
to help with the pre and post costs associated with any upfront costs (marketing, deposits,
advance payments) as well as any shortfalls resulting in lower revenues/ higher expenses,
respectively.

There should be pre set milestones far enough in advance of the event that the IFF/LOC
determine the inability of being able to deliver the WFC, an option for either IFF/LOC to
intervene

IF the IFF is using the WFC to grow the sport, there should be a shared financial
responsibility (profit & loss), particularly where there is an inherent value for the IFF (i.e. meet
the requirements of the IOC to expand into new countries)

Teams should be required to choose from the LOC list of hotels/accommodations. This
would ensure the LOC hotel rebate revenues and ease of transportation planning.

IFF should help to secure international sponsorships to help with financing the WFCs
Possibly more contribution from developed member countries (in the form of sponsorship,
GoFund programs, staffing etc.)

More assurance from all levels of government, well in advance, should be mandatory.

In summary, events outside of the core (developed) member countries will be essential to broaden

WKH DZDUHQHVYV IRU IORRUEDOO DQG VKRZFDVH WKH pBMAO IBWRG XNV T \
the world). It will require more than just planning an event. It will require collaboration by the IFF,

strong member countries (particularly those who have an interest in seeing floorball grow),

experienced LOC personnel working alongside the new LOC team and a shared responsibility by all

(not left to the resources of just the LOC)
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$SSHQGL]

&EKDPSLRQV &XS 6WHHULQJ *URXS PHHWLDGQGUOUVVRQ 3l
&RSHQKDJHQ $LUSRUW &RSHQKDJHQ + EHWZ]
SDUWLFLSDQRPR 1XUPLQHQ &&6* FKDLU ,))

7RPDV )UDQN &)

.DUL /DPSLQHQ 66%/

0DJQXV 1LOVVRQ .ULVWRIIHU )IOW 6,%)

OLFKDHO =RVYV 68+9

-RKQ /LOMHOXQG ,)) VHFUHWDU\

0,187(6

SHSRUW RQ 2SHQLQJ DQG 2EMHFWLYHYV
SUHVHQW LWUWXHWUPLQHQ RSHQHG DQG ZHOFRWHQJIJHRHWKROQHH /R W K HMHK

OU 1XUPLQHQ FRQFOXGHG WKDWWKMVDWRK IR IFW R PIHRHMHW D Q &
JLYHQ E\ WKH VWDNHKROGHUV WR WKH +RPI SYZRB\RAODFRE
&RQFHSW EDVHG RQ WKHVH DQG DJUHH XSRQ WKH QH[W VW

,Q DGGLWLRQ WKH &&6* LV WR HYDOXDWHS®BE @KDIPIRIR GNK
HYHQW LQ WKH &]HFK 5HSXEOLF LQ V OUR B XWIRH Q H Q& 3D YW
LW LV LPSRUWDQW WR KDYH D VRO L GQM (DUEF MDKH | &% QKGRESWM Iy
KDYH D ILQDO VROXWLRQ DW ODWHVW E\ WKH HQG RI WKH \

OU /LOMHOXQG DSRORJL]HG WR WKH & &8)RWEK R WGWKIKIHS $& R X
ZLWK DQ HPDLO ODVW QLJKW

(YDOXDWLRQ RI &KDPSLRQV &XS LQ *IYOH

OU 1LOVVRQ JDYH D VKRUW UHSRUW R X\8KHQUXN®QH Q 6 ZRH GMK
7KHUH ZDV D WRWDO RI VSHFWDWR UYY\VZ LMD DQK D 8 HLJ D J
ILJXUH RI VSHFWDWRUV ZKLFK LV WK YRHEFHRWD G IKLIKHV YV
VSHFWDWRUV LQ WKH OHQYV ILQDO ERK WP MWKFHKIHV ZZDHW H VESLRRI
6SRUW VKRZV 9HU\ JRRG <RX7XEH ILIXUHV

7KH ILQDQFLDO UHVXOW ZDV DURXQG (85K ZDV ZQWXLQ HF RV
WKH EXGJHW DQG WKHQ VRPH O HFWV RU Q7R 1P H HVF MVIHQS BAKIGH
UHVXOW DV WKHUH ZDV QR LQFRPH IURRPVWIK I/ ®®DEWXRRIV E >
VSHFWDWRUV 7KH &LW\ VXSSRUWHDRX KR 3HRISOHEELR P DY J WV
HYHQW

JURP DQG 6,%) HYDOXDWLRQ WKH SRQMNVEY HDWH\Q D RY HUKIPHR
WKH QHIJDWLYH VLGH LV WKDW WKBXWLWR WKRP &K DRI ICRIQW Ké
YHU\ ORQJ 7KH RUJDQL]JHU ZDV TXLWHVX@HN] S\HKUH I8 QF)HIGD GV K
VHEXUH LQ WKH DUHQD UHVWDXUD QAAHWL PN LWYAV XIOMW H G
VSHFWDWRUV 7KH PDUULDJH RI WKH WZRGNVBXORMWDWRHQWYV G
SUHSDUDWLRQV PXVW EH GRQH LQ EHWZHHQ &KULVWPDV DC

7KH &&6* WR GLVFXVV WKH LVVXHV DH) G HMHKIHH@HKEF HDAV LW\ HV R
WKH SRVVLELOLW)\ IRU IDQV WR SDUWLEVY S/DKADHNV LQV K D B Q\GR
LQ WKH VHFRQG ZHHN HQG 7KH SOD\HUVFD®BVFWBRRKH KW W\
RUJDQL]DWLRQ LV GLIILFXOW 7KHL&]BRKVDKIE V XIW®WHW E B W
KDSS\ WR SDUWLFLSDWH &ODVVLRIZD\Z DVEQRWG K V DS IRLKQMF
LQ )LQODQG DIWHU WKH :)& ZLQ

7KH &&6* FRQFOXGHG WKDW WKH )LIRJOD Q0 § R\D NHKHR RS M/ Y
ZRUN WR VHFXUH D QHZ DQG PRUH YDOHLYH Q@G WHGHFYM\QW R
LV WKH VHFRQG ZHHN HQG DQG QRW &ROLPD NMKW KZHILHN U A IOH
GHFLVLRQV FRQFHUQLQJ WKH GDWHV VWLOO GXULQJ WKH \}



)) £ 2IILFH 5HSR

SHSRUW RQ 7TKH &KDPSLRQV &XS &RQFHSW + 6WDNHKROGHU IHHGE
SUHVHQW LWOXHWKH VWDNHKROGHUV KDYH QRZ KDQRBHREYVDQ@ WKHLU IHH!

7KH &&6* FRXQWULHY JDYH WKHLU RYH WZOO O/DW E KRH W R K H8. |
ELJ TXHVWLRQ IURP WKH DVVRFLDW DRV W K HKRZ QWRI GLMQ W & F
RI 1R UHWXUQ IRU PDNLQJ WKH GHFLVLR@ RJIRDVHE QRHJIW KB\
LQFRPH IRU WKH WRXUQDPHQW 7 KWRTOMV WKRIQLR YV XWHM Y H O C

%DVHG RQ WKH IHHGEDFN IURP WKH FQXBAK R/EH \RILH AMZ RVR D
SHU URXQG 7KH ILQDQFLDO LVVXH LVVNPXHR WK MWKH &F QuWED/Q
LOQFRPH IURP WKH KRPH JDPHV 7KH IHHGWH LW Q\RVD W KRW V
LQFRPH RQ WKH )HPDOH VLGH IRU W HKH {REFOHH PW RV FIKPIVQ MR W
$ZD\ WULS

SUHVHQWO\ WKHUH DUH D QXPEHU RI| RS&&LTXCHVWXRWOVGRQ
5HGXFH WKH 1XPEHU RI URXQGYVY RU 30D\ MXVW 6LQJOH
R 7KH QWHUPHGLDWH DQG 4XDUWHERKQBEBOHIHFHHO L
R 6WDUW WKH &RQFHSW IURP WKH[DPBOWHWLQDO V
R 7KH ZKROH &RQFHSW FRXOG WKHQ VWDUW JUDGXI
R ,QYHVWLIJDWH WKH SRVVLELOLW\ RRUWU:RPWMRXUQDP}
EXW SOD\ WKH +RPH $ZD\ I[URP VHPL ILQDOV IRU.
JLODQFLDO FRPPLWPHQW OHYHO
R 0D (85 WUDYHO H[SHQVH SHU WHDW EDVHG R
R '"HILQLWLRQ RI PLQLPXP WLPH EHIRUH DIWHU PDW
&RPSHWLWLRQ VWUXFWXUH
R 7KH VXEVLG\ FRYHUVY RQO\ RQH QLJKW DQG WUDY!
R OD[LPXP VL]H RI WKH WHDP
R $00 H[WUDV DUH WKH UHVSRQVLELOLWLHV RI WKF
R 6XEVLG\ SDLG IRU ODUNHWLQJ ULJKWY DQG 7UDYF
7LPH WDEOH WR GHFLGH XSRQ
R 6DOHYVY DQG ODUNHWLQJ SRUWIROLR E\ HQG 0D\
R '"HFLVLRQ E\ 1DWLRQDO %RDUG &OXEV E\ HQG RI -
R 'DWH WR VHFXUH WKH ILQDQFHYV ZLWK VWD
WKH WHVW
ODUNHWLQJ ULJKWYV
R ,)) UHVHUYHV VSDFH IRU VSRQVRUV MWKH PDWHU
H[FOXVLYLW\
R ORVW RI WKH SURPRWLRQDO VSDFHV DUHHA WKLQ
30D\LQJ VFKHGXOH
R 2SHQ IRU GLVFXVVLRQ

7KH &KDPSLRQV &XS LQ &]HFK 5HSXEOLF
OU )UDQN UHSRUWHG RQ WKH &)LSOWEW B H WK 13 HRSXIDQ,
EHWYBIE ¢RIKHD QXD U\ 7KH WRXUQDPHQW LV RUJDQL]

HQG WR VHFXUH D ELJJHU DXGLHQFH WKKHZNWHIPW ZE AQ HH
B3UDJXH RU 2VWUDYD GHSHQGLQJ R@ ZKR AWVKIBXQH WEHS KR F
SDUWLFLSDWLRQ

7KH WDUJHW LV WR KDYH D EDODQFHG BEXGUHW RI (8¢
WKH HYHQW LV SOD\HG LQ WKH 1HZKA &SMQMQ & RVIKDHJ * R\WKHH
LV VWLOO XQVXUH DV WKH WHUF $OU AMMDRAH. R @ HSQWVR RNV U L R

OU 1LOVVRQ VWUHVVHG WKDW LW ZRXD®KH WHUP LLRSRUW®
HDUO\ DV SRVVLEOH WR VHFXURGODKH WHUPV RI QDWLRQD

7KH &&6* GLVFXVVHG DERXW WKH PDVNMKH @) RD W K& H RLEG
&LW\ WKH\ ZLOO SURYLGH WKW RHFRNHAMR FALR V& KRIDYGD QRSF
ZLOO UXQ D FDPSDLJQ LQ 6RELDIFMHERRQWUDGYDQFH W
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2ZWKHU ,VVXHV
7KH &&6* UHFHLYHG LQIRUPDWLRQ DERXW WKH IROORZLQJ |
f 6LWXDWLRQ ZLWK 66/ &0XEV LQ 6ZHGHQ
f 7THVWLQJ VAIVWHP IRU WKH )XWXUH RI )ORRUEDOO LQ
f 1H[W VWHSV IRU WKH (XUR J)ORRUEDOO &KDPSLRQVKLSV

&ORVLQJ WKH PHHWLQJ
OU 1XUPLQHQ WKDQNHG WKH &&6* PHPEHQJY IRU D JRRG DQ
1H[W &&6* PHHWLQJ ZLOO EH'WRIOX®K 6N\SH RQ WKH

8SFRPLQJ X &&6* 6N\SH PHHWLQJ DW &(7
PHHWLQJV DQG
LVVXHV FRQW

,VVXHV WKDX Q&6*GWR GHFLGH RI WKH SOD\LQJ G DWHHWNR G XWKHKJ W LQL
WR EH GLVFXVYHG=RYV WR XSGDWH WKH &RQFHSMQJZL® & R\SKH) EBIFH YL R
GHFLGHG XSRG®RY SDUWLHVY WR VHHN DSSURYDO IRU WKH ILQDOLVHG F
WDNHQ DFWLR@|HFK )ORRUEDOO WR SURGXFH WKHVUURKRINQ® Q)) O DA BA\M k
XSRQ &LW\ KDV EHHQ GHFLGHG

X ,)) WR UXQ D 6RFLDOOHGLD FDPSDLJQHVG HFELDYQH A RRXI QWKU
00




&KDPSLRQV &XS $SSHQG
1HZ VHW XS

&EXUUHQW VLWXDWLRQ

7KH &KDPSLRQV &XS KDV D KLVWRUN IRAXJXQW DWQDRRBIW V7EXWGLITHUHQW
KDYH GLITHUHQW LOQWHUHVWY DQGYLHZVY RQ WKH &KDPSLRQV &X

&OXEV

JRU WKH FOXE PDQDJHUV WKH &KDESLRBV\&PSRUWPQWRYRWR KHP WK
&XS FDXVHV PDLQO\ SUREOHPV DERXWQGRWHY DQG PDLQO\ W

7KH FOXEV VHHP QRW WR EH HDWDUL @ RBRBX Q/\R LR NXWKDDFHRIPSHWLWLR

30D\HUV

JRU FRDFKHY DQG HVSHFLDOO\ WK&XSODAHUYHWKIHP ERDWHDLROPWHYHQW 7|
WKH WRS WHDPV RI WKH ZRUOG DM & FSSRQY/HDIWWK LW KIHH D W UVRSRIHAWY PD QV K

, QWHUQDWLRQDO )ORRUEDOO )HGHUDWLRQ
JRU WKH ,)) WKH &KDPSLRQV &XS WX BV \WHE RUSNRIUQWW IDID ERSXEOLFLW\

%XW WKH &KDPSLRQV &XS LV DORRK\W WHKWI\ IG RIDQFLOW WIRBXBWIERQ 7KH
DEOH WR ILQDQFH VXFK DQ HYHQW RQ LWV RZQ

7RS 1DWLRQDO $VVRFLDWLRQV

JRU WKH 7RS QDWLRQV WKH &KDW SERWQ L& XFD KVHWY DRORW R| TXHVWLR(
VFKHGXOH DQG WKH ILQDQFHV 7R ®BI\DW KW R RS YHIVWLB MM DWDLQ DPR X (
&KDPSLRQV &XS

$00 7RS QDWLRQV ORVH D ELJ) DPBXQWVHE XS \LW IKRHHO &/ K1 8KKHLU FRXQ\
&+) 1 f + WKLV KDSSHQV ID\ERKW D OQ RWL RID

7KH 7RS QDWLRQV EHOLHYH WKBWW K HU® LM WWR ERUIIRXXQALGHDDQ HYHQW
LOWHUHVWLQJ IRU WKH DXGLHQFH DQG VSRQVRUV

JROORZ XS QDWLRQV UDQNHG WR

JRU WKH IROORZ XS QDWLRQV WKHKRRGPBLURQWRBRX® LIV RRSSRQW XQLW\ WF
WKH 7RS QDWLRQV 2Q WKH RWKHWD EDQGUWREKEHRQDIQHF HP\RQH\ LV YHU\ V
DQG LV LW ZRUWK IRU WKHP WR\WEBHQB8HDEIDIL QVF RXDWY RWYAH BORZHULQJ R

%XW WR SOD\ DIJDLQVW WKH WREBSWHWPQWIJRRE ZRUWKHWMHQ@RY DQG S
FRXQWULHV

7KH &KDPSLRQV &XS 6WHHULQJ *URXS

7KH &&6* DJUHHV WKDW WKHUH PXRUNP EW DRU LY WHH WRIBWALGRXQEDVOD QG LI SF
WKH IROORZ XSSHUYV

7KH &&6* DJUHHV WKDW WKH FRPSHMWLRWL EQ WK VWOQEFHHRMID QL]

&KDPSLRQV &XS &RQFHSW &&6* + 9 6SULQJ



&RPSHWLWLRQ 3KDVH /HVW PRGH
,Q EHKDOI Rl WKH FRVWV WKH &KDP/SN RF/QWH & X5V VIV BWW P@ ®H DPRQJ W

&RQIHUHQFHYV DQG GLYLVLRQV
7R DYRLG FRVW DQG ORQJ WUDYHOLGBVVALD@QFBEN WERHWRS® WRERRQIWHILRQ|

IRUWKHUQ &RQIHUHQ 6RXWKHUQ &RQIHUHQ

J)LQODQG DQG 6ZHGHQ 6ZLWI]SHHSIEDGF pPQG &]HFK

7KH UHJLVWUDWLRQ RI WKH WHDRYG/RDOO\EH KDQGOHG E\ WKH
7KH UXOHV RI WKH JDPH DQG DUHRDMAHNVVWELAPWKLIH , B)HDIQGEH & KEH ) )
7KH FKDPSLRQV RI WKH 7RS FRXQWR BD KWIYHL B QWHE WIKIDWKRBRSLRQV &

%DOORW
7KH JDPHV DUH SOD\HG LQ WKH FRXQWVKUHQFHY 1RUWK DQG 6

JRU WKH 4XDUWHUILQDOV WKHUHVKIHO,Q) E bb HDI EDD OWRW HPGHILQDOV FOX
VDPH QDWLRQV FDQYW SOD\ DJDLQVW HDFK RWKHU

&RPSHWLWLRQ VWUXFWXUH

OHQ
/IHYHO 3DLUV 7THDP

JLQDO SDLU % WHDRQQHU 6HPL ILQDOV

6HPL ILQDOV SDLUV = W :LQQHU 4XDUWHUILQDOV
4XDUWHUILQDOV SDLUV + WHMIRSY &KDPSLRQV 7RS )J)ROORZ XSSHUV
AXDUWHUILQDOV 6HPLILQDOV LODO

&RQIHUHQFH 2SWLRQ &RQIHLU JEE

7RS &KDPSLRQ 6(

1RUWKHUQ &RQIHUHQFH

7RS QG 7HDP ), C :LQQHU 4XDUWHUV

7RS QG 7HDP 6¢( C :LQQHU 4XDUWHUV C

1RUWKHUQ &RQIHUHQFH :LQQHU 6HPLV

7RS &KDPSLRQ ),

7RS &KDPSLRQ 68

6RXWKHUQ &RQIHUHQFH :LQQHU 6HPLV

7RS QG 7HDP &= O 'LQQHU 4XDUWHUV O

7RS QG 7HDP 68 O :LQQHU 4XDUWHUV

6RXWKHUQ &RQIHUHQFH
7RS &KDPSLRQ &=

&KDPSLRQV &XS &RQFHSW &&6* + 9 6SULQJ



4AXDUWHUILQDOV

7KH FRPSHWLWLRQ VWDUWYV ZL@X WHKH ZRKS UQMHW L RQDOVFIKPPSXE RV D QG
XSSHUV 7KH\ FRPSHWH IRU WK &@H LK | DQCRP Al XIDPG. IR E D W.LIRP H

7KH JDPHV DUH SOD\HG LQ WKHLU FRQIHUHQFH
, ] ERWK WHDPV DJUHH WKH WZR KD FIBDW H FQ VEHRSO W VHRG GO W

6HPLILQDOV
7KH ZLQQHUV RI WKH 4XDUWHUZLYKON KSROMH [RUGWKZD ) LUQP 6
2SWLRQ 7KH JDPHV DUH SOD\HG LQ WKHLU FRQIHUHQFH

)LQDOV
7KH ZLQQHUV RI WKH 6HPLILQD OV GXOH JRPHVKH WLWOH LQ

%RWK WHDPV FDQ DJUHH RQ D RWK W HP® WEKBQWQWRWKRVW WKH ILQDOV
D ORW GHFLVLRQ LV GUDZQ E\ WKH ,))

7KH ILQDOV DUH RUJDQL]JHG E\ WIQH; QDKHLRPDO DVVRFLDWLRQ

"RPDQ
7KH ZKROH FRPSHWLWLRQ VWUXAYORWHWWVWHEX ZF OWKRW ZIR IRIRXISW DW LUV
4XDUWHUILQDOV 6HPLILQDOV
&RQIHUHQFH 2SWLRQ &ROQIH JLEBE
C :LQQHU *URXS
*URXS 1RUWK
C JROORZ XSSHU”UR@ :LQQHU BHPLV
C :LQQHU *URXS C :LQQHU BHPLV
*URXS B6RXWK
C JROORZ XSSHU TURXS

AXDUWHUILQDOV
7KH 4XDUWHUILQDOV DUH SO D\HBZB VFR® MUQHIFFHYWIR LVQKWOKQHG 6 R X W K
2SWLRQ 7KH 7RS FDQ VHQG DO UBPG WHRQW KR 6HHPH QL VZ & VW H

7KH RUJDQL]DWLRQ RI WKH WRXW QDPW&W 2UOR) ERRVIEDLA® & XS RU WKH
&KDOOHQJIH ()&K

6HPLILQDOV
7KH ZLQQHUV RI WKH IRXU 4XDUMHQ A1QMDKO D EBPHIBQGVBEAEAD) JDPH
2SWLRQ 7KH JDPHV DUH SOD\HG LQ WKHLU FRQIHUHQFH

YLQDOV
7KH ZLQQHUV RI WKH WZR VHPLIQ @DWVQSOB\JIRRIHWKH WLWOH
7KH :RPDQYV ILQDOV ZLOO EH LQFOXGHG LQ WKH OHQYV ILQDO

&KDPSLRQV &XS &RQFHSW &&6* + 9 6SULQJ



7TLPHWDEOH

ORQWK SRXQG 75RI;I(JLJLQRDQF +R*PDHP:ZD R(JgaPch;/c 2Q|,4))*DPF
1RY 'HF 4XDUWHU o , ,

(QG RI '"HF (DUOBHPQILQDOV ; :

YHE 0DU )LQDOV

7KH ,)) VHWV D WZR ZHHN SHULR® XXQ@WHELK \OKHB D YK HQ PMKH FOXEV FD
WR FKDQJH WKH SOD\LQJ GDWH WK M KB U/H WW QR 1B JWDW R H QW

JLOQDQFHYV
,QFRPH

7KHUH DUH ILYH YDULRXVY VRXUFHV RI PRQH\

'RQRU $PRXQW \HDU 1XPEHU
IDWLRQDO $VVRFLDWLRPV 723
7HDPV SDUFLS[DQWYV 723

)
6SRQVRUVKLS *RPDG
6LOYHU
%URQJH

6WUHDPLQJ
7RWD O

([SHQVHV
7KH H[SHQVHV ORRN OLNH WKLYV
7RSLF $PRXQW 1XPEHU 7R
)LQDO BULFHPRQH\ :LQQHU |N UXQQHU XS N
7UDYHO H[SHQVHV DzD\ WHDP
6HPLILQDQV 7UDYHO H[SHQVHV pPzD\ WHDP

AXDUWHUILQDOV 7TUDYHO H[SHQVHNV DzZD\ WHDP

6WUHDPLQJ

SHIHUHHYV
ODUNHWLQJ
7TRWDO

&KDPSLRQV &XS &RQFHSW &&6* + 9 6SULQJ



$GGLWLRQDO UHJXODWLRQV
7KHUH DUH VRPH EDVLF UHJXODWUR QXODGGEIRPVR QDO WR WKH ,)

$00 FRVWVY RQ D URDG WULS BURIUR R QH UHVEL R\QWRI HVKBIXIER RWK JD P H
DQ\WKLQJ
7KH FOXE JHWV D VXEVLG\ Rl WKH &KDPSLRQV &XS SRW
7KH VXEVLG\ Rl WKH &KDPSLRQVL&I ULYKS\DL G QB UWRIDINHHONVF RV W V
7KH VXEVLG\ Rl WKH &KDPSLRQV &X30PR YRHOUH QYK KW R\OWBVW RH W U D
WHDP $Q\ DGGLWLRQDO FRVWV PXVW EH FRYHUHG E\ WKH FO
7KHUHYV D PD[LPXP VL]H Rl WKH WHDP
R 7RWDO SHUVRQV
f JRDONHHSHUYV
f SOD\HUV
f PHPEHUV RI WKH VWDII
R &RVWV IRU DGGLWLRQDO SHUVRROXEXVW EH FRYHUHG E\ WKH
R $00 H[WUD FRVWVY DUH WKHBEHVSRQVLELOLWLHV RI WKH FOX
$ PLQLPXP WLPH LQWHUYDO WRIIWHKHG B LLIEKMG CCH) B UG JDWYBNHIWH UV
R %HIRUH PDWFK KRXUV
R $IWHU PDWFK KRXUV LI WKHDLHGAU@I LV ZLWKLQ K RI W
6SRQVRUVKLS
R 7KH ,)) UHVHUYHV VSDFH IRU VSRQVRUYV
R 7KH PDWHULDOV && VSRQVRU GRHV KDYH H[FOXVLYLW\
R $00 WKH RWKHU VSRQVRU VSRWM D/KH XK RMH BiDRPWJI D/@ X DQVDRH
R ORVW RI WKH SURPRWLRQDO VSCHHV6REEDDIOMGILY WKHE <RX7

&KDPSLRQV &XS &RQFHSW &&6* + 9 6SULQJ



&RPSHWLWLRQ 3KDVH

'HYHO

&RQIHUHQFHYV DQG GLYLVLRQV

| WKH 3KDVH

FRPSHWLWLRQ ZLOO EH H[SDQGHG

7KH PDLQ REMHFWLYH LV WR

RSPHQW

LV HQWUHQFKHG DMUEG& HRWBHH ZXOREBD QVRRMRLQ WKH &K |

| HQG \DWALRO XHALRRXQ) KZ K R BKDIOVO L\DWWD N HK R O G F

WKH FRPSHWLWLRQ ERWK IURPFB DIMBMHFMLDO DQG FRPSHWLWL

7R DYRLG ELJ FRVW DQG ORQJ WHD®H®RGQWW DIV . ODOEH (XSALW LQ IR
GLYLVLRQV 7KH GLVWDQFH EHWZKH ® R\PKH) WRKRWHJ L A S RWWIRQW WKDQ W
WKRXJK WKDW WKH GLYLVLRQV GIRQEWHIO)YH WKH VDPH VSRUWL

1IRUWKHUQ &RQIHUHQF

BRXWKHUQ &RQIHUHQF

&HQWUDIOVLRQ <t

)LQODQG 6ZHGHQ 6ZLW]HUODQG N &]HFK 5¢F
/DWYLD '"HQPDUN *HUPDQ\ 6ORYDNLD

(VWRQLD 1RUZD\ 6SDLRQ $XVWULD
3RODQG %HOJLXP ,WDO\ BORYHQLD

5XVVLD 1IHWKHUOD|QGV YUDQFH +XQJDU\
%HODUXV *UHDW %ULWDI| 6HUELD ILHFKWHQVWHLR
8NUDLQH _,FHODQG 3RUWXJDO SURYLVLRQDO 7XUNH\ SU
/ILWKXDQLD Sy ,UHODQG SUR] &URDWLD SU| 5RPDQLD SURY[LVLRQDO
&KDPSLRQV &XS &RQFHSW &&6* £ 9 6SULQJ



7KH UHJLVWUDWLRQ RI WKH WHDRYG/RDOO\EHQIKGDW KID F&® FESHWKIMW LR Q VK
I[URP $XJXVW WR ODUFK

7KH UXOHV Rl WKH JDPH DQG DU H DAHNVWEL\PW KLHY , B)HDIQEH & KEH ,))

, ] WKHUH DUH QRW HQRXJK WHKHBPM RXB VRZUD O LE'HL\SLARMWY GW.Q WKH WZR F
S1IRUWK”™ DQG 36RXWK’

1RQ (XURSHDQ WHDPV DUH DOZD\¥XIZHIILRRPH &XB MRXV) WKKHH\ & XVW WUDY
DQG FDUU\ DOO FRVWYV WKHPVHORBWLRKCH  WRODWKIHIGYWUNHRGYV

7R GHILQH WKH 7RS QDWLRQV WKHW WKHUDQNMWQIJ\HMDYBOEBNVHU WKLV SH
Rl WKH &KDPSLRQV &XS DUH YDOLG

| WKH FKDPSLRQV RI WKH FRXQWRBLSINVURNOLYH DNVRIEWKHDEWKLIIRRSLRQV & XS

%DOORW
8S WR DQG LQFOXGLQJ WKH TXCBLOMNHGL DO OWK W IR Q DPUHYVQB U M

(DVW DQG 1RUWHKRUWWLRQ
&HQWUDO DQG 6@%WKWIKYLVLRQ

)RU WKH 6HPL ILQDOV WKHUH ZNMIOM ,§H D EDOORW PDGH E\
%HIRUH WKH 6HPL ILQDOV FOXEDQRWPSW R H D/IDALH) DI VHIDREVRAV K H U

&RPSHWLWLRQ VWUXFWXUH
OHQ

7KH ZKROH FRPSHWLWLRQ VWUXAMWRUWHWWYHEXLOW RQ D FRPSHW

JHYHO 3DLUV 7HD
)LQDO SDLU + WHDOQHU 6HPL ILQDOV

6HPL ILQDOV SDLUV 'LQQHU 4XDUWHUILQDOV

I+

I+

AXDUWHUILQDOVWDLUYV WHORMHUYV QWHUPHGLDWH 5RXQG| 7RS &K

I+

, QWHUPHGLDV SDLUV 'LYLVLRQ ZLQQHUV YV 7RS )ROORZ XSSHL

4AXDOLILFDWLRQ'UYRWISR/QV| $00 WHDPV H[FHSW WKH 7RS HYHU\ 'LYLVL
WR  QWHUPHGLDWH 5RXQG 7KHUH FDQ EH LC
WHDPV SHU JURXS 7KH UHJLRQDQO WRXUQDT
SOD\HG DV D WZR RU WKUHH GD\ WRXUQDP

,Q WRWDO WKHUH ZLOO EH DW®HREWQ DIDF HVIDO® HWKIHQURKH NQRFN RX
VHYHUDO PRQWKYV 7RWDOO\ JPRMW LDQGHWHKVWERXORBUEHSRQVRUV DV
VLWXDWLRQ

&KDPSLRQV &XS &RQFHSW &&6* + 9 6SULQJ



,QWHUPHGLI AXDUWHUILQD

LYLVLRQV TYLVLRQ &ROIHUHQFH 6HPLILQDO) )LQDO
7RS QG 7HDP 7RS &KDPSLRQ
"LYLVLRQ ,
1RUWK 1RUWK 'LYLVLRQ 1RUWKHUQ &RQIHUHQFH
'LQQHU 'LYLVLRQ :LQQHU ,QWHUPEGLDWEQHU 4XDUWHUV
%DOORW
O  LQQHU 'LYLVLERR :LQQHU ,QWHUPKILDWEQHU 4XDUWNUV:LQQHU 6HPLV
II(‘E)(\LVLRQ (DVW 'LYLVLRQ 1IRUWKHUQ &RQIHUHQFH
7RS QG 7HDP 7RS &KDPSLRQ
7RS QG 7HDP 7RS &KDPSLRQ
"LYLVLRQ ,
&HQWUDO &HQWUDO 'LYLVLRQ 6RXWKHUQ &RQIHUHQFH
'LQQHU 'LYLVLER :LQQHU ,QWHUPKGLDWEQHU 4XDUWHUV:LQQHU 6HPLV
%DOORW
O  LQQHU 'LYLVLERR :LQQHU ,QWHUPEQILDWEQHU 4XDUWHUV
ILYLVLRQ 6RXWK 'LYLVLRQ 6RXWKHUQ &RQIHUHQFH
6RX
7RS QG 7HDP 7RS &KDPSLRQ

4AXDOLILFDWLRQV

7KH TXDOLILFDWLRQV ZLOO EHHSXD\PMELRQV RIYDOIORQMVWILRQV EXW QRW
7KH IRUPDW IRU WKH WRXUQDPHQW ZIRWWO EHRIWRWHIHG/ E\ WK

7KH IRXU 'LYLVLRQ ZLQQHUV DBHGIXD/OH IZERGQIRU WKH ,QWHU

7KH RUJDQL]DWLRQ RI WKH WRXWQWPWRW @UORD) ERRVIEDLAD® & XS RU WKH
&KDOOHQJH ()&K 7KHVH WZR |RIGP DWW W KEHOXXK B P SLRW M J&HXOSWV

L, OQWHUPHGLDWH 5RXQG

7KH ZLQQHUV RI WKH 'LYLVLRQV ®S®ODLO@VRRPWHHIRXUDMRE )ROORZ XSS
4AXDUWHUILQDO TXDOLILFDWLRQ
, ERWK WHDPV DJUHH WKH WZR K VBW H FQ VE\HRSO W VHRG GO W

7KH 7RS QDWLRQV GHILQH WKHPWIBORDWREKRX B/DNHVIBD WMDBSOH WKH F
WKHUH LV RQH

4XDUWHUILQDOV

7KH ZLQQHUV RI WKH ,QWHUPHGWBW HRYRX QRSS @DWLFQDY WKDPSLRQV |
ILQDO TXDOLILFDWLRQ ZLWK D KRPH DQG DzZD\ JDPH

.l ERWK WHDPV DJUHH WKH WZR K KIDWV H IFQ VE\HRSO W 7RG GLID\ W

6HPLILQDOV
7KH ZLQQHUV RI WKH 4XDUWHUZLYKON KSROMPH [RUGWKZD ) LUQP 6

)LQDOV

&KDPSLRQV &XS &RQFHSW &&6* + 9 6SULQJ



7KH ZLQQHUV RI WKH 6HPLILQDOWL QOON IFOPWKH 7LWOH LQ

%RWK WHDPV FDQ DJUHH RQ D RWK W HPY WEKBQWQWRWKRVW WKH ILQDOV
D ORW GHFLVLRQ LV GUDZQ E\ WKH ,))

2SWLRQ 7KH ILQDO FRXOG EH R AHUWIDG ERWEHU7RS LQ
7KH :RPDQYV ILQDOV ZLOO EH LQFOXGHG LQ WKH OHQYV ILQDO
7KH ILQDOV DUH RUJDQL]HG E\ VDKM QDKMLRPDO DVVRFLDWLRQ

‘RPDQ

7KH ZKROH FRPSHWLWLRQ VWUXPROHWYHEXLOW RQ D FRPSHW
IHYHO 3DLUV 7HD

)LQDO SDLU + WHDEQHU VHPL ILQDOV

I+

4AXDUWHUILQD SDLUV 'LYLVLRQ ZLQQHUV YV 7RS &KDPSLRQV
6HPL ILQDOV SDLUV WHDRPWU 4XDUWHUILQDOV

'LYLVLRQ 'LYLVLRQV| $00 WHDPV WHDPV SHU JURXS| HYHU\ 'L
JRHV WR 6HPL )LQDOV

I+

,Q WRWDO WKHUH ZLOO EH D PLUR)PXE BRELDD DHOGLQIWKHY LQ WKH NQR
GXULQJ VHYHUDO PRQWKY 7RWDOO\ D PLQLPXP RI JDPHV

] 4XDUWHUILQD
LYLVLRQV &RQIHUHQFH 6HPLILQDO\ )LQDO

7RS &KDPSLRQ

'LYLVLRQ
1RU 1RUWKHUQ &RQIHUHQFH
'LQQHU 'LYLVLRQ)  :LQQHU 4XDUWHUYV
%DOORW
O LQQHU 'LYLVLRQ)  :LQQHU 4XDUWNUV:LQQHU BHPLV
'LYLVLRQ 1RUWKHUQ &RQIHUHQFH
(D\
7RS &KDPSLROQ
7RS &KDPSLROQ
'LYLVLRQ
&HOWUDO 6RXWKHUQ &RQIHUHQFH
‘LQQHU 'LYLVLRQ) :LQQHU 4XDUWHUV:LQQHU 6HPLV
%DOORW
O LQQHU 'LYLVLRQ)  :LQQHU 4XDUWHUV
'LYLVLRQ

6RXWKHUQ &RQIHUHQFH
6R X Q Q Q

7RS &KDPSLRQ

4XDOLILFDWLRQVY 4XDUWHUILQDOV

7KH TXDOLILFDWLRQV ZLOO EBDG WRXGQDPHRWY &EKONERRQV RI DOO QD
XSV RI WKH 7RS 7KH IRUPDW OREHWXUHR WIRXH® EFP MKW Z)PO IRU RU V

7KH IRXU GLYLVLRQDO ZLQQHUQDRHY WK DXMHOTKIDFDWILIRGQ MMRXWKH 4XDUYV

&KDPSLRQV &XS &RQFHSW &&6* + 9 6SULQJ



2SWLRQ 7KH 7RS FDQ VHQG DO UBP\G WRQW KRHU 6HHPHL QL @VZ @ VW H

7KH RUJDQL]DWLRQ RI WKH WRDXW Q@BWWPWRW 2UOR) ERRVIEDLAO & XS RU WKH
&KDOOHQJH ()&K 7KHVH WZR |RGPDWW W EHOX EBPF SILRW M J&HXOIV

6HPLILQDOV
7KH ZLQQHUV RI WKH IRXU 4XDUMHQ A1QMDKO DY EBPHIBQGVBEAD) JDPH

)LQDOV

7KH ZLQQHUV RI WKH WZR VHPLIQ @DWYVQS O B\JIRRHWKH WLWOH
7KH :RPDQYV ILQDOV ZLOO EH LQFOXGHG LQ WKH OHQYV ILQDO
7KH ILQDOV DUH RUJDQL]HG E\ VDI QDHLRQ® DO DVVRFLDWLRQ

7TLPHWDEOH

5HJLRQ +RPH $ZI JDPHV 2QH *DP

ORQWK B5RXQG

7RXUQDI  *DPH RQH SOI )
$XJ 4XDOLILFDWLHF ;

6HS ,QWHUPHGLDWH 5RXQG ; ;
1RY 'HF | 4XDUWHUILQD ; ;
ESSOR\I_;:_'gHPLILQDOV :

JHE 0DU|)LQDOV ;

7KH ,)) VHWV D WZR ZHHN SHULR® XXQWHID SKCH D K UIWDWFRXOG HYHQ E}
ZHHNGD\ 7KHQ WKH FOXEV FDQ DH OB YRR GOWRH KMWMQWHKMKH LV QR DJU
VHWYVY WKH GDWH

JLODQFHYV
7R EXLOG XS WKH VA\VWHP WKHUHQHH®MGOHDVW &+) il
$00 VWDNHKROGHUY DUH LQYROYHG WR EXLOG XS WKLY DPRXQW

,QFRPH
7KHUH DUH ILYH YDULRXV VRXUFHV RI PRQH\

I1DWLRQDO DVVRFLDWLRQV
SDUWLFLSDWLQJ WHDPYV
1))

6SRQVRUVKLS

6WUHDPLQJ ULJKWYV

&KDPSLRQV &XS &RQFHSW &&6* + 9 6SULQJ



IDWLRQDO $VVRFLDWLRQV 723
$00 RWKHUYV
7THDPV SDUFLSLDQWYV 723
$00 RWKHUV

)
6SRQVRUVKLS *RPDG

6LOYHU
%URQ]H

6WUHDPLQJ
7RWDO

$00 DPRXQWYV LQ &+)

2SWLRQ 7KHUH DUH D ORW RI VKREMNLDW DYHYRZGQIRX@ILLQIWKH VSRUW
D SRVVLELOLW\ WR FROOHFW PRQHY®DHFPROQ WWKH RRAPXQMHEHBR FR

ODUNHWLQJ VSOLW
, ] WKHUH LV PRUH LQFRPH RI VSRRYRWUWW K CP@® WNHHWQ IQH GH® IPW ORRNYV
,)) PQG WKH FOXEV VKDUH L QKIGY PKROOM W HEFHLIGACIFI ODWHU RQ

7KLV VSOLW LV YDOLG RQO\ IRW KWK B HD-PRX® W SRIQVR LH[GHHG¥RPH *ROG
%URQ]JH VSRQVRUV + RU WKH DP\RKHQ WSWRDWUMKGSHILQHG IRU

([SHQVHYV
7KH H[SHQVHV ORRN OLNH WKLYV
7RSLF $PRXQW 1XPEHU 7R’
)LQDO BULFHPRQH\ :LQQHU |N UXQQHU XS N

7UDYHO H[SHQVHV DzZD\ WHDP

6HPLILQDOV 7UDYHO H[SHQVHV pPzD\ WHDP
4XDUWHUILQDOV 7UDYHO H[SHQVHN DzD\ WHDP
 QWHUPHGLDWH 5RXQG 7UDYHO H[SHQYHV DzO\ WHDP
4XDOLILFDWLRQV 7UDYHO H[SHQVHV DZD\ WHDP
BWUHDPLQJ
SHIHUHHV
ODUNHWLQJ
7RWD O

$00 DPRXQWYV LQ &+)

&KDPSLRQV &XS &RQFHSW &&6* + 9 6SULQJ



/{LPHWDEOH

7DVN

5HVSRQVDEOH| 7LPLQJ

JLQLVKLQJ YHUVLRQ

OLFKDHO =RVYV

&RPPHQWYV DQG DGDSWLRQV IURP WKH &&6* &&6*

)XOILO WKH FRPPHQWYV DQG DGDSWLRQV OLFKDHO =RVYV
5HOHDVH RI DOO IRXU QDWLRQDO DVVRFIDWLRQV 8 &6 *
JHHGEDFNV RI WKH 1$ DQG WKH OHDJXHV &&6*

3URRI Rl WKH FRQFHSW ) 53&&

5HOHDVH Rl WKH FRQFHSW ) &%

'LVFXVVLRQ ZLWK WKH QRW 7RS WHDPV |LQ 1HXHFKBDHUHO &&6*

2SHQ TXHVWLRQV
7KHUH DUH VRPH RSHQ TXHVWLRQV

4XHVWLRQ 6ROXWLRQ

3RVVLEOH SUREOHP IRU WKH ,)) R WKH FRXQWULHYV
FRPSODLQ DERXW WKH :)& TXDOL | EHFDXVH WKHUH DUH
UHJLRQDO JURXSV LQ && EXW QRW LQ :)& TXDOLILFDWLRQV"

+RZ DQG ZKHQ ZLOO WKH RWKHU QDWLRQV HVSHFLDOO\ WKH

WHDPV UDQNHG EH LQIRUPHG"
0=2 &&6%
&KDPSLRQV &XS &RQFHSW &&6* + 9 6SULQJ
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Executive Summary

IFFM GPoU 9QTNF (NQQTDCNNO¥WICOF

Date City, Nation Key statistics
1-9 December 2018 Prague, Czech Republic

ECONOMIC
Venues Organiser Attendance 181,518
O, arena Czech Floorball / Prague 2018 Tickets distributed* 88,589
Arena Sparta Organising Committee Tickets sold 47,163

Complimentary tickets 41,426

Event Frequency Owner Direct economic impact aC @k
Every two years International Floorball Federation Bed nights (spectators) 41,510

Prague, Czech Republic, hosted 1. i ~“ANorld Floorball Championships 2018
A A Teel. o) .ofi 1.5 AD p>AwA} G Gifntbetween 1 December and 9
December 2018.

It was T..i T..”A> 1°*i 1..i aiv..
championships.

The total attendance amounted to 181,518, with the event breaking all previous
attendance records for the floorball world championships. A total of 88,589 tickets
were distributed, of which 53 per cent qor 47,163 gwere sold tickets.

The vast majority of spectators (75 per cent) were from the Czech Republic,
including 21 per cent coming from Prague. As much as 98.8 per cent of spectators
had a positive experience attending the event.

The direct economic impact of the event has been estimated at CZK 201 mi llion
-4C°CE “leFheeW®rld championships generated an estimated 41,510
spectator bed nights.

Prague 2018 was shown by 32 TV broadcasters across three continents,
generating over 322 broadcast hours and a cumulative TV audience of 8.1 million.
A total of 212 members of accredited media covered the event.

During the event period, the IFF and Prague 2018 social media pages generated
a combined 419,612 likes and 8,154 new followers.

The event was supported by a total of 25 partners, including four IFF p artners. The
brand most commonly associated with the event was Holba, with a p rompted
brand awareness of 69 per cent among surveyed spectators.

In total, 325 athletes representing 16 nations and four continents took part in the
event, and were accompanied by 129 team officials and 24 technical officials.

The delivery of the event was supported by 378 volunteers. A rich social
programme was built around the world championships including Prague 2018
fanzones, the Street Floorball League and a major schools programme that
engaged 22,258 children and youth from across the Czech Republic.

Ji«OLe"V ..>° L oeAli

*tickets were valid for multiple games

TOURISM
Origin of spectators

Prague & Central Bohemia
. Oithet iC2¢0k Ré&pablice °

Overseas

EVENT EXPERIENCE

Positive experience
Spectators

MEDIA

TV broadcasters
TV nations

TV broadcast hours
Accredited media

SOCIAL MEDIA
Posts

Reactions / Likes
New followers

SPONSORSHIP
Number of partners

SPORTING
Athletes
Officials
Team officials
Technical officials
Competing nations

SOCIAL
Volunteers

34%
40%
25%

99%

32

17
322:03:25
212

1,408
419,612
8,154

25

325
153
129
24
16

378
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Overview

Event History

Prague 2018 was the 12 edition of the IFF

i “A7 o wopdl>e > «BAs Editions hosted by nation (1996-2022)

Stockholm, Sweden was the host of the first edition of the event in 1996.

Europe is the only continent to have hosted vece ce AL >« LA™ Yadvpht... "« Czech Republic 8

Sweden 3
Sweden and the Czech Republic have hosted the world championships three Finland 2
times. The event has been held in Finland and Switzerland twice, but both nations Switzerland 2
will host it again in the coming years, with Helsinki and Zurich being aw arded the Latvia 1
2020 and the 2022 edition, respectively. Norway 1

The hosting rights to the 2022 world championships were awarded at the General
Assembly during Prague 2018.

IFFM GPdJ9 Q¥ ( KpQIDANEe) CORKPUIRUIQUU  6-2018)

YEAR
1996
1998
2000

2002
2004

2006

2008
2010
2012
2014
2016
2018

CITY

Stockholm, Skellefted
& Uppsala

Prague & Brno
Drammen, Oslo

& Sarpsborg

Helsinki

Zurich & Kloten
Stockholm, Helsingborg
& Malmo

Ostrava & Prague
Helsinki & Vantaa
Bern & Zurich
Gothenburg

Riga

Prague

NATION
Sweden
Czech Republic
Norway

Finland
Switzerland

Sweden

Czech Republic
Finland
Switzerland
Sweden

Latvia

Czech Republic

CONTINENT
Europe
Europe
Europe

Europe
Europe

Europe

Europe
Europe
Europe
Europe
Europe
Europe

© and database right 2019 Sportcal Global Communicat ions Ltd. All Rights Reserved.



GSI EVENT STUDY/ Y% -WORLD FLOORBALL CHAMPIONSHIPS 2018

Overview

Event Format

The biennial IFF Mi~1A 7 c&% «omdl>e .3 «BAKA LA} idil.iAl.iL
£E Uodk tALi A« >4 Ti > AloeVeé «i li v, i. world championship title.

The 2018 event in Prague was a nine-day competition. The group stage took place
during the first four days of the event.

The 16 teams were split into four groups, with the top eight nations, acc ording
to the IFF ranking, being placed in Groups A and B, and the lower rank ed nations
in Groups C and D.

The top two teams from Groups A and B automatically advanced to the q uarter-
finals. The third- and fourth-placed teams in Groups A and B and the top two
teams from Groups C and D faced each other for a place in the quarter-f inals.

Nations which did not progress through the group stage, play-off round
or quarter-finals took part in the placement round to decide the final rankings (5"-
16™ place).

IFFM GPdWorld Floorball Championships 2018 competition schedule

DATE STAGE

1t Dec g4" Dec Group stage

5" Dec Play-off round

6" Dec 9" Dec Placement round

6t Dec g7 Dec Quarterfinals

8" Dec Semi-finals

9" Dec Bronze medal match
9t Dec Gold medal match

8 © and database right 2019 Sportcal Global Communicat ions Ltd. All Rights Reserved.
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Overview

Previous Edition
IFFMGPoU 9QTNF (NQQTDCNN %I CORKQPUJKRU

Date City, Nation Key statistics
3-11 December 2016 Riga, Latvia
ECONOMIC
Venues Organiser Total attendance 85,110
JANT> Y )> Latvian Floorball Union Ticketed attendance 75,196
Olympic Sports Centre Elektrum Non-ticketed attendance 9,914
Tickets available 63,110
World Foorball Championship 2016 (Riga 2016) was held in two venues with Tickets sold 32,543
a combined venue capacity of 11,300 in Riga, Latvia.
MEDIA
In total 32,543 tickets were sold for the competition, from a total of 63, 110 TV nations 22
available. Across the nine competition days, the total attendance was 85, 110. Broadcasters 24
Riga 2016 generated an estimated 36,215 bed nights to the Riga economy from Accredited media 333
6,350 visitors.
SPORTING
The event was contested by 320 athletes from 16 competing nations, representing Athletes 320
four continents. Officials 205
There were 205 officials in Riga for the competition. A further 363 volunteers Competing nations 16
assisted the running of the event, including 20 from overseas.
) . SOCIAL
A total of 24 broadcasters showed some coverage of Riga 2016, reaching Volunteers 363

a potential 22 nations, across four continents. Worldwide coverage w as ensured
through internet streaming via YouTube and the Olympic Channel.

Across social media, Instagram was the most-used platform. During the event
period, the Riga 2016 and IFF Instagram pages combined to average 21,438 likes
and 230 comments per day.

The event was supported by 26 private and public partners.

9 © and database right 2019 Sportcal Global Communicat ions Ltd. All Rights Reserved.
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Overview

Host Profile
Czech Republic

Key facts
Size 78,866 km?
Population 10,561,630 (2016)
GDP(PPP) &40 ™ ] (20%6)
Capital Prague
GSI Nations Index* 24™ (2019)
In recent years, the Czech Republic has hosted a multitude of world championships, * GSI Nations Index "A -« AIV>+%A «Aa
ranging from canoeing and cycling to floorball and ice hockey. index which analyses the hosting and bidding of
major sports events and ranks nations by the
In the coming years, the country will host world championships in orienteering, E“”l“'j‘“"e score of the events that nation has
osted.

softball and rowing.

More information on GSI Nations Index

As of 2019, Czech Republic sits in 24" «ce A" 1" e~ "~ -« AlV >+YiRpaere L >+ - qasrApbrca.com/Gs
(GSI) Nations Index.

Selected events hosted in Czech Republic (2013-2022)

YEAR SPORT EVENT CITY

2013 Canoeing ICF Canoe Slalom World Championships Prague
wi~1s A A N

2013  Floorball IFF 702" 52 A 7 Eldorbal Various

Championships
2014 Ski jumping FIS Ski Flying World Championships 2014 Harrachov

2015  Cycling UCI Cyclo-Cross World Championships Téabor
2015 Ice hockey IIHF World Championships Various
) UCI Mountain Bike & Trials World eUj MAie

2016 Cycling Championships eA>U0UM
2017 Canoeing ICF Canoe Sprint World Championships , > 17V
2018  Floorball i “A7 ek «omdl>e .3 «BAA  Prague

WB i"%A -eviL>ee 7eAe
2019  Softball s . I : =V & Various

Championships
2021  Orienteering  World Orienteering Championships Mlada Boleslav
2022 Rowing World Rowing Championships , > 17 Vi

10 © and database right 2019 Sportcal Global Communicat ions Ltd. All Rights Reserved.
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Overview

Host Profile

Prague

Prague is the capital of the Czech Republic and the largest city in the country, with
a population of 1.3 million people.

Prague was one the host cities for Vi ... ce VIEHFPWaAd Championships 2015
> L>AZilL>ee,A ONe >AZil O4f

In recent years Prague has also hosted the Fed Cup World Group Final in 2014,
2015 and 2018.

In2019the 7 - i"%A -ceviL>ee 72A«" .. willbedesidin Pragie.

Selected events hosted in Prague (2013-2019)

YEAR SPORT EVENT CITY

2013 Basketball FIBA U19 World Championship for Men Prague
2013 Canoeing ICF Canoe Slalom World Championships Prague
2013 Soccer UEFA Super Cup Prague

Women's EuroHockey Indoor Nations
Championship
European Athletics Indoor Championships Prague

2014 Field hockey Prague

2015  Athletics
2015 Ice hockey
2017 Basketball
2018  Foorball

IIHF World Championships Various
EuroBasket Women Various

i “1A7 ok wcmdl>e .3 «0BAKA Prague
WBS i"%A -cevilL>ee 7aAs’

2019 Softball e Various

Key facts
Size 496 km?
Population 1,294,513

GSI Cities Index* 36M (2019)

* GSI Cities Index "A -« AIV>+e1HA «Ace«
which analyses the hosting and bidding of major
sports events and ranks cities by the cumulative
score of the events that city has hosted.

More information on GSI Cities Index
www.sportcal.com/GS|

11 © and database right 2019 Sportcal Global Communicat ions Ltd. All Rights Reserved.
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Overview

Venues

The matches during the IFFM i “2A7 ok .>* « 08 A «AGaB were played in two
venues: the Oz arena and Arena Sparta.

The O: arena, built in 2004, is a multi-purpose facility that hosts major sports and
cultural events attended every year by over 600,000 people.

The arena was the main competition venue for Prague 2018 and hosted
26 matches during the nine days of the world championships. The venue was also
used the previous time Czech Republic hosted the event. However, only the sem i-
finals and the gold and bronze medal matches were played in the arena i n 2008.

Arena Sparta, owned by the city of Prague and operated by AC Sparta Prague,
the local sports club, was the secondary competition venue. The arena, with the
capacity of 1,300, is located less than one kilometre away from the O , arena. It
hosted 22 matches during Prague 2018.

Oz arena

Venue type Multi-purpose
Constructed 2004
Capacity (Prague 2018) 17,000
Arena Sparta

Venue type Sports venue
Constructed 2008
Capacity (Prague 2018) 1,300

Total matches per venue

O: arena 26
Arena Sparta 22

12 © and database right 2019 Sportcal Global Communicat ions Ltd. All Rights Reserved.
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Stakeholders

International Floorball Federation

Founded in £ME 1.i “TiA>l08> «wwdl>e “iAlod - ®ALL Uk #A
governing body for the sport of floorball. It oversees the organisation of major
floorball events, including the biennial world championships for men and women.

Czech Republic is one of the strongest floorball nations and an experienced

organiser of major floorball events. It was believed that local o rganisers were able
to turn Prague 2018 into the most successful floorball event ever and IFF was
looking to use it as a platform for the advancement of the sport across three pillars:
1) politics and lobbying, 2) media and marketing and 3) competitio n and sport
development.

The first of the pillars was about using the event as a case study to showcase
to decision-makers, in particular from the sport movement and public a uthorities,
what floorball is capable of delivering from an organisational, commercial and
sporting perspective. In recent years, this strategy has allowed floorball to be re-
admitted into the programme of The World Games in 2017 (following a 20-year
absence) and the Southeast Asian Gamesin 2019 (after a two-year hiatus), as well
as be included in the programme of the European Masters Games 2019. In the
long run, floorball “:iAclusion in these multisport events might help the sport

to become part of the Olympic Games. At the domestic level, being ab le

Key objectives

Help local organisers to plan and
deliver the biggest floorball event
ever

Leverage the success of the event
to strengthen the relationships
with the sport community and
public authorities

Showcase the sport at its best
and increase its visibility for fans,
broadcasters and sponsors

Continue the global
development of the sport

Toe “i“ee”ATA>Ti 1.0 «eli”I">e v veeeAL>ee > e} BAOWV INERBIEWS.. i A« AlzA

event can help national member associations to join national Olympic ¢ ommittees
and domestic sports confederations and strengthens the position of floorbal |
executives in elections for senior roles within the sports community.

The media and marketing objective was based on the commercial strength of the
sport in the Czech Republic. By televising a record-breaking number of matches
from the event, Czech TV, the domestic public-service broadcaster, co ntributed
to improving the visibility of floorball in one of the co re markets for the sport. In
addition, all matches from the world championships were stream ed live on the IFF
YouTube channels, while the Olympic Channel broadcast live a total of 22 games.
The online broadcasts played a key role in reaching e O e v>"A e OIA"
traditional nations. New attendance records and the enthusiasm of domestic and
overseas fans in the stands demonstrated the power of floorball and the benefi ts
that can be derived by sponsors wishing to be associated with the sport, according
to IFF.

In terms of sport development , IFF and the organising committee held a referee
observer seminar, a coaching conference, management workshops for less
experienced member federations, as well as the General Assembly during the
event in Prague. For the sport the main challenges now are to build a stronger

relationship with commercial partners to build a stable financial founda tion for
floorball internationally (e.g. to support the development of the infrastructure and
the purchase of equipment), as well as to further promote the universal appea |
of floorball by hosting major tournaments in the Americas and Asia and

by welcoming the first African and South American nations to the world

championships.

Tomas Eriksson
President
International Floorball Federation

John Liljelund
Secretary General
International Floorball Federation

i veoe e AL>een A

14 © and database right 2019 Sportcal Global Communicat ions Ltd. All Rights Reserved.
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Stakeholders

Czech Floorball
& Prague 2018 Organising Committee

Czech Hoorball was awarded the hosting rights for 1..i i A7 ok «cmdl >w Key objectives

Championships 2018 in 2014. The main objective for the organisers was

to redefine the status of floorball in the country. X Better previous attendance
AiVe A A veeA R

It was the third time that the event had been held in the Czech Republic. Brno and championships

Prague were the host cities of the first world championships organised in the

Czech Republic in 1998, while Ostrava and Prague hosted the seventh edition x Redefine the status of the sport,

of the event in 20 08. The 10-year span between the world championships allowed generate pride in the floorball

Czech Floorball to monitor the impact the event had on the development of the community and involve local

sport both domestically and internationally. clubs and their members

In 2008 Czech Floorball decided to stage the final two days of the tournament x Showcase the development,

in the O arena in Prague, one of the largest indoor venues in Europe. The arena maturity and  social  value

became the main competition venue of the 2018 world championships and hosted of floorball to local authorities

more than half of all matches during the nine-day event. Filling the 17,000-

capacity venue was a challenge for the local organisers who set an ambitious goal x Grow the commercial value

of breaking the attendance records for a floorball event, a single day of the of floorball and capture the

competition and a single match, all of which were achieved at the end of the 2018 interest of corporate brands

world championships.

However, the main focus of Czech Floorball was to ensure that the success of the

event translated into long-term benefits for the sport and was a source of pri de INTERVIEWS

for the floorball community. The world championships were also a pl atform

to reach many people that were not involved in floorball and that may be Filip .uman

impossible to reach otherwise, and to demonstrate the potential of floorball, President

according to Filip Suman, Czech Floorball president. Czech Floorball

Floorball is a sport with the second highest number of registered players in the Zuzana Swbodova

Czech Republic (after football). The strategy of the local organisers was to engage Secretary General

this core group (floorball players, their families and friends) fi rst before reaching Prague 2018 Organising Committee

out to a wider audience, in particular casual sports fans that would be attracted by
the fact that a major sports event was taking place on their home soil. The
federation worked closely with the local clubs and opened a special ticket booking
window for the floorball community before the start of the public s ale.

The Ui~ 1wliltichannel communications campaign was executed via social

media, outdoor advertising and promotional activities during leag ue and national

team games. It was supported by Czech Television, the national public -service

broadcaster. The event was also promoted internationally, with a vis ible branding

cev *A>10i O&aEn >1 i...i “i"A UeA+s V..>«"e"A..."dA i~ ,"}>] >10"> "~ Q4£E >~
Ue“i"%A UrAs V..>*« @ A..."«A "~ A>1"A>0>] -+aU0>72"> "~ O4£C"®

Additionally, the Street Floorball League was launched during the summer of 2018

to keep the interest in the sport alive during what is usually > % i>" Ai>A@®™% veA

floorball (the domestic league season runs from September until April) and

to spread the message about the world championships. The initiative co nsisted

of 12 outdoor events organised in major cities across the Czech Republic between

June and August and the final tournament that was held in the O , arena during

the world championships.

15 © and database right 2019 Sportcal Global Communicat ions Ltd. All Rights Reserved.
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An important objective of Czech Floorball was to demonstrate the val ue of the
sport to authorities at the national and local level. The federation launched the
fanzones project, encouraging floorball clubs to set up public viewing areas for
the final stages of the world championships and co-funding the buil d of the
fanzones. Moreover, the mayors of all Czech cities with a population of over
10,000 inhabitants were invited to the opening day of the world championships
and to experience the sport at its best. Around 50 mayors attended and many
of them saw a floorball match live for the first time. It was b elieved that these
initiatives would help the clubs to generate more interest in the sport from local
authorities.

One of the challenges for the organisers was to secure the funding from the publ ic
and private sector. Income from ticketing was the key item in the event budget
which was a risk from a financial perspective as ticket sales were expeded
to depend on the performance of the Czech national team. It was also uncertain
how much public funding the event would receive considering that floor ball is not
an Olympic sport and that the municipal elections affected the politic al situation
in the city of Prague.

However, in the end Czech Floorball received funding worth 31.1 million C zech
VAeU"A -4£°0 “"ees"@”~® v A oMinibtry of\Edubatiefi, Ybuth and Sport
of the Czech Republic, while the sponsorship revenue achieved was double that
of initial projections. To ensure the commercial legacy, the organisers invited over
100 major Czech companies to experience the event, with 84 of them (including
the current partners of Czech Floorball) attending the world championships.

16 © and database right 2019 Sportcal Global Communicat ions Ltd. All Rights Reserved.
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Economic

Attendance

Overview

IFFMi~A7 ok «omdl>e > «08A «A B broke all previous attendance
records for a floorball event. The attendance in Prague totalled 181,518 which
is over 77,000 more than in Gothenburg in 2014 where the previous record was set.

Prague 2018 also recorded the highest ever attendance on the opening day of the
world championships (31,073) and for a single match during the event (16,276
spectators attended the final between Finland and Sweden).

There were 115,325 tickets available for the event, of which, 88,589 were
distributed. Ticket sales amounted to 47,163 while the remaining 41,426 were

distributed as complimentary tickets. The event had an average daily attend ance
of 20,169, with the highest attendance (36,856) registered on the final day o f the
tournament.

Apart from the final, the Czech Republic matches were the best attended

by spectators® /...i ...ce Al 3¥Iiplaeé ¥nadtch against Switzerland attracted
16,112 fans to the O arena, while the semi-final, in which Czech Republic lost
to Finland, was attended by 12,811 spectators.

IFFM GPAJ9 Q¥ (NQIDANSE) CORKPUIIRUCXGPFCPEG  2-2018

200,000 -

181,518

180,000 -
160,000 -
140,000

120,000 -

100,000 - 85,110
80,000 -
60,000 +
40,000
20,000 +

0

2012 (Bern / Zurich) 2014 (Gothenburg)

2016 (Riga) 2018 (Prgue)

Attendance - Overview

Attendance

Tickets available

Tickets distributed
Tickets sold
Complimentary tickets

181,518
115,325
88,589
47,163
41,426

Attendance breakdown by day

Sat 1 December
Sun 2 December
Mon 3 December
Tue 4 December
Wed 5 December
Thu 6 December
Fri 7 December

Sat 8 December
Sun 9 December
AVERAGE PERDAY

31,073
12,727
16,521
23,483
11,729
11,161
10,422
27,546
36,856
20,169

Most attended matches sTop 5

Finland gSweden

(final)

Czech Republic q
Switzerland (3¢ place)
Czech Republic gFinland
(semi-final)

Germany qCzech Republic
(group match)

Sweden gSwitzerland
(semi-final)

16,276

16,112

12,811

12,326

10,267
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Economic

Attendance
Ticketing

The pricing strategy for tickets sales was agreed in November 2017. One of the
objectives of the organisers was to give all domestic fans an opportunity to attend
at least one game of the Czech national team by introducing different price
categoriesand “ >Z~} AA 1.2 A >wod Tl P>1VA Tlod.i .ol "> s A
match.

The public sale launched in March 2018, but all members of Czech Floorball could
purchase tickets to selected competition days (during which the Czech national
team was expected to play) before the general public. The distributio n of tickets
was handled online and in authorised points of sale by Ticketportal, the
international ticketing operator. Group orders were managed by partner travel
agencies, while some tickets were distributed by Czech Floorball directly .

There were four categories of tickets for matches played in the O > arena (fans
could also purchase an additional upgrade giving them access to the VIP area)
and a single type of ticket for games held in Arena Sparta, with no alloca ted seats.
Spectators were granted access to all matches scheduled in the respective venue
on the specific day(s) ther tickets were applicable for. However, tickets for
matches contested in the O arena were also valid for games in Arena Sparta
in order to maximise audiences at each match.

The prices cev > Al>"">A" 1"VZil A>"}i° vAe"* &E lce &in °~

Distribution of tickets

Tickets distributed
Online
Ticketportal POS
At the gate
Czech Floorball
VIP tickets

INTERVIEW

Radka >K"«? o&R
Head of Ticketing

88,589
25,598
5721
4,569
45,779
6,922

Prague 2018 Organising Committee

1..i }AeeO« Al>}i -> veOA

>p «>AA i">Le""} >VViAA Te >e¢ }JAO« “>IV..BAEU>A «A"Vi® >1 LilUii~

&nx vAod“lé&lAfor the play-off round and the placement matches and from

AELE loe 4CA voe A 1.0 uO sHiAdsovorize nfetlafmatch and the final.
Prague 2018 ticket prices
CAT. | CAT. | CAT. Il CAT. IV UP(\;/F'QZDE ARENA
(Ozarena) (O:arena) (O:arena) (O:arena) (O arena) SPARTA
Group stage
Sat 1 Dec &in 40n a0a &£{ 38GCa &n
Sun 2 Dec aln 40n 404 £ 34Cca &n
xf(:‘r:i:;‘;c 4£0 an
(“fi‘f’tzri;‘:; ac( 420 aE
Tue 4 Dec 20 an
(morning)
e
g:tcl Dec qTue 4 SR ExX
Wed 5 Dec 4£0
Thu 6 Dec &ln 40n &£E SEEX
Fri 7 Dec 40n &£E 3R EX
Sat 8 Dec &E& &in ala 400 334¢ca
Sun 9 Dec aca a{x ai{ 4a0E 334Ca
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Economic

Direct Economic Impact

The economic impact is calculated using local organisational spend and direct Direct economic impact

vigitor spend generated as a result of Prague hosting the event. These impacts are

to come from outside the host city, either from overseas or other parts of the Czech Total ACCHn

Republic. Surplus LOC spend da°mn
Spectator tourism spend 3.96m
Other visitor spend aacmd

ORGANISER SPEND

Based on analysis of expenditure and revenues, it is estimated that there was
an organiser surplus spend of < OT°£1 ““ee ™ -&4°nfér tHe docae ~ ®
economy.

TOURISM SPEND

An estimated CZK 154 million -8.96 million) of tourism spend was generated
by visiting spectators, while other visitor spend, including the expenditure
of accredited persons, amounte ~ Tae < OT°{™ “"ee” @™ -34°™E ““ee"@"®

TOTAL DIRECT ECONOMIC IMPACT

The total direct economic impact of the i 147 o eomdl>e . «0BA A
2018 is estimated to be CZK 201 million (&C°CEmillion), based on a direct tourism
spend of CZK 178 million -4E°nC “ wod@nd an event organiser surplus spend
of < G°El “ wa& 8an™ on).
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Tourism

Overview

The analysisin this section looks at the tourism impact generated by spectatorswho
attended the i “1A7 o  «omdl>e > «BA«AGEEN

A tourism survey was used to assess the spectator tourism impact, from which the
answers by respondents were analysed and extrapolated. Spectators were
categorised into different groups, based on their place of origin.

The results of the survey suggest that there were 45,055 unique attendees
at Prague 2018, of which 35,444 (i.e. 79 per cent) were visiting spectators.
Overseas spectators accounted for 25 per cent of all fans.

On average visiting spectators spent three nights in Prague while attending the
event.

Methodology

The tourism study was conducted
in December 2018 by Sportcal,
in collaboration with the organising
committee.

The process consisted of short
intercept surveys at the event,
followed by a more extensive online
survey.

326 people complet ed the online

The total spectator spend amountedto < £E& “"e¢” 02~ -4E°O Whieh e~ ®] HWVeY-

CZK 154 “"««" 0e5.964nillion) can be attributed to visiting spectators.
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Tourism

Spectator Survey

Demographic Profile and Origin

Origin of spectators

x 75 per cent of all spectators came from the Czech Republic
x  There was a strong contingent of Czech fans coming from outside Prague
and accounting for 53 per cent of all spectators

Prague Al

Central Bohemia Rl

Czech Republic (outside Prague &

0
Central Bohemia) 40%

Overseas L)

Age and gender profile of spectators

X  The spectator demographics had a strong skew towards males
X Age is concentrated at the lower end of the scale with 73 per cent of al |

spectators being under the age of 45

Note: Spectators under the age of 16 were excluded from taking part in the
survey and as a result are not accounted for in the analysis

16-24 20%

25-34

16%
35-44
45-54

55-64 - 4%

65+

1%

0% 5% 10% 15%  20%

23

22%

25%

30%

37%

m Male m Female

35%  40%
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Tourism

Spectator Survey

Attendance

No. of people attended with

X 94 per cent of spectators attended with at least one other person
x  Almost 50 per cent of fans attended in the group of two or three

m Alone

m Group of 2

m Group of 3
Group of 4

m Group of 5-6

m Group of >6

With whom did spectators attend Prague 2018?

X Spectators were most likely to attend with children and other family
members, highlighting the appeal of the event to families

Children aged under 16
Friends
Other family members
Spouse/Partner
Members of my sports club
School i 4%
Colleagues [} 4%

other [ 2%
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Tourism

Spectator Survey

Accommodation

Where did spectators stay during Prague 2018?

X A high proportion of spectators commuted to attend the event
x However, 24 per cent of all spectators stayed in paid accommodatio n

in Prague

| commuted between Prague and my

0,
home town each day DD

| stayed in paid accommodation in

0,
Prague A

| stayed with friends / family in
8%
Prague
| stayed with friends / family outside
of Prague

|
3

Other 9%

Type of accommodation

X 83 per cent of visitors who were in paid accommodation in Prague stayed
in a hotel or a rented apartment

25

m Hotel

m Rented private house /
apartment / Airbnb

W Guest house / Bed &
breakfast

Other
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Tourism

Spectator Survey

Accommodation

Number of nights in Prague

x 56 per cent of visitors stayed in Prague for one or two nights
x 13 per cent stayed for five or more nights

M 5+ nights
m 4 nights
m 3 nights
2 nights
1 night

Average number of nights spent in Prague during the event

X The average stay for a visiting spectator was just under three nights, rising
to four nights amongst those who were visitors from overseas

From the Czech Republic [Ke¥g

Overseas

Average
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Tourism

Spectator Spend

Total Spe nd

Unique aitendance

Based on the attendance figures and the ticketing data
available, it is estimated that 45,055 unique individuals
attended the i “1A7 ok omdl>e > «08AAGEEN®

From the estimated unique attendance of 45,055 , the number
of visiting spectators totalled 35,444. Visiting spectators from

Total spectator spend at Prague 2018

Estimates based on the tourism study show a gross spend

by spectators related to 1. i "4 7 ok opdl>e
Championships 2018 of < £Ei “ wos -4F0 “ wo5@®
of which CZK 6.28 * "wa& -84 “ w08 @®™i °3.9 per cent, was
spent by spectators coming from Prague.

Of the total spend by visitors to Prague , visiting spectators
from the Czech Republic spent CZK 40.45 million -&£°xE

the Czech Republic amounted to 24,019, while there were
an estimated 11,426 overseas visitors.

million), while overseas visitors contributed CZK 114 million
CA{CT™ et ®

Visiting spectators generated 41,510 nights in Prague.

The analysis excludes spectator spend on tickets as this spend
U>A V>«IOAi® U°1...77 T..i A}>""A""} Ve~
budget.

CENTRAL REST OF CZECH

No. of people attended 40,555 9,610
TOTAL SPEND (CZK) CZK 160,466,812

SPEND PER SPECTATOR (CZK) CZK 3,562 CZK 654
TOTAL SPEND (EUR) EUR 6,200,438

SPEND PER SPECTATOR (EUR)
Exchange rate used CZK 1 = EUR 0.03864 throughout study

Breakdown of spectator spend by category

CZK 6,284,633

EUR 242,838
EUR 138 EUR 25

VISITORS
i _

BOHEMIA REPUBLIC OVERSEAS
5,907 18,112 11,426
CZK 5,964,058 CZK 34,490,344 CZK 113,727,777
CzZK 1,010 CZK 1,904 CZK 9,954
EUR 230,451 EUR 1,332,707 EUR4,394,441
EUR 39 EUR 74 EUR 385

VENUE PRAGUE

6%
44%
30%
58%
22%

B Accommodation

m Eating & drinking

MW Transport & parking
Other spend

H Eating & drinking
B Transport & parking
Other spend

27
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Event Experience

Overview

The i“1A7 ok  «omdl>e 3 «08A«A2018 event experience survey
showed that 98.8 per cent of spectators had a positive experience attending the
event.

KEY FINDINGS

X 74 per cent of respondents said that Prague 2018 was better than other
similar events they have attended

X 94 per cent of respondents liked Prague . 90 per cent of spectators declared
that they are planning to return to the city in the next two years

X Respondents gave a high rating to almost all organisational aspects of the
event

x However, the food and drink options available to spectators in the venue,
including quality and price, were rated lower

Methodology

The event experience study was
conducted in December 2018
by Sportcal, in collaboration with the
organising committee.

Respondents were asked to assess
their  experience  of  different
organisational areas of Prague 2018
and score them appropriately.
A rating of 1 (very poor or very
unlikely) to 5 (very good or very likely)
was used to establish the GSI Rating
of the event.
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Event Experience

Event Organisation and Venue

Prague 2018 satisfaction ratings sEvent organisation and venue

X  The organisation of the event and the venues received universally high ratings from spectators
X The satisfaction ratings below reflect the percentage of spectators that rated the d ifferent organisational areas as good
or very good

Atmosphere during the competition 96%

Marketing and promotion of the event 93%

Ease of getting to/leaving the venue (public

0,
transport/parking/taxi/bike/walk) =L

Ease of getting information about the event 91%
View of the event from your seat 90%

Ease of booking tickets  [eel%

Helpfulness of staff/volunteers LI

Toilet facilities  WEF&L

Information/announcements at the venue 87%
Signage around the event VL7

Entertainment at the venue 83%

Efficiency of access into the venue (queuing, bag searching) L
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Event Experience

Host City

How would you rate Prague as a place to visit?

X 94 per cent of spectators rated Prague
as a place to visit

Very good

Good

Neither good nor poor

Poor

Very poor

How likely would you be to visit Prague again in the next couple of years?

A
D 34%

B 5%

0%

0%

x  Almost 90 per cent of visiting spectators
stated that they are likely to revisit
Prague in the next two years

5 gVery Likely

4 qgLikely

3 gNeither likely nor unlikely

2 qUnlikely

1 gVery unlikely

How likely would you be to recommend Prague to another person?

X 87 per cent of spectators would
recommend Prague to another person

5 qgVery Likely

4 gLikely

3 gNeither likely nor unlikely

31

2 gUnlikely

1 qgVery unlikely

I, 50
I 35%
B 0%

1%

B 3%
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Event Experience

Overall Experience

Generally, how would you rate your experience at this event compared
to other similar events you have attended ?

x For almost three in four spectators
Prague 2018 was the best event
or better than most other similar
events attended W It was the best event | have

attended

m It was better than most
other events | have
attended

M It was better than some
events and worse than
others

| have not attended any
similar events

How would you rate the overall event experience you had during your visit
to Prague 20187

x  Almost 99 per cent of spectators had
a positive experience at Prague 2018

3 gNeither good nor poor | 0.6%
2 gPoor | 0.3%

1 qgVery poor ‘ 0.3%
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Event Experience

GSI Ratings

GSIRatingsin full

In the tables below the event experience scores of Prague 2018 are benchmarked against the average GSI Rating, calculated based
on the surveys Sportcal conducted at eleven other major sporting events (worl d championships and multisport games) in 2017 and
2018.

EVENT SATISFACTON

PRAGUE 2018 AVERAGE GSI

RATING RATING DIFFERENCE
EVENT ORGANISATION AND VENUE
Atmosphere during the competition 474 4.52 +0.22

Ease of getting to/leaving the venue (public

transport/parking/taxi/bike/walk) 4.56 4.09 At
Ease of booking tickets 4.54 4.06 +0.48
Marketing and promotion of the event 4.53 4.06 +0.48
View of the event from your seat 4.53 4.39 +0.14
Ease of getting information about the event 4.49 3.94 +0.55
Helpfulness of staff/volunteers 4.48 4.48 0
Information/announcements at the venue 4.37 3.90 +0.47
Toilet facilities 4.35 417 +0.18
Signage around the event 4.32 3.78 +0.54
Entertainment at the venue 4.30 3.66 +0.64
Efficiency of access into the venue (queuing, bag searching) 4.16 4.06 +0.10
FOOD, DRINKS AND MERCHANDISE

Merchandise quality at the venue 4.25 3.51 +0.74
Drinks quality at the venue 381 3.42 +0.39
Food quality at the venue 3.56 3.12 +0.44
Merchandise price at the venue 3.45 2.87 +0.58
Drinks price at the venue 2.88 2.50 +0.38
Food price at the venue 2.88 2.54 +0.34

HOST CITY (PRAGUE)

PRAGUE 2018 AVERAGE GSI

RATING RATING DIFFERENCE
Host city score 454 4.42 +0.12
Likelihood to revisit 4.46 3.76 +0.70
Likelihood to recommend 431 4.18 +0.13

OVERALL EXPERIENCE
PRAGUE 2018 AVERAGE GSI

RATING RATING DIFFERENCE

Overall event experience 4.78 4.34 +0.44
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Media

Television

Overview

A total of 32 broadcasters across 17 nations in three continents provided broadcast
coverage of the i “1A7 i  «omdl>e > «BA«AGiEn

Coverage of Prague 2018 was available predominantly on free-to-air television
and a total of 322 hours of coverage was generated worldwide.

Broadcast data was not available for all broadcasters but based on the information
received from 10 of the 33 broadcast rights holders , 8.1 million viewers watched
the live or delayed coverage from Prague 2018.

In addition to TV coverage, the world championships were streamed live

UeAe Ui @~ 1...i "eb“«"V
(all matches).

HOST BROADCASTER
Free-to-air public-service broadcaster Czech Television was the host broadcaster
of the i"%A 7TeAe eceeAL>es ..>"«"®@"A.."«A O4£n

In the host country the broadcaster showed 20 matches from the world
championships either live or delayed. Total broadcast time amounted to over
49 hours, with a cumulative TV audience of more than two million viewers .

.>""je 00 “>1V..iA®hanheld ...i

TV broadcast overview

TV broadcasters 32
TV continental reach 3
TV nations 17
TV broadcast hours* 322:03:25
TV cumulative

audience* 8.1m

* broadcast data available only for selected
makeY e O/ O L

TV broadcasters by region

Asia-Pacific 5
Europe 26
North America 1

Domestic focus sCzech Republic

(Czech TV)

TV broadcast hours 49:26:32
TV audience 2.01m
Matches broadcast 20
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Media

Television

Broadcast

Prague 2018 sTV broadcasters breakdown

TERRITORY BROADCASTER ACCESS RIGHTS TYPE
Canada CTV Atlantic Free-to-air News, Delayed
China Heilongjiang TV Pay-TV Live, Delayed
Czech Republic Czech Television Free-to-air Live, Delayed
Nova Sport Pay-TV News
Seznam Zpravy Free-to-air News
Denmark Danish Broadcasting Corporation Free-to-air Live, Delayed
Estonia Kanal 12 Free-to-air News, Delayed
TV 6 Free-to-air News
Finland MTV3 Finland Free-to-air News
Nelonen Free-to-air News
YLE Free-to-air Live, Delayed
Germany ARD Free-to-air Live, Delayed
Mitteldeutscher Rundfunk (MDR) Free-to-air Live, Delayed
Hungary Digi Sport Pay-TV News
Japan J Sports Pay-TV News, Delayed
Latvia Latvian Television Free-to-air Live, Delayed
Norway Eurosport (Norway) Pay-TV Live, Delayed
NRK Free-to-air News
Russia Match TV Free-to-air News
Singapore Eleven Sports Network Pay-TV News
StarHub Pay-TV Live, Delayed
Slovakia Arena Sports Free-to-air Live, Delayed
Digi Sport Pay-TV News
RTVS Free-to-air Live, Delayed
TV Bratislava Free-to-air News
TV Markiza Free-to-air News
Sweden C More (Sweden) Pay-TV News
Discovery (Sweden) Free-to-air Live, Delayed
Eurosport (Sweden) Pay-TV Live, Delayed
Swedish Television Free-to-air News
Switzerland SRF Free-to-air Live, Delayed
Thailand True Sport Pay-TV News

36 © and database right 2019 Sportcal Global Communicat ions Ltd. All Rights Reserved.



GSI EVENT STUDY/ % -WORLD FLOORBALL CHAMPIONSHIPS 2018

Media

Television
Broadcast Hours

Live or delayed coverage of Prague 2018 was shown by 17 broadcasters
in 14 nations. The amount of broadcast hours totalled 322, according to the data
received by IFFfrom broadcasters.

Czech Television aired more matches than any other TV broadcaster, with
20 matches broadcast.

The domestic broadcaster also recorded the longest broadcast time am ongst
TV rights holders of the event with 49 hours, followed by Arena Sports in Sl ovakia
and Latvian Television which both broadcast over 39 hours of coverage.

European broadcasters accounted for 87 per cent of the overall coverage of the
event.

TV broadcast hours by region (live and delayed coverage)*

W Asia

m Europe

* No broadcast data available for CTV Atlantic (Canada), J Sports (Japan) and Kanal 12
(Estonia)

TV broadcast hours sLive and delayed
coverage (Overview)

TV broadcasters 18
TV broadcast hours* 322:03:25
Matches broadcast on TV 44

* No broadcast data available for CTV Atlantic
(Canada), J Sports (Japan) and Kanal 12
(Estonia)

TV broadcast hours by broadcaster

ARD 0:45:21
Arena Sports 39:41:00
Czech Television 49:26:32
Danish Broadcastlng 21:05:00
Corporation

Discovery (Sweden) 21:09:25
Eurosport (Sweden) 35:45:00
Eurosport (Norway) 13:58:00
Heilongjiang TV 7:06:13
Latvian Television 39:02:53
MDR 1:53:00
RTVS 6:44:15
SRF 18:27:25
StarHub 33:55:21
YLE 33:04:00
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Media

Audience

The total cumulative audience of Prague 2018 amounted to 8.1 million viewers, TV audience sLive and delayed
according to data provided by broadcasters. coverage (Overview)

Czech Republic accounted for the largest share of the audience (25 per cent TV broadcasters 17
of the total audience), with just over two million viewers watching coverag e of the TV cumulative audience* 8.1m

event.

* No broadcast data available for ARD
The final match of the world championships drew the highest number of view ers
P P 9 ' (Germany), CTV Atlantic (Canada), Eurosport

generating an audience of 1.35 million. Of that figure, 543,000 viewers watched Scandinavia (Norway and Sweden), Kanal 12
the coverage of the match in Finland and a further 187,024 viewers in Sweden, (Estonia), StarHub (Singapore) and J Sports
the two nations that played in the final. In addition, the game attracted (Japan)

an audience of 314,118 viewers in China.

TV cumulative audience sLive and

Top ten broadcasts by TV viewers delayed coverage

MATCH TV VIEWERS Arena Sports 405,250
1 Finland qSweden (final) 1,352,679 Czech Television 2,013,000
2 Czech Republic gSwitzerland (3¢ place match) 925,130 gamsh Iiroadcastmg 714,653

. . - orporation

3 Fln!and qCzech Republic (steml-flnal) 918,666 Discovery (Sweden) 209,467
4 Switzerland qSweden (semi-final) 796,653 Heilongjiang TV 862,493
5 Finland gSweden (group stage) 436,476 Latvian Television 208,082
6 Germany qCzech Republic (group stage) 289,001 MDR 802,300
7 Finland gGermany (quarter-final) 286,969 RTVS 302,000
8 Czech Republic gSwitzerland (group stage) 246,000 SRF 726,305
9 Czech Republic gDenmark (quarter-final) 215,072 YLE 1,867,183
10 Latvia qCzech Republic (group stage) 204,830
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Media

YouTube

Video Analysis ( IFF)

IFF provided coverage of all matches on its two official YouTube channels.
It generated 15.3 million views and 19.7 million minutes of watch time over the
monitored period. The channels gained 8,459 new subscribers over the same
period.

YouTube activity summary (24 November - 16 December 2018)

TOTAL DAY AVERAGE

Watch time (minutes) 19,397,780 843,381
Views 1,640,508 71,326
New subscribers* 4,017 175

* net growth of new subscribers over monitoring period
Matches played at the O, arena were shown on IFF YouTube channel 1 and

matches taking place at Arena Sparta were aired on IFF YouTube channel 2. Both
channels featured highlights videos and player interviews.

Key metrics breakdown by channel (24 November - 16 December 2018)

CHANNEL 1 CHANNEL 2

Watch time (minutes) 15,039,703 4,358,077
Views 1,310,986 329,522
New subscribers* 3,208 809
Likes 5,813 686
Comments 53,177 19,171

* net growth of new subscribers over monitoring period

The final match between Sweden and Finland was the most watched video
on YouTube, generating an estimated 2,067,683 minutes of viewer time.

Top ten videos by minutes watched (17 November - 17 December 2018)

VIDEO WATCH TIME  CHANNEL
1 Finland gSweden (final) 2,067,683 Channel 1
2 Sweden - Switzerland (semi-final) 1,943,590 Channel 1
3 Czech Republic gSwitzerland (group) 845,011 Channel 1
4 Finland gSweden (group stage) 720,139 Channel 1
5 Czech Republic gSwitzerland (3¢ place) 649,327 Channel 1
6 Switzerland gNorway (quarter-final) 558,403 Channel 1
7 Sweden gLatvia (quarter-final) 554,239 Channel 1
8 Czech Republic gFinland (semi-final) 478,885 Channel 1
9 Denmark qEstonia (play-off) 458,698 Channel 1
10 Sweden gNorway (group stage) 436,089 Channel 1

IFF YouTube Channel 1
- users by country of origin (based on
minutes watched)

Sweden 18.0%
Finland 11.0%
Switzerland 9.9%
Germany 8.2%
Czech Republic 8.1%

IFF YouTube Channel 2
- users by country of origin (based on
minutes watched)

Sweden 15.0%
Finland 9.1%
Czech Republic 8.9%
Singapore 8.1%
Norway 7.3%
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Media

Online
Prague 2018 (www.floorball.org/wfc2018 )

Prague 2018 website traffic data: event period (1-9 December 2018) Prague 2018 website susersby
country of origin (extended period)
TOTAL DAY AVERAGE
Users (unique) 162,458 18,051 Switzerland 15.2%
Sessions 238,043 26,449 E_SlA ; ié;:f’
' inlan %
P 837,557 93,062
SR ' : Sweden 10.2%
Germany 7.7%

A dedicated event website was set up for the world championships, whi ch was
intended for informative use: general information on the event, news and tickets .

The website handled 837,557 page views from 162,458 users during the
competition, averaging 93,062 views per day.

Traffic to the website peaked on the fourth day of the competition, wi th
4 December recording the most users (21,115), sessions (31,149) and page views
(118,694).

Over the extended event period the Prague 2018 website was visited by 181,713
unique users across 260,145 sessions which generated 912,170 page views.

Prague 2018 website traffic data: extended period by day (24 November - 16 December 2018)

120,000 -
110,000 -
100,000 -
90,000 -
80,000 -
70,000
60,000 -
50,000 -
40,000 -
30,000 -
20,000 -
10,000

24 Nov - 16 Dec

Users Sessions Page Views
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Media

Media Coverage
Digital News

Prague 2018 generated 2,314 news stories, according to Meliwater, a media
monitoring and intelligence company.

The research firm conducted an analysis of international digital med ia coverage
of Prague 2018 before, during and after the event.

The research found that during the event there were 1,895 news stories published
gcompared to 186 hits in the seven days before and 233 hits in the seven d ays
after the event.

The largest volume of digital news coverage was published in Czech Republic,
followed by Finland and Sweden.

Global digital news coverage summary (24 November s16 December 2018)

2000 - 1,895
1800 -
1600 -
1400 -
1200 -
1000 -
800
600 -

No. of stories published

400 |
186 233
200 +

0 +

Before (24-30 November) During (1-9 December) After (10-16 December)

Methodology

Panel

Digital news media 236,800 global
editorial sources: newspapers, press
releases, industry magazines, internet
TV, internet radio

Monitoring period
24 November 16 December 2018

Conducted by Meltwater

Global digital news sTop countries by
stories published

czech Republic | N ss5

Finland | 552
Sweden [ 424
Slovakia || 149

Switzerland ] 98

Denmark | 35

Latvia | 27

Estonia | 27

Singapore | 22

United States | 21
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Media

Accredited Media

There were 212 accredited media at Prague 2018. This comprised accredited
journalists, reporters, photographers and broadcasters (television and radio).

Overseas media personnel came from 17 countries across four continents. Sweden
was the most represented nation with 67 accredited media present at the world
championships, followed by Czech Republic (50) and Finland (18).

Digital media accreditations contributed the highest number of accredited
persons by type, accounting for 31 per cent of all accreditations gclosely followed
by TV media representatives with 29 per cent of the accreditations.

Accredited media by continent

1% 1% o

W Asia
m Europe
m Oceania

m North America

Accredited media by type

m Digital media
m Photographer
m Radio

nTVv

| Written press

Accredited media sOverview

Accredited media 212
Domestic / Overseas 24% | 76%
No. of nations 18

Accredited media by nationality

[o)]
J

Sweden
Czech Republic
Finland
Slovakia
Switzerland
Germany
Norway
Netherlands
Latvia
Hungary
Australia
Canada
Estonia
Thailand
Denmark
Poland
Singapore
USA

e e
N ool o O

P PP EPNNMNND®WOO OO
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Social Media

Overview

Six official social media accounts related to the IFF Mi~%A 7 ot «cmdl>w Social media overview

Championships 2018 were measured over a period of 23 days (from seven days sall accounts (event period)

pre- to post-event). These comprised three IFF accounts and three world

championships accounts across Facebook, Twitter and Instagram. Posts 1,408
Reactions / Likes 419,612

The local organising committee was responsible for managing the worl d

. . . . Shares / Retweets 2,959
championships accounts in the lead-up to and during the tournament.
Comments 12,126
New followers* 8,154
. ) Average follower increase 9.6%
IFF social media accounts

Facebook Twitter Instagram * net growth of new followers over

/IFF.Floorball @IFF_Floorball [iff_floorball competition period

Prague 2018 social media accounts

Facebook Twitter Instagram
/worldfloorballchampionships @iffwfc [iffwfc

Over the nine days of competition, the six accounts recorded 1,408 posts, 419,612
likes and reactions and 8,154 new followers.

IFFand Prague 2018 social media account summary

IFF PRAGUE 2018
Total Avg. per Total Avg. per
day day
Posts 429 47.7 979 109
Reactions / Likes 204,453 22,717 215,159 23,907
Shares / Retweets 776 86.2 2,183 243
Comments 8,580 953 3,456 394
New followers 3,449 383 4,705 523
2‘?:222 follower 2.4% 16.9%
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Social Media

Platform Summary

FACEBOOK

The IFF Facebook account generated 5,029 reactions and 332 shares from 118
posts.

The Prague 2018 Facebook account saw 18,464 reactions and 1,316 shares from
345 posts during the competition.

TWITTER
The IFF Twitter account registered 1,822 likes from 242 posts.

The Prague 2018 Twitter page recorded 337 posts, 867 retweets and 2,687 likes
during the competition with an increase of 179 followers (20 per day) during the
event.

INSTAGRAM

The IFF Instagram account attracted the most likes of all social media accounts
during the event period (197,602) and generated 3,025 new followers.

The Prague 2018 Instagram page recorded 297 posts with 194,008 likes and
761 comments during the competition, with an increase of 3,658 followers ( 406
per day).

Social media accounts

sdaily average (event period)

FACEBOOK
Posts
Reactions
Shares
Comments
New followers

Avg. follower
increase

TWITTER
Posts

Likes
Retweets
Comments
New followers

Avg. follower
increase

INSTAGRAM
Posts

Likes
Comments
New followers

Avg. follower
increase

IFF
118
5,029
332
209
278

0.7%

IFF
242
1,822
444
94
146

1.1%

IFF
69
197,602
8,277
3,025

5.3%

Prague 2018
345
18,464
1,316
2,640
868

6.1%

Prague 2018
337
2,687
867
145
179

10.2%

Prague 2018
297
194,008
761
3,658

34.4%
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Social Media

Social Media Strategy

The International Floorball Federation and the local organising committee worked INTERVIEW
in partnership to ensure the widest possible coverage of the event on social media

platforms. Mari Mylldrinen

Information Coordinator
For the year of the world championships, IFF gives away the ownership of the International Floorball Federation
event accounts on Instagram, Facebook and Twitter to local organisers, while

it manages the general federation accounts across the three platforms. Minna Nurminen

International Floorball Federation
IFF received a strong support from the organising committee in communicati ng
Prague 2018. The organisers produced a lot of original content for social medi a,

including:
x ©°>Al /JA>VZ e *A>}0i»] > “c”l..eb U Vice “>}>a""i ""1Ace OV""} 1...i i0i”I
to fans

X OWFC? What the Floorballt»] A...ceAl U " ice Ve «A ..ie« "} v>"A Tee “"AVeUiA 1..i
host city of Prague

x /. A A “b }>“i»] > AiATIA v "TTiAUTIUA UCTVAOAAAI>AA cev 1...i AceAl ""A
their passion for floorball and sharing the ir experience from attending past
editions of the world championships

During the world championships IFF and the organising committee coordinate d
their social media activity to avoid posting the same content and dupli cating
efforts.

Of the three major social media platforms, IFF built the largest fanbas e
on Instagram. It is a predominantly young audience that is looking fo r visual,
engaging and light content. IFF wanted to do something new and different on
Instagram during the event to engage participating teams and their fans. The new
ideas that were positively received by the followers included a series of 10-second
Y% "1iAUTTUAY: U e fromeeaet ofithe participating teams and the use
cev IT...i Y%, AZ “i > pOiA]nh thee FF>dd0idl imedia team responding
to questions from the followers.

On Twitter IFF concentrated on providing match reports, game highlights and
promoting the YouTube live stream of the event, while Facebook was a pla tform
on which a mixture of contents was posted: videos, pictures, statistics and match
results.
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Social Media

Facebook
IFF (/IFF.Floorball )

Facebook activity summary: event period (1-9 December 2018) Total fans
Start @oNovember 2018 41,394
Posts 118 13.1 End (10 becember 2018) 41,672
Reactions 5,029 559
Shares 332 36.9
Comments 209 23.2
New page fans 278 30.9
(by 10 December 2018) (0.7% increase)

Facebook activity: event period by day (1-9 December 2018)
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Facebook activity: extended period by day (24 November - 16 December 2018)
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Social Media

Facebook
Prague 2018 ( /worldfloorballchampionships )

Facebook activity summary: event period (1-9 December 2018) Total fans
Start @0 November 2019 14,272
Posts 345 38.3 End (10 December 2018) 15,140
Reactions 18,464 2,052
Shares 1,316 146
Comments 2,640 293
New page fans 868 96.4
(by 10 December 2018) (6.1% increase)

Facebook activity: event period by day (1-9 December 2018)
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Social Media

Twitter
IFF (@IFF_Floorball)

Twitter activity summary: event period (1-9 December 2018) Account followers

Posts 242 26.9 End (10 December 2018) 13,311
Likes 1,822 202

Retweets 444 49.3

Comments 94 10.4

New followers 146 16.2

(by 10 December 2018) (1.1% increase)

Twitter activity: event period by day (1-9 December 2018)
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Social Media

Twitter
Prague 2018 ( @iffwfc)

Twitter activity summary: event period (1-9 December 2018) Account followers

Posts 337 37.4 End (10 December 2018) 1,937
Likes 2,687 299

Retweets 867 96.3

Comments 145 16.1

New followers 179 19.9

(by 10 December 2018) (10.2% increase)

Twitter activity: event period by day (1-9 December 2018)

o 60 - - 1000
g - 900
g 50 - 800
% 20 - - 700
@ - 600
& 30 . L 500 £
IS i
g - 400
O 20 4 . 300
12}
o - 200
o 10
e - 100
0 - -0
1 2 3 4 5 6 7 8 9
Date: 1-9 December
m Posts m Comments Retweets m Likes
Twitter activity: extended period by day (24 November - 16 December 2018)

350 - - 1000
300 - 900
£ - 800 @
“E’ 250 - 700 X
S 200 -
O - s00 o
2 150 L 400 @
© [}
2] L
3 100 300 §
g o - 200

- 100
0 ; ‘ 0

24 26 28 30 2 4 6 8 10 12 14 16
Date: 24 November - 16 December

e POSES e COMMeEnNts Retweets Likes

50 © and database right 2019 Sportcal Global Communicat ions Ltd. All Rights Reserved.



GSI EVENT STUDY/ Yo T, ", *" . *. O4f 8

Social Media

Instagram
IFF (/iff_floorball )

Instagram activity summary: event period (1-9 December 2018) Account followers

Start @0 November 2018) 57,594
Posts 69 7.7 End (10 December 2018) 60,619
Likes 197,602 21,956
Comments 8,277 920
New followers 3,025 336
(by 10 December 2018) (5.3% increase)

Instagram activity: event period by day (1-9 December 2018)
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Social Media

Instagram
Prague 2018 ( /iffwfc )

Instagram activity summary: event period (1-9 December 2018) Account followers

Start @oNovember 2018) 10,638
Posts 297 33 End (10 December 2018) 14,296
Likes 194,008 21,556
Comments 761 84.6
New followers 3,658 406
(by 10 December 2018) (34.4% increase)

Instagram activity: event period by day (1-9 December 2018)
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Sponsorship

Overview

/ | | ~JA7 d\‘ mﬂ.» L2 ((A@A.’:«A @£n U| A m(«(ﬂi N Lb> i(ﬁ>’ Partners breakdown by type
of 25 partners, representing 17 industry sectors.

IFF sponsors comprised floorball equipment manufacturers and apparel pro viders.
They support all major international events organised under the IFF banner w hich
helps the federation to ensure a consistent look and feel of its main competiti ons.

The main domestic sponsors were long-term partners of Czech Floorball.
In addition to commercial and institutional partners, the event was supported

by the following media partners: Big Media (advertising agency), BUS TV, Czech 25 PARTNERS
Television, $1Z @&V, Seznam.cz (website), and Evropa 2 (radio station).

Partners list
IFF SPONSORS SECTOR
CR8ER Sports equipment
Gerflor Sports equipment
S ink e . " m |IFF sponsors
werin ports equipmen = Main partners
UNIHOC Sports equipment m Official partners
PRAGUE 2018 MAIN PARTNERS Partners
iAZ? «es " Ape(~> Financial services u Oﬁ'c'a?l carner
Holba Alcoholic beverages = Suppliers

| Institutional partners

PRAGUE 2018 OFFICIAL PARTNERS

*- Energy & mining
Tipsport Gambling & betting
: Partners breakdown by sector
Volkswagen Automotive .
Sports equipment 4
PRAGUE 2018 PARTNERS
P o Government 3
-iUiAeliAZ] "ceeb Energy & mining .
Consumer electronics 2
T-Mobile Telecommunications -
Energy & mining 2
PRAGUE 2018 OFFICIAL CARRIER .
Transportation 2
Prague Public Transit Company Transportation .
Alcoholic beverages 1
PRAGUE 2018 SUPPLIERS .
Automotive 1
Coca-Cola Soft drinks .
Fashion 1
Dell Consumer electronics . . .
: - : Financial services 1
Eclipse Printing services . .
Gambling & betting 1
EKOSelect Waste management
Governmental agency 1
Galerie Harfa Retail
. . Hotel 1
Prague Airport Transportation L. .
Printing services 1
Sivek Hotels Hotel .
" Retail 1
T. M. Lewin Fashion .
Soft drinks 1
VARTA Consumer electronics L
Telecommunications 1
PRAGUE 2018 INSTITUTIONAL PARTNERS
: Waste management 1
City of Prague Local government
) TOTAL 25
Czech Tourism Governmental agency
Ministry of Education, Youth and Sport National government
Ministry of Regional Development National government
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Sponsorship

Sponsorship Strategy

International Floorball Federation

The 1"TiA>IoE> wmdl>e iAo }i~iAiA “od.. ov &Ex&aJa44 Vs INTERVIEW
sponsorship annually in cash and in-kind contributions. The value of the sponsorship
comes mainly from the visibility and the marketing assets that the federation
partners receive during the world championships.

Tero Kalsta

Sales Coordinator

International Floorball Federation
Prague 2018 was an opportunity for IFF to showcase the growing strength

of floorball and as a result build up its sponsorship portfolio in  terms of the number

of commercial partners and the overall income from sponsorship.

During the world championships IFF launched a survey to learn more about the
fans of the sport, their behaviour and preferences. This was part of the assessment
of the value of floorball that will help the federation to better determine the
direction the sport should take in its commercial development (for examp le,
understand which types of companies are considered good matches with floo rball
by fans and that IFF should be looking to be associated with).

IFF believes that growing the knowledge about the followers of the sport will al so
enable the federation to think more outside the box about sponsorship and the
synergies it can find with corporate brands from sectors such as consumer
electronics and video games publishing.

IFF has had a long relationship with the current sponsors who have a strong link
with the sport (e.g. Swerink is a manufacturer of floorball rinks, while UNIHOC
produces floorball equipment) and therefore act as strategic partners fo r IFF
as their interests are aligned with the strategy and mission of the federation
in terms of the development of floorball worldwide . The increase in the number
of floorball players has a positive effect on their sales and they can help the
federation by providing services and equipment to grow the sport in d ifferent
markets which is where the in-kind element of sponsorships provides most v alue.
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Sponsorship

Sponsorship Strategy

Czech Floorball and Prague 2018 Organising Committee

The objectives of the Prague 2018 sponsorship programme were linked to the INTERVIEWS
overall marketing strategy of Czech Floorball and focused on demonstrating the

~ 1A7
value of the sport to corporate partners, highlighting not only the size of its fanbase ;G > ] 1A% o
5 AV & Li B LG >ofoevomd >ethicadi ~ 1™ >A> Adi Vsl cd\cod Marketing and Communications
Manager
The organisers developed a two-year roadmap to the world champions hips, Czech Floorball
launching projects such as the Street Floorball League, the schools programme .
/o8 ?2A > 1>

and the Prague 2018 fanzones to ensure the visibility for sponsors and create
activation opportunities for corporate partners to communicate their involvement
with the event.

Head of Marketing and Communication
Prague 2018 Organising Committee

In sponsorship sales the organisers focused on upselling the existing partners
of Czech Floorball by offering them to become sponsors of the world
championships. However, the ambition was also to find new companies that would
like to associate themselves with a major sports event and floorball.

While the organising committee was successful in expanding the agreements with
existing sponsors, targeting other companies was more challenging and s everal
new partners that were confirmed joined the sponsor roster mostly at the basic

supplier level.
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Sponsorship

IFF Sponsor Case Study

Gerflor

Gerflor isa French company that specialises in flooring solutions and that has been
an IFF partner since 2001.

The company is the official flooring provider of IFF and its produc t is used at the
senior and youth world championships, as well as the world champions hips
qualification tournaments. In addition to the in-kind support, the comp any pays
a fee to secure additional visibility for the brand at these events.

While Gerflor is present in over 100 markets worldwide, the IFF partnership
contributes to enhancing brand recognition, especially in the traditional m arkets
for floorball, according to Lionel Arlin, sports federations and events manager
at Gerflor. It is useful for the brand to be able to showcase its prod uct during the
biggest floorball events and it activates the sponsorship by inviting gues ts (e.g.
architects, consultants for cities and other decision-makers) from a number
of countries to attend the world floorball championships.

During Prague 2018 Gerflor extended its sponsorship of IFF for a four-year period
through to 2022.

The company believes that its cooperation with IFF can be even closer
to accelerate the growth of floorball in certain markets. With its worldwi de
presence and a network of contacts, Gerflor is well-placed to suppo rt the
development of the sport. However, according to Arlin, time, patience and a good
brand story are required by floorball as it strives to expand its g lobal footprint.

INTERVIEW

Lionel Arlin
Sports Federations and Events Manager
Gerflor
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Sponsorship

Prague 2018 Sponsor Case Study

Tipsport

Tipsport is the largest betting company in the Czech Republic with a market share
of around 70 per cent. The brand has been the title sponsor of the Czech floorball
league since 2015.

Tipsport is a sponsor of a number of other sports properties in the Czech Republic,
including the top division and the second division in ice hockey, k nown as Tipsport
Extraliga and Chance Liga (Chance is a betting brand that is part of Tipsport),

i INTERVIEW
respectively.
While ice hock d football the t t | s in the C h Véclav Sochor
- I-Ce ey _an o a. are e W mos popu ar s_pors. e Lze ¢ Head of Corporate Communications
Republic, floorball is an attractive property for companies as i t trails only football Tipsport

in the number of registered players and is extremely popular amongst pupils

T oqeiti”l>Ab >7 AiVe T >Ab AV..ceeeA°® ["«A«cehdeALV¥%"TA “oe" %Il Lil ®” ve

as much as they do on football, ice hockey, tennis and some winter sports, but the

interest in floorball as a betting sport is growing, according to Vaclav Sochor,

|"«A«eAlLA ...i> cev VeA«eA>li Ve “O0 " "V>1"e"A°

The company believes that there is more and more professionalism in flo orball,

LOT "1 Al~ee "iA™%l ...>0i 1T...i A>“i Ve““iAV >« ATSIDAI >A cel...iA “>e;A A«eAlA
country. However, according to Sochor, the less commercial character of floorball

can work in favour of the sport as it makes it sport more ¥4 « OtRdirt4ootball or ice

hockey.

The sponsorship of Prague 2018 U>A >~ iY«>"A" @™ ;v /"«A«eAlBA «>AT7IAA... "« U"1..
Czech Floorball. The company was looking to generate revenue from bets pl aced

on the results of the world championships. The total number of bets was expected

to be linked to the performance of the Czech national team. The sponsorship was

also a brand-building exercise and Tipsport felt that it benefited from the event

being broadcast by Czech Television and from the professional organis ation

of the world championships.
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Sponsorship

Sponsorship Awareness

To evaluate the awareness of the Prague 2018 partners, attendees were asked
to indicate which brands they recognised as sponsors of the event.

The brands most commonly associated with the event were Holba, the Czech
brewery and a domestic sponsor of the event, and UNIHOC , IFF partner and
supplier of floorball equipment.

Other main partners of the event: 1AZ? «ce«" Agndedlifance company, *-,
an energy company and Tipsport, a betting company, also had an a wareness
of at least 50 per cent.

In general, brands not associated with the event received lower awareness scores
than the official sponsors. However, major sponsors of sport in the C zech Republic,
including .Z ce, the Czech automotive brand, and Fortuna, a betting company |,
were wrongly indicated by many spectators as event sponsors.

Sponsors by % awareness (Prompted awareness)*

Holba
UNIHOC

*

iAZ? «cee A B

Tipsport
T-Mobile EV/
Volkswagen
Skoda
Fortuna
Salming Aero 4%
Pilsner Urquell IELI N
ee«iA>1"0> « s
Gerflor
Vodafone Wi/
Swerink 804
Duracell G/
Varta
CR8ER IEIZ
Tarkett WELZ
EPH I 5%
FCC M 3%

EKO Select W 3%
DOR-SPORT Rink W 3%
Megasat | 0.3%
None of the above Il 5%

*in red brands that were not official sponsors of Prague 2018

Methodology

Online survey

Sample group
Event spectators (326 respondents)

Conducted and analysed by Sportcal
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Sporting

Athletes and Nations

A total of 325 players A«AA~1™} £E >0 AloeZ «>A ™ 1.1 i “A7 o Key statistics

Floorball Championships 2018 in Prague.

Europe was the most represented continent, with 11 nations and 220 athletes. Athletes 325
Competing nations 16

Asia was represented by three nations, while the two remaining teams hailed from
from North America (Canada) and Oceania (Australia).

A total of 33 teams took part in the regional qualification process which was held Prague 2018 sCompeting nations

~ >"0>Ap > LAO>AP O&afEn° " JA">] l..i .CTiAD CiT®BA ">t eT>e Ji>®
participated in a world championships qualification event for the first time. Australia Oceania
It competed in the Asia-Oceania qualification, which took place in Jeju Island, Canada North America
South Korea. This was also the first time 1...i “i"%A pO>«"v V>~ cadi ce O A~ >Czedh Republic Europe
been organised in that country. Denmark Europe
o ] ) Estonia Europe
The other qualification events were held in North America (Canada) and Europ e .
. i . Finland Europe
(Estonia, Latvia, Slovakia).
Germany Europe
As the host nation of the 2018 world championships , Czech Republic automatically Japan Asia
qualified for the tournament. Latvia Europe
Norway Europe
Poland Europe
< (/ GPJ9 Q¥ (KQIDARTChampionships sCompeting nations (1998-2018)* Singapore Asia
Slovakia Europe
18 - Sweden Europe
16 Switzerland Europe
Thailand Asia
14
12
10
8
6
4
2
0

1998 2000 2002 2004 2006 2008 2010 2012 2014 2016 2018

H Asia ®Europe ® North America Oceania

* The world championships were played in two divisions (A and B) be tween 1998 and 2008
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Sporting

Performance

Finland defended the world championship title with a 6-3 victory over Sweden %8 CGB) 4 RVDMEURGIKDIO PEG OV
in the final of Prague 2018, while host country Czech Republic missed out €(/ GPdJ9 QMW (KDQDAN!
on amedal following a 2-4 defeat against Switzerland in the third-place decider. Championships, 2008-2018
Czech Republic, Finland, Sweden and Switzerland have been the only four nations
that have won a medal at the world championships since 1998. Norway secured YEAR  HOST RANK
the bronze medal at the inaugural edition of the event in 1996. 2008  Prague a4n
2010 Helsinki g
2012 Zurich 7
€ (/ GPJ9 QIF ( KDIDANA] CORKPUI IRUNedalists, 1998-2018 2014 Gothenburg 3
2016 Riga 4t
YEAR HOST GOLD SILVER BRONZE 2018 Prague 4
1996  Stockholm Sweden Finland Norway
1998  Prague Sweden Switzerland Finland
2000 Oslo Sweden Finland Switzerland
2002  Helsinki Sweden Finland Switzerland
2004  Zurich Sweden Czech Republic  Finland
2006  Stockholm Sweden Finland Switzerland
2008  Prague Finland Sweden Switzerland
2010  Helsinki Finland Sweden Czech Republic
2012  Zurich Sweden Finland Switzerland
2014  Gothenburg Sweden Finland Czech Republic
2016 Riga Finland Sweden Switzerland
2018  Prague Finland Sweden Switzerland

DOMESTIC PERFORMANCE

Czech Republic finished the tournament in fourth place, the same position it had
"~ O&£E° /..i “bebt@@tasult in the world championships was a silver
medal in 2004 in Zurich, Switzerland.

Prague 2018 sfinal standings

PLACE NATION PLACE NATION
It Finland gth Slovakia
21 Sweden 10t Estonia
ge Switzerland AL Canada
Al Czech Republic izt Australia
B Latvia g Poland

6l Germany 14t Thailand
7 Norway 150 Japan

Si Denmark 60 Singapore
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Sporting

Officials

A total of 153 officials were present at Prague 2018, including 129 team officials
and 24 technical officials.

Due to strong representation of European teams, officials from Europe acco unted
for over 71 per cent of all officials. Officials from Asia mad e up 17 per cent of the
total.

Canada, Czech Republic, Finland, Switzerland and Thailand had the nost team
officials out of all teams.

Amongst team officials, 85 per cent were male and 15 per cent were female.

Prague 2018 sOfficials by continent

m Asia

m Europe

m North America

Oceania

Prague 2018 sTeam officials by type

Coach/Assistant Coach 29
Physiotherapist 18
Head Coach 16
Team Manager 15
Equipment Manager/Material Keeper 6
Physical Coach 6
Masseur 5
Goalie Coach 4
Other 31
TOTAL 129*

* Total does not tally up as > « > "Bédd coach also had a role of a team manager

Key statistics

Team officials 129

Technical officials 24
IFF Jury 4
IFF Referee 16
IFF Referee Management 4

Number of officials by team

=
o

Canada
Czech Republic
Finland

e
o o o

Switzerland
Thailand
Latvia
Poland
Singapore
Sweden

=
o

Germany
Denmark
Estonia
Slovakia
Norway
Australia

W 01O N NN 0o o o o

Japan

Gender breakdown of team officials

Male 85%
Female 15%
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Social

Volunteer Programme

A total of 378 volunteers supported the running of the i “%AWorld Floorball Key statistics

Championships 2018, including 178 volunteers who worked at the fanzones set up

in 12 Czech cities during the event. Volunteers (total) 378
Volunteers (competition) 200

The recruitment of the volunteers started in August 2017 through the following

Male / Female 57% | 43%

channels:
Domestic / Overseas 88% / 12%
X Online campaign targeting the floorball community (referees, coaches and Volunteers (fanzones) 178
players) and general sports fans No. of nations 10
X E-mail communication s?nt to volunteers ~at prewqus major eveNnts orgarjlsed ~ Applications received 536
LP &iV.. ececeAL>ee -""VeO "7} I...i “iI"%A >77 Ue"KA2A UerAs V..>"« ™A
in 2008 and 2013, respectively)
x  Facebook groups uniting volunteers from major events held in the Czech Volunteer age breakdown
Republic in recent years
. . . Age breakdown
All people interested in applying to become a volunteer at Prague 2018 were
S . . h <20 years old 32%
requested to fill in a registration form and could stay up- to-date with new
L . 20-30 years old 40%
announcements by joining a special Facebook group for the event.
30-40 years old 17%
The applicants could take part in a workshop as part of which their so ft skills and 40-50 years old 8%
experience were assessed. Skype conversations were arranged with overseas >50 years old 3%
applicants and people with a proven history of involvement in international events, Youngest volunteer 11 years old
while face-to-face interviews were organised with potential volunteers who Oldest volunteer 65 years old

applied for the key roles (e.g. team guide).

There was a limited number of positions available for the applicants w ith no Volunteer functional areas

previous experience in the organisation of a sports event. However, Czech
Floorball created an opportunity for this group to volunteer at test events in the
lead-up to Prague 2018 and gain the experience required to be selected to fulfi |
certain roles during the world championships.

Backup
Drivers
Fanzones qgvarious roles

The recruited volunteers were provided with a guidebook with detailed
information about the event and their respective roles. The day before the start
of the world championships a meeting was organised for all volunteers who then
took part in separate training sessions depending on the position tha t they would
assume during the event.

Accommodation was arranged for all volunteers that required it for the time of the

event. The volunteers also received breakfast, lunch and dinner and had all-day
access to drinks at the venues. The other benefits included: free public transport,
official clothes and additional equipment (depending on the role). The

Match secretariat

Media section qthree different roles
Rink team

Security

Team guides

Venue staff gfour different roles
(statistics, accreditations etc.)

VIP assistant gtwo different roles

>««AeY " “>li VeAl ;ev > «>VZ>}i veeA > A3BaiaB0e<0"1iiA U>A axxa

Of the total 200 volunteers present in Prague during the competition (named

~ . . Jan Jirovsky
>A Y/ , O azapér®ent were from the host city, 66 per cent came from other sy )
. . External Relations and Human
regions of the Czech Republic and 18 per cent were overseas volunteers (mostly R
esources

from Poland and Slovakia, but also Australia, Estonia, Finland, Latvia, Slovenia,

Sweden and Russia). Prague 2018 Organising Committee
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Social

Prague 2018 Fanzones

Twelve fanzones were organised across the Czech Republic to give the fans
an opportunity to watch together the final stages of the world championships,
support the Czech national team and embrace the atmosphere of the event.

The fanzones were created for four days (69 December) in major Czech cities:

Brno, iAZj O MeeU"Vi] A>"iV A?2.cUj] "..>0>]+BLeAOW] >A.ccUb 6>AP]
Ostrava, Pardubice, *eaic] 2A1% ~>" >Li“ i & vasietoof indoor and

outdoor locations. The fans were able to follow the climax of Prague 2018 on LED

screens, purchase event merchandise, food and drinks and take part in the

entertainment programme that included floorball games , competitions testing

floorball skills and a range of family activities.

The project took a year to prepare and one of its aim swas to engage the floorball
community across the country. Irrespective of whether the people were planning
to attend the world championships, they could experience the event in the

fanzones.

Another objective of the initiative was to make floorball more visible at a local
level, demonstrate its social benefits and showcase the status of floorball as one
of the most popular sports in the Czech Republic.

Each fanzone had a local project manager, working in coordinatio n with the Prague 2018 fanzones opening hours
Prague 2018 Organisation Committee. Of the total of 12 project managers, Six

were regional employees of Czech Floorball and six represented local flo orball Thu6Dec  3pm glOpm

clubs. All project managers volunteered to fulfil the ir roles. Fri 7 Dec 2pm ql0pm

Sat 8 Dec 12 noon glOpm
Sun9Dec 9am g7pm

Czech Floorball covered the entire cost required to set up the fanzones. In som e
locations additional funding was secured from local partners, includ ing city
authorities.

An estimated 4,500 fans attended the fanzones during the final four days of the
event.
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Social

Schools Programme

A major schools «Ad A" “ i USAcdy > A" >Ad" 1.i A7 R  omdl>w Key statistics

Championships 2018, creating an opportunity for thousands of children from the

Czech Republic to attend the event. A total of 522 institutions participated in the Participants - children 22,258
programme, with 22,258 children attending Prague 2018 through the project. Foster home 230

Kindergarten / Elementary

Floorball enjoys high participation levels in the Czech Republic and is a sport school 16,896
of choice for many children in elementary and secondary schools. Through the Secondary school 4,783
schools programme the organisers wanted to show the children what a floo rball R

o i i University 349
competition at the highest level looks like.
The interest in the programme surpassed the expectations of the organising Participants - institutions 522
committee which could not accommodate all the institutions that were keen to Foster home 16
participate. Almost 3,000 children were on the waiting list days before the event. Kindergarten / Elementary 375

school

Over 70 per cent of all participants came from outside of Prague, with Central Secondary school 112
Bohemia (3,460 children), Usti nad Labem (1,546) and 6 b A ce (1;594) being the University 19

most represented regions.

No. of participating institutions and children by region
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Social

Street Floorball League

| cefOc«od 1.5 «/d od'os ovl.i. i “WA7 ek omdl>e | CBAAGEN
Czech Floorball launched the Street Floorball League in the summer of 2018. i A7?
«c&AmdY > the Czech insurance company that is one of the main partners of Czech
Floorball, became the title sponsor of the project, with other federation sponsors
also involved. The league consisted of a series of events held in 12 cities across the
Czech Republic which acted as qualifiers for the final tournament played during the
world championships.

All-male, all-female and mixed teams could enter the competition and players
aged 15 and older were eligible to take part. However, male competitors who
played in the top two divisions of Czech floorball in the 2017-18 season were

excluded from the league. Street Floorball League event dates

and locations

The tournaments were played in the three- on-three format on a 24x12 metre pitch,
with small goals used. The duration of one match was 12 minutes.

10 June iAZj O Mee(0"
The 12 qualifiers were heavily branded with the Prague 2018 identity and the 16 June Liberec
players and spectators had the opportunity to learn more about the upcoming 17 June Mlad4 Boleslav
world championships. A total of 222 teams registered for the league and the 24 June Karlovy Vary
winning teams in each location progressed to the final tournament that was held 28 July ST
in the O2 arena on Friday 7 December. The second half of the final match was

) ) ) ] ) 29 July Olomouc

played dl_mng the break in the world championships quarterfinal between Swed en 4 August Zlin
and Latvia.

5 August Brno
The teams that advanced to the final tournament also received tickets to the 11 August Pardubice
Prague 2018 quarterfinals held on Thursday 6 December, including the home 12 August Hradec Kralové
~>‘|A(E~1/2A }>“i >}>A~A‘| i~">AZ] U.. si piré\vi:léd tdm“vﬁtbcel]”> 18August UstfnadLabem
refreshments and organised a tour around the O > arena. 19 August *edicC
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Social

Member Federation Activities
FNNCPFoU (CP &hé gndiHowe of Switzerland

Social engagement projects around i “1A7 oy . «08 A «AGkfnincluded INTERVIEWS

a couple of initiatives undertaken by IFF member federations.
Janne Bruun

Business Development Manager
Finnish Floorball Federation

(+0.#0&05 (#0 241)m&/ (Suomen Salibandyliitto)

The Hnnish Foorball Federation developed an extensive programme for the

] Michael Zoss
supporters of the national team who travelled to Prague. CEO
The fans could purchase a package that included charter flights between Hel sinki Swiss Floorball Association
and Prague, airport transfers, room reservation in a hotel in the centre of Prague (Swiss Unihockey)

> 1"VZilA Tee ""e>""1% A “>Hinal and the. niedal tfames on the final
day of the event.

The fans got together ahead of the matches in Pilsen Restaurant Prag in the city
centre where they were entertained by Finnish DJ Johannes Kastaja and could
meet with Finnish floorball legends Mikko Kohonen and Toni Létjonen .

After the semi-final a boat cruise on the Vitava river was oganised, while in the
evening on the final day of the competition the fans were invited to gather
iNnKuClub &Bar "~ *A>}0i%A cees’ 1aeU~°

The objective of the programme was to bring together the Finnish fans and create
an engaging fan culture. It was also part of the build-up to the ~iVY1 *isYorld
championships which Finland will host in 2020.

HOUSE OF SWITZERLAND

/.5 oA ov-Ulda A USAcd>"A° ~ aBi o A} G AAASOR1A- >°} >A >®
by the Swiss Foorball Association. The concept, originally developed by the Swiss
Ski Federation, was tested at the world championshipsin Rigain 2016.

The idea behind the House of Switzerland is to create a meeting place before and
after the matches for the Swiss fans, as well as other floorball fans. In Prague the
visitors could purchase Swiss specialities and local delicaces, meet with the
current and former players of the Swiss national team and enjoy music played
by a Swiss DJ.

It was estimated that around 1,500 Swiss fans came to Prague to attend the world
championships.

The House of Switzerland was open from Friday 7 December until Sunday
9 December.
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Social

Education & Engagement

Other Initiatives

INTERNATIONAL COACHING CONFERENCE

An international coaching conference was organised by Czech Floorball during the
i“1A7 ok «omdl>e 3 «OSAKAGEEN® /.0 VEEVA"M T0e¥ «>M o8
Thursday 6 December and was attended by 280 coaches from eight countries.

The conference programme comprised three keynote presentations from:

x Joonas Naava (sports director of EraViikingit, a Finnish floorball club, and
a former coach of the Finland U19 national team) gHow to promote teamwork
and define player roles in the team?

x Marek Vojta (head coach of Florbal Usti, a Czech floorball club) gHow to train
the mindset of players?

x Patrik Back (general manager of IBF Falun, a Swedish floorball club) gHow
to build and maintaint i>“% A «iAveeA“>"Vi éerin2.i o™}

All presentations were interpreted to English.

FLOORBALL POINT

The organisers created Floorball Point in Galerie Harfa, a shopping centre
adjacent to the O, arena. It was a special space with entertainment options for
both children and adults: a mini floorball field, a television screen and a chill-out
zone, a beer tasting stand, an information point, an exhibition area with pictures
presenting the history of floorball and a merchandising stand.

Floorball fans and passers-by could take part in various prize competitions and
measure the speed of their shot, while children were encouraged to draw
a floorball picture and win one of the prizes funded by event partners.

Floorball Point was open for the entire duration of the world championshi ps.

n$'*+0& 6* 5%'0'50 6174

[..i v>"A Vel «OAV..>Ai I"VZilA Tee >11i7" T..i %Li...”™

world championships and get access to changing rooms, media fa cilities and the
VIP zone.

The tour was hosted by a former Czech national team player and a single ticket
cost around 30 euros.

I...i AVi"iA¥ 1eeOA "OA""} 1.
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Legacy

Short- and Long-term Legacy

/. i"1A7 ok womdl>e ¥ «BAAGEN UiA A}>Ai AL LiA
ever b b* ol i 01 «>A VS I AT™} >~ UAS" >A wodvopd >»>"" AKX} the
bar for future organisers.

Key objectives

%Showcase the sport at its

7..07 AaiV.. sceeAL>es @A}>""AiT 1.0 “i"%A UeA«s V.. >« hesk. . al "~ inciease  its

staged some games in the largest indoor venue in the country, the O > arena
in Prague, the event had a major impact on the self-confidence of everyone
involved and was a big boost for the development of floorbal | in the Czech
Republic. The sport has come a long way in the last decade qthe number of full-
time staff working for the Czech elite league clubs has increased from less than
10 to over 100 and floorball has become less reliant on public funding.

Czech Floorball hoped that Prague 2018 would have the same impact on the sport
asi...i «Ai0"eOA “i"A UerAs V..>« e A..."«A .. cgheli’
federation set ambitious attendance targets and made a major investment in the
organisation of the world championships to demonstrate that floorball is capable

of delivering a world-class event, inspiring not only to the loca | floorball
community, but also more than 50 national federations that attended the IFF
General Assembly that took place during the world championships.

Czech Floorball decided to do most of the work in-house, with the subs tantial
involvement of its permanent employees, to build the know-how that will help
it to produce floorball events in the future, while a coaching seminar o rganised
during Prague 2018 encouraged knowledge-sharing within the sport. The
federation also purchased the flooring used at the Street Floorball League
tournaments to be able to stage outdoor floorball events going forward.

Nearly 99 per cent of all spectators stated that they had an enjoyable time

visibility for fans,
broadcasters and sponsors »

°Continue the global

development of the sport  »
" 1.0 aiv.. ,i«OLe"V®
%Redefine the status of the
sport and generate pride in
the floorball community »

9%Grow the commercial value
of floorball and capture the
interest of corporate
brands »

>] *A>}0i O4£n] >VVeA "7} le -«eAlV>.%deviddrice of tFeOAUipP] U..."V.. ~

high entertainment value of the event. The success of the event was also reflected
in the positive feedback received from other stakeholder groups, includin g event
partners. For both IFF and the local organisers the commercial growth of floorba Il
is one of the priorities. IFF announced in Prague the four-year extensions of the
sponsorship agreements with two of its main suppliers, Gerflor and UNIHOC,
while Czech Floorball invited to the event major Czech companies thatiti s hoping
to work with in the future.
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Sporting Legacy

Interest in Floorball

Sportcal asked the spectators about their interest in floorball following their visit to
Prague 2018 within the event experience survey in order to gauge the impact of
the event and its potential future legacies.

In order to assess the impact of the event on changing perceptions, Sportc al also
assessed the likelihood of the spectators to have subsequently become more
interested in following or participating in the sport.

The results were positive, highlighting that the event had encouraged spectators

to follow the sport more upon the conclusion of the tournament, whethe r
it be in person at an event or on television. 80 per cent of respondents stated they
would follow floorball more having attended Prague 2018 .

In terms of participation, the same group of respondents also showed interest
in participating in the sport, with one in two respondents stating that they would
like their participation in the sport to be more regular.

Interest, following and participation in floorball sPrague 2018 spectator survey

How interested are youin Has attending the event Has attending the event
following floorball? encouraged youto follow encouraged youto
the sport (more)? participate in the sport
(more)?

1% - 2%

3%

B 5 - Very interested m 5 - Definitely yes m 5 - Definitely yes
m4 m4 ma
=3 m3 m3
2 2
2
m 1 - Definitely not m 1 - Definitely not

m 1 - Not interested = Don't know m Don't know
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Comparative Data Analysis

Overview

The findings from this study were compared to data from world championships
in other sports, across five key indicators.

Two sets of comparative events were identified to conduct the analysis:

1) A total of 27 world championships in summer Olympic sports held
in 2018 (excluding new sports which have been added to the Olympic
programme from 2020)

2) The 2018 world championships governed by selected ARISF member
federations

The indicators chosen for comparison were: attendance, athletes, competing
nations, accredited media and volunteers. Data for attendance, accredited media
and volunteers was estimated for events where no confirmed data is available.
This has been indicated in each respective comparison page.

Comparative data overview s2018 world championships

RANK*

INDICATOR PRAGUE 2018 (WORLD CHAMPIONSHIPS
HELD IN 2018)

Attendance 181,518 6/20
Athletes 325 21/29
Nations 16 =26/29
Accredited Media 212 10/22
Volunteers 378 13/20

*For some events and indicators, data was not available for analysis. This has been noted
on each respective comparison page where applicable.

Comparative data overview s #4-5( HEFGIQIQPWY QIF EJCORKQPUIIRU

INDICATOR PRAGUE 2018 RANK
Attendance 181,518 1/9
Athletes 325 6/9
Nations 16 719
Accredited Media 212 4/9
Volunteers 378 2/9

Due to inconsistency in the reporting of attendance figures by event organis ers
and owners, the data recorded is a variation of total attendance, tic keted
attendance and estimated attendance. It is recommended that the data is treated
with care for comparison as it may not be representative of the equiv alent type
of attendance.
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Comparative Data Analysis

Attendance
2018 World Championships

Attendance rank

IFEMi“ %A 7eAe ecceAL>ee .8« e~A.." Rank
181,518 6/2 0 events

Attendance comparison

FIFA World Cup 2018 3,031,768
UCI Road World Championships 2018 | 590,000
Hempel Sailing World Championships Aarhus 2018 | 400,000
FIVB Men's Volleyball World Championships 2018 | 389,129
FIVB Women's Volleyball World Championships 2018 | 224,415

IFF Men's World Floorball Championships 2018 7- 181,518
FEI World Equestrian Games 2018 | 176,667
Vitality FIH Women's World Cup 2018 120,000
Rugby World Cup Sevens 2018 102,000
UCI Mountain Bike World Championships 2018 65,000
UWW World Championships 2018 53000
TOTAL BWF World Championships 2018 41,075
Liebherr World Team Table Tennis Championships 2018 29,000
Rhythmic Gymnastics World Championship 2018 24,906
Artistic Gymnastics World Championships 2018 20,479
UCI Track World Championships 2018 18,680
UIPM 2018 Pentathlon World Championships 12,000
ISSF Shooting World Championships 2018 | 6,026
World Rowing Championships 2018 3,400

World Archery Field Championships 2018 1,800

T
0 500,000 1,000,000 1,500,000 2,000,000 2,500,000 3,000,000 3,500,000

Attendance figures not available for nine of 29 events used in comparative analysis.
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Comparative Data Analysis

Attendance
ARISF FG F G T C V\KdpdPChampionships

Attendance rank

IFEMi“ %A 7eAe ecceAL>ee .8« e~A.." Rank
181,518 1/9 events

Attendance comparison

IFF Men's World Floorball Championships 2018

181,518

IFSC World Championships 2018

World Karate Championships 2018*

Nokian Tyres World Orienteering Championships 2018

World Roller Speed Skating Championships 2018

FIL Men's World Lacrosse Championships 2018*

IWWF World Cableski Championships 2018* I 3,000

IWWF Wakeboard World Championships 2017* (delayed until

2018) 2,000

WTBA World Tenpin Bowling Championships 2018 (Men's) 1,200

T T 1
40,000 80,000 120,000 160,000 200,000

o

* estimated data
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Comparative Data Analysis
Athletes
2018 World Championships
Athletesrank
IFFMi"% A 7As s@oeAL>es .8« @ A.." Rank
325 21/29 events
Athletes comparison

ISSF Shooting World Championships 2018
Hempel Sailing World Championships Aarhus 2018
UCI Road World Championships 2018
World Rowing Championships 2018
ICF Canoe Sprint World Championships 2018
World Judo Championships 2018
Fencing World Championships 2018
FIFA World Cup 2018
FEI World Equestrian Games 2018
UWW World Championships 2018
UCI Mountain Bike World Championships 2018
Liebherr World Team Table Tennis Championships 2018
World Weightlifting Championships 2018
FIVB Men's Volleyball World Championships 2018
Artistic Gymnastics World Championships 2018
Rugby World Cup Sevens 2018
TOTAL BWF World Championships 2018
Rhythmic Gymnastics World Championship 2018
UCI Track World Championships 2018
FIVB Women's Volleyball World Championships 2018
IFF Men's World Floorball Championships 2018
Odisha Hockey Men's World Cup 2018
Vitality FIH Women's World Cup 2018
AIBA Women's World Championships 2018
UIPM 2018 Pentathlon World Championships
World Archery Field Championships 2018
ICF Canoe Slalom World Championships 2018
UCI BMX World Championships 2018
FIBA Women's Basketball World Cup 2018

78

1,805
1,270
974
947
808
786
742
736
718
703
687
588
582
528
499
480
368
362
346
332
325
295
291
277
267
261
230
230
192
0 200 400 600 800 1,000 1,200 1,400 1,600 1,800 2,000
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Comparative Data Analysis

Athletes
ARISF FG F G T C VWWddPChampionships

Athletes rank

IFFMi“%A 70eAe’ eoeAL>ee ..8“«"e~A.." Rank
325 6/9 events

Athletes comparison

World Karate Championships 2018 1,214

FIL Men's World Lacrosse Championships 2018 1,039

IFSC World Championships 2018 531

World Roller Speed Skating Championships 2018 446

Nokian Tyres World Orienteering Championships 2018 341

IFF Men's World Floorball Championships 2018 325

WTBA World Tenpin Bowling Championships 2018 (Men's) 267

IWWF Wakeboard World Championships 2017 (Delayed until 2018)

[y
N
©

IWWF World Cableski Championships 2018 57

200 400 600 800 1,000 1,200 1,400

o I
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Comparative Data Analysis

Nations
2018 World Championships

Nations rank

IFFMi“%A 700eA¢’ ecoeAL>se

16

Nations comparison

L8« ®"A ...

~ Rank
=26/29 events

World Judo Championships 2018

Fencing World Championships 2018
ISSF Shooting World Championships 2018

UWW World Championships 2018

World Weightlifting Championships 2018

Hempel Sailing World Championships Aarhus 2018
Liebherr World Team Table Tennis Championships 2018
UCI Road World Championships 2018

Artistic Gymnastics World Championships 2018
FEI World Equestrian Games 2018

ICF Canoe Sprint World Championships 2018
World Rowing Championships 2018

AIBA Women's World Championships 2018
Rhythmic Gymnastics World Championship 2018
UCI Mountain Bike World Championships 2018
TOTAL BWF World Championships 2018
UCI Track World Championships 2018
ICF Canoe Slalom World Championships 2018
UIPM 2018 Pentathlon World Championships

UCI BMX World Championships 2018

FIFA World Cup 2018

World Archery Field Championships 2018
Rugby World Cup Sevens 2018

FIVB Men's Volleyball World Championships 2018
FIVB Women's Volleyball World Championships 2018
FIBA Women's Basketball World Cup 2018

IFF Men's World Floorball Championships 2018
Odisha Hockey Men's World Cup 2018

Vitality FIH Women's World Cup 2018

80
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Comparative Data Analysis

Nations
ARISF FG F G T C VWWddPChampionships

Nations rank

IFFMi“%A 70eAe’ eoeAL>ee ..8“«"e~A.." Rank
16 7/9 events

Nations comparison

IFSC World Championships 2018 _ 57

Nokian Tyres World Orienteering Championships 2018

World Roller Speed Skating Championships 2018 47

WTBA World Tenpin Bowling Championships 2018 (Men's) 47

IWWF Wakeboard World Championships 2017 (Delayed until
2018)

IFF Men's World Floorball Championships 2018

IWWF World Cableski Championships 2018

49
26
16
World Karate Championships 2018 16
12
20 4‘0 60 80 100 120 140

0
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Comparative Data Analysis

Accredited Media
2018 World Championships

Accredited media rank

IFEMi“ %A 7eAe ecceAL>ee .8« e~A.." Rank
212 10/2 2 events

Accredited media comparison

FIFA World Cup 2018 17,572
FEI World Equestrian Games 2018 | 983
UCI Road World Championships 2018 ] 831
Artistic Gymnastics World Championships 2018 | 577

FIBA Women's Basketball World Cup 2018 493

ISSF Shooting World Championships 2018 353

UCI Track World Championships 2018 300

TOTAL BWF World Championships 2018 268

Liebherr World Team Table Tennis Championships 2018 250
IFF Men's World Floorball Championships 2018 I 212
Rhythmic Gymnastics World Championship 2018 210
Hempel Sailing World Championships Aarhus 2018 200
Odisha Hockey Men's World Cup 2018 200

Rugby World Cup Sevens 2018 200

UCI Mountain Bike World Championships 2018 173
UIPM 2018 Pentathlon World Championships 130
World Rowing Championships 2018 127

AIBA Women's World Championships 2018 122

World Archery Field Championships 2018 33

0 2,000 4,000 6,000 8,000 10,000 12,000 14,000 16,000 18,000 20,000

Accredited media figures not available for seven of 29 events used in comparative analysis.
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Comparative Data Analysis

Accredited Media
ARISF FG F G T C VWWddPChampionships

Accredited media rank

IFFMi“%A 70eAe’ eoeAL>ee ..8“«"e~A.." Rank
212 4/9 events

Accredited media comparison

A Tenpin BOWIIng ChampionShips o (Men'S) _ .
o arate ChampionShips o _ 0
8
10
10

FIL Men's World Lacrosse Championships 2018

IFF Men's World Floorball Championships 2018 212

Nokian Tyres World Orienteering Championships 2018

World Roller Speed Skating Championships 2018

IFSC World Championships 2018

IWWF Wakeboard World Championships 2017* (Delayed until
2018)

IWWF World Cableski Championships 2018*

21
100
93
45
0 50 100 150 200 250 300 350

* estimated data
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Comparative Data Analysis

Volunteers
2018 World Championships

Volunteers rank

IFEMi“ %A 7eAe ecceAL>ee .8« e~A.." Rank
378 13/2 0 events

Volunteers comparison

FIFA World Cup 2018 17,040
FIVB Women's Volleyball World Championships 2018 | 2,108
FEI World Equestrian Games 2018 | 1,622
UCI Road World Championships 2018 | 1,492
FIVB Men's Volleyball World Championships 2018 | 1,350
Rugby World Cup Sevens 2018 | 1,200
Vitality FIH Women's World Cup 2018 | 1,000
Hempel Sailing World Championships Aarhus 2018 | 800
TOTAL BWF World Championships 2018 | 600
Artistic Gymnastics World Championships 2018 | 540

Fencing World Championships 2018 400
Liebherr World Team Table Tennis Championships 2018 400
IFF Men's World Floorball Championships 2018 I 378
AIBA Women's World Championships 2018 350
FIBA Women's Basketball World Cup 2018 340
ISSF Shooting World Championships 2018 330
World Rowing Championships 2018 295
UIPM 2018 Pentathlon World Championships 150
Rhythmic Gymnastics World Championship 2018 120

World Archery Field Championships 2018 80

0 2,000 4,000 6,000 8,000 10,000 12,000 14,000 16,000 18,000

Volunteer figures not available for nine of 29 events used in comparative analysis.
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Comparative Data Analysis

Volunteers
ARISF FG F G T C VWWddPChampionships

Volunteers rank

IFFMi“%A 70eAe’ eoeAL>ee ..8“«"e~A.." Rank
378 2/9 events

Volunteers comparison

FIL Men's World Lacrosse ChampionShips 2018 _ O
20
15

40
378
300

Nokian Tyres World Orienteering Championships 2018

World Roller Speed Skating Championships 2018 230

IFSC World Championships 2018

World Karate Championships 2018

IWWF World Cableski Championships 2018*

WTBA World Tenpin Bowling Championships 2018 (Men's)

IWWF Wakeboard World Championships 2017* (Delayed until
2018)

150
90
50
0 50 100 150 200 250 300 350 400 450

* estimated data
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Comparative Data Analysis

Comparison Events

World championshipsin 2018

SPORT

Archery

Badminton
Basketball

Boxing

Canoeing

Canoeing

Cycling - BMX
Cycling - mountain bike
Cycling - road
Cycling - track
Equestrian

Fencing

Field hockey

Field hockey
Floorball
Gymnastics - artistic
Gymnastics - rhythmic
Judo

Modern pentathlon
Rowing

Rugby sevens
Sailing

Shooting

Soccer

Table tennis
Volleyball

Volleyball
Weightlifting
Wrestling

EVENT
World Archery Field Championships 2018
TOTAL BWF World Championships 2018
FIBA Women's Basketball World Cup 2018
AIBA Women's World Championships 2018
ICF Canoe Slalom World Championships 2018
ICF Canoe Sprint World Championships 2018
UCI BMX World Championships 2018
UCI Mountain Bike World Championships 2018
UCI Road World Championships 2018
UCI Track World Championships 2018
FEI World Equestrian Games 2018
Fencing World Championships 2018
Odisha Hockey Men's World Cup 2018
Vitality FIH Women's World Cup 2018

i “1A7 ogk  comdl>e . «05A «AGEN
Artistic Gymnastics World Championships 2018
Rhythmic Gymnastics World Championship 2018
World Judo Championships 2018
UIPM 2018 Pentathlon World Championships
World Rowing Championships 2018
Rugby World Cup Sevens 2018
Hempel Sailing World Championships Aarhus 2018
ISSF Shooting World Championships 2018
FIFA World Cup 2018
Liebherr World Team Table Tennis Championships 2018
FIVB Men's Volleyball World Championships 2018
FIVB Women's Volleyball World Championships 2018
World Weightlifting Championships 2018
UWW World Championships 2018

ARISF f GFGIOIQPUworld championships

SPORT
Floorball
Karate
Lacrosse
Orienteering
Roller sports
Sport climbing
Ten-pin bowling
Wakeboard
Waterskiing

* Event held in 2018

86

EVENT

IFFMen's World Hoorball Championships 2018

World Karate Championships 2018

FIL Men's World Lacrosse Championships 2018

Nokian Tyres World Orienteering Championships 2018
World Roller Speed Skating Championships 2018

IFSC World Championships 2018

WTBA World Tenpin Bowling Championships 2018 (Men's)
IWWF Wakeboard World Championships 2017*

IWWF World Cableski Championships 2018

CITY

Cortina d'Ampezzo
Nanjing
Tenerife

New Delhi

Rio de Janeiro
Montemor-o-Velho
Baku
Lenzerheide
Innsbruck
Apeldoorn
Tryon

Wuxi
Bhubaneswar
London
Prague

Doha

Sofia

Baku

Mexico City
Plovdiv

San Francisco
Aarhus
Changwon
Various
Halmstad
Various
Various
Ashgabat
Budapest

CITY

Prague

Madrid
Netanya

Riga

Arnhem
Innsbruck
Hong Kong
Buenos Aires
Dnipropetrovsk

NATION

Italy

China

Spain

India

Brazil
Portugal
Azerbaijan
Switzerland
Austria
Netherlands
USA

China

India

United Kingdom
Czech Republic
Qatar
Bulgaria
Azerbaijan
Mexico
Bulgaria

USA
Denmark
Korea

Russia
Sweden
Bulgaria / Italy
Japan
Turkmenistan
Hungary

NATION

Czech Republic
Spain

Israel

Latvia
Netherlands
Austria

Hong Kong
Argentina
Ukraine
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Comparative Data Analysis

GSI Events Index 2018

The i TA7 R «md>e ¥ CBAXAGENA A" £ T - «ad\VeGlobal
Sports Impact (GSI) Events Index 2018. The GSI Events Index is based
on in-depth analysis of major multisport games and world championships to have
taken place in any given year. 85 major sports events were included in the 2018
ranking.

Each event is given a weighting based on its GSI Event Rating. This rating
is calculated using the latest event data across a range of indicators which
measures the size, scale and impact of an event. The data considered covers the
pillars of impact identified by the GSI Project methodology and scope of research.

GSIEvents Index sTop 25 of 2018 events

GSI EVENT
RANK SPORT EVENT CITY NATION
RATING
1 Soccer FIFA World Cup 2018 Various Russia 8,223
2 Olympics Olympic Winter Games 2018 PyeongChang  Korea 3,389
3 Games Commonwealth Games 2018 Gold Coast Australia 3,150
4 Games Asian Games 2018 Jakarta Indonesia 2,939
5 Games European Championships 2018 Various CRUE 2,902
Scotland
6 Ice hockey IIHF World Championships 2018 Various Denmark 2,698
7 Paralympics Paralympic Winter Games 2018 PyeongChang  Korea 2,501
8 Golf Ryder Cup 2018 Guyancourt France 2,323
9 Olympics Youth Olympic Games 2018 Buenos Aires Argentina 2,320
. . . . Bulgaria /
10 Volleyball FIVB Men's Volleyball World Championships 2018 Various Italy 2,249
11 Equestrian FEI World Equestrian Games 2018 Tryon USA 2,227
12 Volleyball FIVB Women's Volleyball World Championships 2018 Various Japan 2,083
13 Rugby sevens Rugby World Cup Sevens 2018 San Francisco  USA 2,024
14 Athletics IAAF 17th World Indoor Athletics Championships 2018 Birmingham Eir::;edci)m 1,883
15 Basketball FIBA Women's Basketball World Cup 2018 Various Spain 1,876
16 Field hockey Vitality FIH Women's World Cup 2018 London United 1,838
Kingdom
17 Cycling - road UCI Road World Championships 2018 Innsbruck Austria 1,780
. ! Czech
18 Foorball IFF Men's World Floorball Championships 2018 Prague Republic 1,704
19 Sport climbing IFSC World Championships 2018 Innsbruck Austria 1,692
20 ;icellng - mountain UCI Mountain Bike World Championships 2018 Lenzerheide Switzerland 1,633
21 Wrestling UWW World Championships 2018 Budapest Hungary 1,600
22 Sailing Hempel Sailing World Championships Aarhus 2018 Aarhus Denmark 1,526
23 Cricket ICC Women's World Twenty20 2018 Various Various 1,524
24 Field hockey Odisha Hockey Men's World Cup 2018 Bhubaneswar India 1,507
25 Cycling - cyclo-cross  UCI Cyclo-Cross World Championships 2018 Valkenburg Netherlands 1,476
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Review of Governance of International Federation Members of ARISF and AM819
Report of self-assessed and moderated scoredmternational Floorball Federation

Date of main moderation exercise: 24/01/2019

Background Section

No. Indicator and detail IF response
3 ARISF or AIMS ARISF
Please indicate whether you consider that your IF complies with the following:
4 The 10C Olympic Charter and in particular the missions set out in Rule 26 ofrti@ddBharter Yes
5 The WADA Code and whether WADA has officially confirmed your compliance Yes
6 Your IF either implements the IOC Code of Ethics or the IF has its own Code of Ethics Yes
7 Your IF either complies with the Olympic Movement Code against the MangrulattiSport Competitions or | Yes
the IF has enacted its own Code to address betting, match-fixing and the naitipuwf competitions
8 Your IF complies with all applicable domestic laws of the country whisregigistered and/or operates its mainl Yes
activities
9 Please indicate what type of legal entity the IF is: Voluntary association

X Voluntary association
x Company limited by shares
x Company limited by guarantee
x  Other (please specify)

0 e.g. charity
10 Please indicate what separate entities are associated with the IF and the legal asadoidltie IF (e.g. a 0
wholly-owned subsidiary limited company that owns marketing rights)

11 In which country does your IF have its legal base? In Switzerland, in accordance with the IFF
Statutes Art. 3
https://ditawl1vhj9zy5.cloudfront.net/2019/
01/IFF_STATUTES Edition_2018.pdf

12 How many full-time equivalent paid staff does the IF have, including contractors? 5-9
x Oorlessthan 1
x 14




X X X X

X

5-9
1019
20-49
50-119
120+

13

What was the approximate annual revenue (CHF) of the IF and its subsidiariegegvevar the 2012015
cycle (not including continental federations or members)?

X X X X X X

<2 million
2m-4m

>4m and <8m
8m t20m
20m t 50m
>50m

(The years are 2012-2015 for consistency with the ASOIF study ia&017-

<2 million




Please indicate the extent to which your IF puts the following information into the paldiomain (i.e. via official website):

14 Statutes, rules and regulations 3 3
Score definitions | 0 tNo The present and valid version of the Statutel OK.
1- At least some information available on IF websj are published on the web-site:

2 - Latest version of statutes, rules and regulationg https://dltawlvhj9zy5.cloudfront.net/2019/0
published on IF website 1/IFF_STATUTES_Edition_2018.pdf
3 - Full publication, easy to find on IF website
4 - Full publication, easy to find on IF website, late
versions available with mark ups identifying
differences between previous versions
15 Vision, mission, values and strategic objectives 4 4

Score definitions

0 tNo

1- Some information published on IF website

2 - Full publication on IF Website

3 - Full publication, easy to find on IF website

4 - Full publication, easy to find on IF website, extr
data or info such as strategic plan with
indicators/outcomes

There are the full IFF Strategical Vision 200
2020 and the 2014 updated

IFF Strategical Vision 2009 - 2020 (Full
version):
https://dlitaw1vhj9zy5.cloudfront.net/2018/1
0/GA-2008-EnclosuréaThe-IFF-Strategical-
Vision2009-2020.pdf

IFF Strategical Vision 2009 - 2020
Management Summary Half-Time Revision
Update 2014
https://dlitawlvhj9zy5.cloudfront.net/2018/1
0/Strategy-Management-Summary_Half-
Time-Review_GA-decision-2014.pdf

OK. Long term strategic goals outliend in
20092020 Vision with tangible actions, with
evidence of tracking via 2014 "Half-Time"
report.

Plan of Action for 2019-20 also published
https://ditaw1vhj9zy5.cloudfront.net/2019/0
1/A8-IFF-Plarof-Action-for-2019-2020.pdf

16

A list of all national member federations with basic
information for each

4

4

Score definitions

0 tNo

1- Some member information published on IF
website

2 - Full publication of latest member information or
IF website

3 - Full publication, easy to find on IF website, bas
data on members

There are a list of the member associations
and each country has an data sheet
connected to them.
https://floorball.sport/theifffmember-
associations/

OK. Members split into ordinary and
provisional members.

Extra detail includes participation numbers
latest event participation and latest events
held. See example from Germany.
https://floorball.sport/theifffmember-
associations/




4 - Full publication, easy to find on IF website, with
extra data or explanation about members

https://floorball.sport/germany/

17

Details of elected officials with biographical info

3

1

Score definitions

0 tNo

1 - Same information about elected officials
available on IF website

2 - Biographical information about all elected
officials published on IF website

3 - Full publication, easy to find on IF website, with
photos
4 - Full publication, easy to find, on IF website with
extra data or explanation and mandate years

We have chosen to have only the Names,
Photos and an valid email address for the
Central Board members on the web.
https://floorball.sport/central-board/

OK. Only photos, names and emails listed.
https://floorball.sport/central-board-and-
exco/

18

Annual activity report and main events reports

4

4

Score definitions

0 tNo

1- Some news published on IF website

2 - News published regularly and an annual report
available on IF website

3 - News published regularly and multiple years of
annual reports, easy to find on IF website

4 - Full publication, easy to find on IF website, with
extra data or explanation with past reports (for
comparison)

The Annual Report and the Plan of Action
which are approved by the IFF General
Assembly are published on the web.

IFF Annual Report 2017-2018:
https://ditaw1vhj9zy5.cloudfront.net/2019/0
1/A3-Annual-Repor2017-2018.pdf

IFF Annual Report 2015-2016:
https://ditaw1vhj9zy5.cloudfront.net/2018/1
0/A4_IFF-Annual-Report-2015-2016.pdf
IFF Plan of Action 2019 - 2020:
https://ditawlvhj9zy5.cloudfront.net/2019/0
1/A8-IFF-Plamf-Action-for-2019-2020.pdf
All the old reports and documents can then
be found under the Meetings, which is still
under the old web page - so presently they
are harder to find, but we are in the process
of moving them to the new site, which was
only launched in October.
http://www.floorball.org/pages/EN/General-

Assembly-2018

OK. All documents can be downloaded
https://floorball.sport/theiff/strategic-
documents-and-policies/

Multiple reports available for 2015-16 and
2017-18 so far, including Plan of Action for
2019-20.

Noted that older documents are in the
process of being transferred to new website




19

Annual financial reports following external audit

3

2

Score definitions

0 tNo

1- Some financial information published on IF
website

2 - Publication of externally audited financial repor;
on IF website

3 - Publication of audited financial reports, easy to
find on IF website

4 - Publication of state of art audited financial
reports, easy to find on IF website, extra data,
management letter

As we are rebuilding the IFF web page the ¢
files are on the old one, which at the momet
are being redirected to the new one. We
have the Finances as a separate box under
organisation, but need to solve the problem
between the old and new system.

In the CB meetings the CB always approve
financial report of the finances up to date,
which is published as a part of the CB
minutes. The example from the last CB
meeting held on the 7.12. 84. Appendix 3
http://www.floorball.org/pages/EN/CB-
meeting-5-2018

Presently we have only the last approved
ones on the new web page:
http://www.floorball.org/pages/EN/General-
Assembly-2018

Here the financial and auditors reports are
under 810
http://www.floorball.org/pages/EN/General-
Assembly-2018 Financial Reports 2016 an
2017:

2016:
http://www.floorball.org/Liitetiedostot/ GA/G
A%202018/A5%20Financial%20Report%2Q
16.pdf and
https://ditawlvhj9zy5.cloudfront.net/2019/0
1/A5-Financial-Report-2016.pdf

2017:
http://www.floorball.org/Liitetiedostot/ GA/G
A%202018/A7%20Financial%20Report%20
17.pdf and
https://ditaw1vhj9zy5.cloudfront.net/2019/0
1/A7-Financial-Report-2017.pdf

OK. Financial report from IFF available on n
website. See example from 2017.
https://floorball.sport/theiff/strategic-
documents-and-policies/
https://dltawlvhj9zy5.cloudfront.net/2019/0
1/A7-Financial-Report-2017.pdf

Auditor letter is available on old website.

http://www.floorball.org/Liitetiedostot/ GA/G
A%202018/A6%20Audit%20Report%20201
pdf

But auditor letter does not contain financial
statements.




Auditors report 2016 and 2017:

2016:
http://www.floorball.org/Liitetiedostot/ GA/G
A%202018/A4%20Audit%20Report%20201
pdf

2017:
http://www.floorball.org/Liitetiedostot/GA/G
A%202018/A6%20Audit%20Report%20201
pdf
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Allowances and financial benefits of elected officia
and senior executives

3

3

Score definitions

0 tNo

1- Some information on allowances and financial
benefits of elected officials and senior executives
2 - Allowances, per diem and benefits of elected
officials and senior executives published on IF
website

3 - Full details published including total figure paid
by the IF, easy to find on website

4 - Full details published, easy to find on IF websitj
with extra data or information

IFF does not pay any allowances or financia
benefits to anyone of the elected officials.
The travel cost for the IFF President is paid
the IFF and this is done in accordance with
the IFF Financial Regulation consisting of
travel costs, but no per diem.

The National Associations pays any possibl
per diem for the CB members from their
country.

The referees per diem, is defined in the IFF
Financial Regulations and the employes
recieves the same for IFF Event, in accorda
with the Finnish Tax Rules, as all employee
are presently employed under Finnish law.
The total salaries can be visible in the
financial reports, but individual salareis are
not disclosed at all.

IFF Financial Regulation;
https://d3kfx7mdprc67r.cloudfront.net/2018

/06/Financial-Regulations-Edition-2018.pdf

OK. Financial Regulations for 2019 publshe
which has some relevant detail. Note that C
Members travel costs are paid for by

associations and board and lodging paid for
IFF where budget allows.

Travel and board paid for committees paid f
by IFF where budget allows.

Total costs for CB, Salaries and Committee
listed in Financial Reports.
https://dltawlvhj9zy5.cloudfront.net/2019/0
1/Financial-Regulations-Edition-2019.pdf
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General Assembly agenda with relevant documen|
(before) and minutes (after) with procedure for
members to add items to agenda

3

3

Score definitions

0 tNo

1- Some information published on General
Assembly

2 - General Assembly agenda published in advanc
minutes afterwards or live streaming which is
recorded

3 - General Assembly full details published with
minutes, easy to find on IF website

4 - Full publication and live streaming (recorded),
easy to find on IF website, extra data or informatio
minutes archive

The Agenda of the IFF General Assembly a
all the items and documents are sent to the
member associations a minimum of 30 days
prior to the IFF GA. The documents are
approved by the IFF CB and visible in the IR
CB minutes.

IFF CB Minutes where all documents have
been approved :
http://www.floorball.org/pages/EN/CB-
meeting-4-2018

The members recieve an Announcement of
the IFF General Assembly 90 days prior the
IFF GA, where they are given the possibility
propose motions and nominations for the G
This document is published in the news and
can also be found in the published CB minu
84, Appendix 5:
http://www.floorball.org/pages/EN/CB-
meeting-3-2018

The minutes of the IFF General Assembly @
published in a news and then visible on the
IFF web page:
https://ditaw1vhj9zy5.cloudfront.net/2019/0
1/IFF-General-Assembly-2018-minutes-

signed.pdf

OK. Minutes for General Assembly 2018
published on new website.
https://floorball.sport/theiff/strategic-
documents-and-policies/

Archive of minutes on old website under
http://www.floorball.org/pages/EN/Meetings

Understand that the process of moving old
congress minutes is in process.




Integrity and Democracy Section

| Self-assessed score / evidence

| Moderated score / evidence

Please indicate the extent to which you consider that your IF fulfils the followi

22

Has a unit or officer in charge of ensuring that the
] « €8Z /K } } 8Z] -+ v I}
Code of Ethics

3

3

Score definitions

0 tNo
1 - A designated individual staff member/officer ha
responsibility for Code of Ethics compliance

2 - Designated responsibility and a defined proces
for Code of Ethics compliance

3 - Designated responsibility and a defined proces
for Code of Ethics compliance, evidende o
implementation

4 - State of the art unit and process for Code of
Ethics compliance, evidence of implementation,
outcomes published

The IFF has an own Ethics Commission
elected by the IFF General Assembly, which
has the role to ensure follows its codel48
http://www.floorball.org/pages/EN/General-
Assembly-2018

The IFF Ethics Commission has the task to
follow-up on the issues related to Code of
Ethics Compliance: Last meeting notes of t
IFF Ethics Commission from 2017, as the o
from the 2018 yearly meeting will only be
published after the next CB meeting:
http://www.floorball.org/Liitetiedostot/CB/C
B%202017%20December/Appex%2019%2
%201FF%20ETC%20meeting%202017%20
rt.pdf

The report exists and is approved by the ET|
members from the meeting held on the
9.12.2018 in Prague, but is not yet publishe
as not reported to the IFF CB yet.

OK. Code of Ethics Published.
https://dltawlvhj9zy5.cloudfront.net/2018/1
0/IFF-Codesf-Ethics.pdf

Minutes of last Ethics Commission meeting
published on old website.

Also see Annual Report - which refers to
Ethics Commission actiity in 2018.
https://dltaw1vhj9zy5.cloudfront.net/2019/0
1/A3-Annual-Repor2017-2018.pdf
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Appropriate gender balance in governing bodies

2

2

Score definitions

0 - Female representation is no more than 5% of
Executive Board and Council or equivalent

1- Female representation is more than 5% but no
more than 15%

2 - Female representation is at least 15% with
rules/policy to encourage gender balance

3 - Female representation is at least 25% with
rules/policy to encourage gender balance

The IFF has presently 2 women out of 11
members in our Central Board and 1 out 5 i
our Executive Committee
https://floorball.sport/central-board/

The IFF has in its statutes defined that IFF
strives to secure a broad representation of
both genders in, all of its Bodies, ART 30.4.
https://dlitaw1vhj9zy5.cloudfront.net/2019/0
1/IFF_STATUTES Edition_2018.pdf

OK. Also see Equality Policy and Action Plg
https://ditaw1vhj9zy5.cloudfront.net/2018/1
O/IFF-Equality-Policy-2016.pdf
https://ditaw1vhj9zy5.cloudfront.net/2018/1
0/IFF-Equality-Action-Plan-2016-17.pdf




Integrity and Democracy Section

Self-assessed score / evidence

Moderated score / evidence

4 - Executive Board and Council include at least 4(
of each gender with rules/policy to encourage
gender balance

24 Election of the President and a majority of membe| 4 3
of all executive bodies
Score definitions | 0 tNo The President and the member of the IFF | OK.

1- Some elections but for limited number of roles
2 - Elections for president and majority of member:
of executive bodies

3 - Elections for president and majority of roles,
voting numbers published

4 - Elections for president and majority of roles,
voting humbers published, external scrutiny

Central Board are voted based in an electio
if there are more candidates than seats
available.

The Athlethes Commission Chair is then
elected by the Central Board based on the
Athlethes Commission elections made by th
Athlethes in the Men's and Women's World
Floorball Championships.

This is defined by the statutes in ART 27, A
29, ART
30https://ditawlvhj9zy5.cloudfront.net/2019
/01/IFF_STATUTES_Edition_2018.pdf

As the term of Office is four years and the
previous election was held in 2016 for the
period of 2017-2020 IFF GA Minutes.
http://www.floorball.org/pages/EN/General-
Assembly-2016

Voting numbers published on old website fo
2016 minutes - scrutineers are elected from
Floorball associations (i.e. not external).

25

Term limits for elected officials

2

1

Score definitions

0 tNo

1- Some term limits but possibility of multiple re-
elections to the same position

2 - Term limits in place with a maximum of no mort
than 12 years in 1 role

3- Term limits in place with a maximum of 3 x 4 ye

cumulative terms in the same or multiple roles

IFF has included the maximum term for
elected officials in our Statutes: with no mo
than 12 in one role.
https://ditaw1vhj9zy5.cloudfront.net/2019/0
1/IFF_STATUTES_Edition_2018.pdf

Article 30.5 - No more than three consecutiy
terms of four years, starting from 2024
Elections. The General Assembly can decid
for an exception of one term.




Integrity and Democracy Section

Self-assessed score / evidence

Moderated score / evidence

4 - Term limits with a max of 3 x 4 year terms in
same or multiple roles, waiting period before new
role

26 Provide for the representation of key stakeholders| 3 3
~ XPX ~ 8]A _ 8Zo &« « (]v
Charter) in governing bodies
Score definitions | 0 tNo IFF has the Athlethes Commission Chair as| OK.

1 - Some representation of key stakeholders in
governing bodies

2 - Designated key stakeholder representatives in
governing bodies (not consultative)

3 - Representation of key stakeholders including
athlete(s) on Executive Board

4 - State of art athlete and other key stakeholder
representation

member of the IFF Central Board and IFF A
has a member in the Rules and Competitior]
Committee and the Referee Committee. AR
33
https://dlitawlvhj9zy5.cloudfront.net/2019/0
1/IFF_STATUTES_Edition_2018.pdf IFF §
have a cooperation body with the Floorball
Equipment manufacturers - Material Borad,
that discuss the development of Floorball
equipment and the IFF Material Regulation.

Cooperation body with equipment
manufacturers is an example of good
practice.

27

Defined conflict of interest policy with exclusion of
members with a manifest, declared or perceived
conflict

3

Score definitions

0 tNo

1- Some conflict of interest rules

2 - Defined conflict of interest policy

3 - Defined conflict of interest policy, evidence of
implementation

4 - State of the art conflict of interest policy, checki

against register and evidence of implementation

The IFF has a Conflict of Interest Policy
https://dlitawlvhj9zy5.cloudfront.net/2018/1
0/IFF-Conflicef-Interest_Confidentiality-
policy-and-guidelines.pdf

OK. Form included as part of the published
policy. There is a reference to the overall
Register of Interests - but not published
online.

10




Please indicate the extent to which you consider that your IF fulfils the follogrin

28

Education programmes and assistance to coaches
judges, referees and athletes

4

4

Score definitions

0 tNo

1- At least some educational support for coaches,
judges, referees and athletes

2 - Education programme and assistance for
coaches, judges, referees and athletes

3 - Education programme and assistance for
coaches, judges, referees and athletes with details
published

4 - State of the art education programme for
coaches, judges, referees and athletes with details
published

IFF runs a series of development seminars
coaches, referees and the organisation of th
clubs and national federations. These are
conducted by IFF experts and are free of
charge for the participants, as IFF pays for {
lecturers.
https://floorball.sport/development/develop
ment-programme/

There is a lot of materials available on the I}
web page for both the seminars and then
technical documents for coaching and
refereeing.
https://floorball.sport/materials/downloads/
We also have built a generic School
Curriculum for PE teatchers, which can alsa
be found under materials.

OK. Evidence of activity through seminars,
which are held regularly (calendar publisheq
Seminars can cover topics on governance,
refereeing and coaching.

A form is also published for applications.
https://d3kfx7mdprc67r.cloudfront.net/2018
/07/FDS-Program.pdf

Overview of annual development activity
outlined in annual report
https://dltawlvhj9zy5.cloudfront.net/2019/0
1/A3-Annual-Repor2017-2018.pdf

29

Anti-discrimination policies on racial, religious or
sexual orientation

3

3

Score definitions

0 tNo

1 - Recognition of antidiscrimination issues in offic|
documents

2 - Official antidiscrimination policy or policies in
place

3 - Anti-discrimination policy/ policies covering all
characteristics, evidence of Implementation

4 - State of the art antidiscrimination policies,
evidence of implementation, results published

The IFF has approved our anti-discriminatio
policy and have so far only needed to use it
advising our members. We have not had an
alledged cases of harrasment so far.
https://dlitawlvhj9zy5.cloudfront.net/2018/1
O/IFF-Discrimination-Harrasment-and-Abus
Policy-Statement-1.pdf
https://dlitawlvhj9zy5.cloudfront.net/2018/1
0/IFF-Guidelinesn-
DiscriminationHarrasment.pdf

OK. Also see Equality Policy:
https://ditaw1vhj9zy5.cloudfront.net/2018/1
O/IFF-Equality-Policy-2016.pdf

11



30

Establish an internal ethics committee with
independent representation

4

4

Score definitions

0 tNo

1- Some monitoring of ethical behaviour

2 - Ethics committee with independent
representation in place to monitor application of
ethics rules

3 - Ethics committee with majority independent
representation in place, can propose sanctions

4 - State of the art ethics committee, independent
majority, starts investigations, proposes sanctions

The IFF Ethics Commission consists of a C
and three members all elected by the IFF
General Assembly. The Char and two of the
members are not in any way related to IFF,
but are all CAS judges and active in sport
otherwise. The third member is the secretar
general of a member association, but has n
other tasks in IFF.

The Ethics Commission has had a few
complaints to work on and has also then
made the investigation around the topic. Th
ETC can propose sanctions to the IFF
Diciplinary Committee, which then makes th
decision of a sanction.
https://floorball.sport/theiff/committees/ethi
cscommission/

OK. Majority of independent members.

Minutes from meeting published on old
website.
http://www.floorball.org/Liitetiedostot/CB/C
B%202017%20December/Appex%2019%2
%20IFF%20ETC%20meeting%202017%20
rt.pdf

Also see Annual Report - evidence of activit
https://dltawlvhj9zy5.cloudfront.net/2019/0
1/A3-Annual-Repor2017-2018.pdf

31

Adopt policies and processes for internal control

2

2

Score definitions

0 tNo

1- Some systems in place for internal control and/
risk management

2 - Official procedure in place for internal control
and risk management

3 - Official procedure in place for internal control
and risk management, evidence of implementatior
4 - State of the art internal control and risk
management procedure, evidence of
implementation

As IFF publishes all financial reports and hg
very descriptive CB minutes and in addition
publish meeting reports and event reports, i
should be enough with the reporting
mechanisms we have at least for today.
http://www.floorball.org/pages/EN/CB-
meeting-4-2018
http://www.floorball.org/pages/EN/CB-
meeting-5-2018

OK. Evidence of financial activity monitoring
through CB Meetings, where financial repor
are regularly presented. (Minutes are still on
old website).
http://www.floorball.org/pages/EN/CB-
meeting-5-2018

32

Awarding of main events follows an open and
transparent process

3

3

Score definitions

0 tNo
1- Some information published about process for

awarding main events

The process for application to host Major
events is sent out four years prior to the

organisation of the Event. The bidders for th

OK. Use of external software in evaluating
bids. See section in 2017-18 Annual report
software (7.6 IFF Event Management Tool)

12



2 - Process for awarding main events with rules
including criteria, fair timetables, outcomes
published

3 - Process for awarding events, rules include
criteria, fair timetables, shortlisting or rotation

4 - Process for awarding events, rules include
criteria, fair timetables, shortlisting or rotation, with
element of external bidding assessment

Event are all invited to provide their bid in o
Event Management System - Eventello's
Bidding tool, based on which a group of 12-
persons rank the bids on a pre-set scale in {
tool. The result of the evaluation is then
presented to the IFF CB which based on thi
makes the decision to appoint the organiser
for the Adult World Championships.

| can't just now open the Bidding Tool in
Eventello for this form, but if you want we
can grant access to it, so you can see how i
works.

For the other events the U19 World
Championships are analysed with Eventello
and the qualifications to the WFC's and all
other events are based on discussions wth
the applicants. We don't have enough
organisers as it is!

https://ditaw1vhj9zy5.cloudfront.net/2019/0
1/A3-Annual-Repor2017-2018.pdf

Limited information on evaluation criteria or
application form, but Organisers Manual
provides detailed infromation on
requirements to host an event.
https://d3kfx7mdprc67r.cloudfront.net/2018
/06/IFF-Organiser-Regulations-2017.pdf

News story announcing bid process
https://floorball.sport/2018/10/11/iff-looks-
for-organisergo-host-u19-wfc-2021-and-
2022/

And example news story announcing host
https://floorball.sport/2018/12/08/mens-
wfc-2022t0-be-playedin-switzerland/

33 Internal decisions can be appealed with final 3 3
recourse to the Court of Arbitration for Sport
Score definitions | 0 tNo We have included the right to appeal to CA§ OK.

1- Some opportunity for external Appeals

2 - Right of appeal for some internal decisions to C
or similar

3 - Right of appeal in statutes for all relevant intern
decisions to CAS, evidence of implementation

4 - Right of appeal in statutes for all relevant
decisions to CAS, implementation, outcomes

published

in the Statutes in ART 54 No cases has yet
been taken to CAS in Floorball, conserning
IFF or our actions.
https://dlitaw1vhj9zy5.cloudfront.net/2019/0
1/IFF_STATUTES_Edition_2018.pdf

13




Summary Section

Overview of scores

Section Maximum possible Self-assessed score Moderated score
score

Transparency 32 27 24
Integrity and Democracy 24 17 15
Development and Control Mechanisms 24 19 19
Total 80 63 58
Average score per indicator 4 3.15 2.9

Group Al

Distribution of scores

Indicator score Number of indicators that
achieved this score

0 0
1 2
2 3
3 10
4 5

Total 20

Overview of IF groups based on total moderated scores across all IFs (54)

Group Number of IFs Range of total score \
Al 5 58 165
A2 11 45 t53
B 24 28 t41
C 14 10 t26

The maximum theoretical score is 80. Due to the scoring method, percentagalsl stod be used.
The margin of error for the total moderated score is estimated at -3 to +3.
For further details, see the study of all ARISF and AIMS members publishedvbyaisf.sport



How your IF compares with all 54 IFs

80
70
60 58
50
40
30
20
) | | | | | ‘
0
Key
Group Al
Group A2
Group B
Group C
International Floorball Federation
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How your IF compares with IFs of a similar size

Comparison of mean scores by section with IFs with similar number of staff

Section 5 t 9 staff International Floorball
Federation
(5-9)
Transparency 22.86 24
Integrity and Democracy 14.57 15
Development and Control Mechanisms 13.86 19
Total score 51.29 58

Comparison of mean scores by section with IFs with comparable levels of revenue

Section < 2m CHF annual International Floorball
revenue Federation
(<2 million)
Transparency 15.16 24
Integrity and Democracy 10.09 15
Development and Control Mechanisms 9.53 19
Total score 34.78 58
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How your IF compares with IFs with similar number of staff

80
70
60
50
40
30
20
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Key

Group Al

Group A2

Group B

Group C

International Floorball Federation

58
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Overview of IF scores categorised by revenue groups

70
!I' 58

<2m CHF
>2m CHF
International Floorball Federation

60

5

o

4

o

3

o

2

o

1

o

o

Key
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Selected points

Overall
X International Floorball Federation is in Groéif
X IFFscores higher than the average compared to other IFs with 5-9 staff
x IFFscores significantly higher than the average compared to other IFs with under 2m CHF in annual resepw {he IFs in this category were
substantially under the 2m CHF threshold)
X Generally consistentllaround
x Good level of detail published despite ongoing migration of information fromvelossite to new website at the time of the review

Strengths
x The / & &Eefformance would be competitive with some Olympic IFs

X The / &R4ctivity in some areas could be included in a list of good practice examples for ARABAAmlembers
x The / & &gK-assessment proved quite accurate

Areas for improvement
X Indicators with a score of 1 would merit attention

19
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IFF Report from the WADA ADO Symposium

WADA ADO Symposium 2019
Lausanne, 12-14 March
IFF representatives: Merita Bruun & Agata Plechan (ATC)

Main topics: World Ati-Doping Code 2021, International Standards review attilete
involvement (75 athlete represerstives attended)

1. 2021World Anti-Doping Code draft
x The Code will continue to be more flexible
x New Coded be approved at the World Conference in Katowice, Poland, in Novembér 201
x Code will come into force Januar§ 2021
2. Anti-Doping Charter of Athlete Rights (new document)
X The goal of the Charter, is to clearly outline athlete rights with resteettte fight against doping
in sport While athleteqresponsibilities towards clean sport are set out in the World Anti-Doping
Code, the Charter aims to fuehsupport athletes worldwide in the right to compete in clean,
ethical and fair sport (eg. athletg¢gghts to anti-doping education and a fear hearing)
3. International Standard for Results Management (new document)
x This is a new document but the content as such is not all aswhese rules have previously been
included in the Code and International Standard of Testing
X The notification process to an athlete of an ADRV will in the futardibided into two phases, the
first including the initial notification and asking for an expltion from the athlete. IFF considers
this asa positive change (not too much information to the athletes memotification)
X There will also be more focus on having ADO independent hearing panels
4. International Standard for Education (new document)
X More focus is constantly put on education and all ADOs are to &iamti-doping education plan
that needs to be evaluated regularly
X The IFF has commented on this draft document that testing and educsttiouldnf necessarily
always go hand in hand (meaning that all events that there is testiege tthould be mandatory
education). This point has been taken into consideration in thieeotidraft version, but the
strong recommendation stil, that all player who are tested should have received anti-doping
education beforehand.
5. International Standard for Code Compliance by Signatories (new document
x Outlines the rights and responsibilities of the Code Signatories angafie in which WADA
supports Signatories and a process for determining non-compliancearsdquences.
6. International Standard for Testing and Investigations
x More flexibility when it comes to testing meus for different low risk sports (eg. EPO analysis)
More detailed guidelines about the differewhereabouts pooland how much testing should
take place for athletes in the different pools. ADOs should implemenmntipslto facilitate whistle-
blowers.

Alakiventie 2, FI-00920 Helsinki +358 9 454 214 25 apitig@floorball.org www.floorball.sport
Finland



IFF needs to consider:

X

Follow the ongoing consultations and comment when there are issues éealsto be raised from
the IFF point of &w.

Even though event-based A-D education is hot mandatory in the drafti&thof Educatin, the goal
for each IF should be that all athletes that are tested should have recsorad anti-doping education
before being tested. This means that the IFF should investigate its ttestimg and education
activities and make the needed adjustments (increase education and/or redecs &sting).
Continue and further enforce athlete participation in the IFF antindg@ctivities. Ask the IFF
Athletes[Commission for ideas about future anti-doping awareness campaigns.

Make possible adjustments the current testing pool system. Camtie NOT having a Registered
Testing Poaolwith individual athlete whereabouts), but maybe re-consider the size ottimeent
Testing Pool (top 3 teamgJhis because all players in a Testing Pool should according doeatft¢STl

be tested at least once in a year.

Look into how the IFF should implement policies to facilitate Wldbwing (currently WADRBSpek
Up platform is promoted, but do we need tovmand own platform/systerf)

The Code and the International Standards will be approved by the VIE&AB&utive Committee and
Foundaion Board on the final day of the World Conference of Doping in Spo# @&1of November).
The year 2020 will therefore be the year when all IFs need to adapt to theules:

The new World AfirDoping Code enters into force Januafy2021 when all IFs should have their new
rules and procedures in place.

Alakiventie 2, FI-00920 Helsinki +358 9 454 214 25 apitig@floorball.org www.floorball.sport
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ODUNHWLQJ )XQFWLRQ 5HSRUW 7HUR .DOVWD
6DOHYV 2YHUYLHZ

%DVHG RQ WKH FRQFOXVLRQ P D/G® MWD UREXW KDL V AHW BKWBHW R FR
WKH VSRUW LV ZHOO HVWDEOLVNEWE IDQIBNUR QD IDVEQMHIY HRP WK
RU ZLWK LQWHUQDWLRQDO EUD ®IGVZZKIKF KORRVHE DO HRENGD ZFOIML R Q
/2& SDUWQHUV LQ :)&TV

6DOHY 6WDWXV

7KHUH KDV QRW EHHQ DQ\ GHYHORSB®HQ W LREH WKK-H WIRRQLVYD FIAD Z L W K
&DVLR KDV QRW SURYHG WR EBWDHWHYW RU VKRZQ JUHDW L

2Q WKH VSRUWY DSSDUHO VLGHGZMFAXWH IERQWV ZQW K \WARLBORPISD QL H
VWLOO LQWHUHVWHG LQ IORRUWEBROW LIRIGIBROVLGIRQZIW G W HORR U
LGHQWLILHG E\ WKHP DV D VW WD WH WKIBDIOD V WRISRFQUIWPCDQMN W8 R U 1 R U
WKDW WKH HYDOXDWLRQ SURFHWWIRBRBRH\S RRWRBEQIOLSL QBONBPHQR
RWKHU QHZ VSRUWYV , KDYH FRQVVQDRWPM\WKLIRID W HK® YAHK B B \ZR VE K H
FRQWDFW ZLWK 3XPD DQG UHLQLRQDWHRQWOH GD VS ZQWBUVY WD G
ZKHWKHU RU QRW WKH\ DUH FRQWILREGNUR IOV KX\E KRILVDIRVD EEHHQ WDN
GHYHORSPHQW KDV EHHQ VHHQ L@ 'H{GRHIJUDNY DR QVM ¥ VD WWR BN D
ZKRP H[WHQGV IURP IRRWEDOBGURDOMKH ILUVW WLPH WR IOR

2Q WKH WLWOH DQG PDLQ VSRQVRBRQWIDFRQW PV IGH UMQISU W KRLYH\H D
OHDGV KDYH EHHQ FUHDWHG W RONEHHEDW K AKSRRIOVRM S R IVGI\D \ WD W K
EHHQ HVWDEOLVKHG ZLWK

X $- SURGXFWV RQ JRLQJ FRQWDFW

X +0' *OREDO 1RNLD SKRQHV 0OLNRN3DWMYLOWPDIRWGLF 0DU

X )\WLROLQH ,FH 3RZHU PXVFOH JHO

X 6XSHUSDUN LQGRRU DFWLYLW\ SDUNYV

7KH FRQWDFWHG EUDQGYV YDU\ ULRMN VDWW DRFRM® WV@Q®XWWUGWR FRQ
SKRQHVY KHDGSKRQHV ORXGVSHDNHUV

2XU WZR VDOHV SDUWQHUV KDYHVEBF\Q@VZRONLQD BRQGNKH LV MRIL Q
IURQWV /LGO LQWHUQDWLR®@RPSD@EH\D BRUQAZ BYDNDUWRMU KDV
1HVWOp 6XLVVH 0DUV 6FKZHL] O0R@KRWQBR[7REDIHDRQBXLYVH &DI
GY2UR KDYH QRW VKRZQ LQWHUHVW LQ FRRSHUDWLRQ

7KH UHVXOWY ZLWK RXU FXUUHEWH@OBWISDIDWOYRUV KB XH YQHR WV W
FRQWDFW ZLWK D VDOHYV DJHQFDEDGWH @ B WRMMRHF®R & @ S\RKJIHW R DOV H U
VDOHVY PDWHULDO GHOLYHUHG WP @& RH R/ MXGIA /H HO RRRIE 5ROV B § VD
SRUWIROLR 1HJRWLDWLRQV DUH RQ JRLQJ LQ HDUO\ -XQH

KLOH WU\LQJ WR VHOO D 0DLQ BSRRIYVRWYWHKHIH WIDHOWD D®LVRI WRKH &
&XS 7KH IORRUEDOO PDQXIDFWXG HDOBRQKKB YHERMHQ FRQWD

ODUNHWLQJ 6 WDWXYV

, KDYH RIITHUHG DUWLFOHYV DERXOW RV G R UWUR G WDWGLRHDMLBOQ IE XV
DQG SXEOLFDWLRQV $QRWKHU DRVURQKVDISESQ RR B KF R'Q GWRF WLLQG] G L U
PDLO IRU 6FDQGLQDYLDQ EUDQGYV

7KH HGLWRULDO SDLG DUWLFOMHD PIXEH LYKHRGY BP BE S RURDW3 U RDDB KH C
LQ RXU /LQNHG,Q IHHG 7KH WRSDLWBDIG/RKRZ BHRL YD BNJUHR MKH VSRU\

o IJA v8] 1U &/riidti , oe]vl]U &]vo v =ifi6 6 PG T1P0IRE o0OX}EP AAAX(0}}E 00Xe%}E



SURYHQ ILJXUHV VSHFWDWRUV WYWBINDBROKRXWDFKH KX WZYRPL @ W
VSRQVRULQJ SDUWQHUYV

$Q LQYHVWLIJDWLRQ DERXW X\R LFOULH DQWH DV R.FOH. VG 16 LQMLVRZFOUN M HAY H C
EDQQHU DGYHUWLVLQJ RQ RXU KRMHEDFRINMHILY RE&H RIHM/IX OWDB &R WK |
KHOS WR ILQG WKH FRUUHFW W D O DHHWQ JJHU R X SWVKKRIZ EIlYH ¥ RRODHVEE IO L W \
KLJK WUDIILF GXULQJ :)&V DQGKHDWKWHU ORZ RXWVLGH RI W

7KH IDQ VXUYH\ ZDV VXSSOHPHQWHG RR) W8H LD ZEK EHBEXEDHE $WW
WKH XSGDWHG VXPPDU\ RI WKH WHWXIOWRX JKK/HVWH \DXUAK (KRR ERIHH U W
YDOLGDWH XV VHYHUDO WKLQJGHVIKPMWMG ZIHV KEDHLHQ & H DRFWHY V HROLUQ J IR |
DUH IDFWV WR EDFN XS VDOHV QHEIRIWIKIVGLRQV OB HXYXBWY DUH S

$QRWKHU WDUJHW LQ EUDQGLQIRIQN WER. 6 DW H FRXUQGRFWDI® QHMW : H
RXWFRPH Rl WKH VXUYH\ WR G HY®I\ORSDWKMWWKUWEKMW WD PRWRU IDFV
PDNLQJ )RU WKLV WKHUH DUH WERWREBLFWRSLFV DQG WZR VX
X $ YHU\ ILWWLQJ RUJDQL]DW L R QZ RXCPG VEKIH W K)HS HRUNCEGH F WD OF
2UJDQL]DWLRQ :+2 7KH :+2 KDV FXEOMLWK\HGHFR\WR A Q G DV
DQG WKLV LV VRPHWKLQJ WKH ,)) BON R ZB @OV RVRRPIHRBRW
SDUWQHUV ZKR VKDUH WKH VXSBEBDURI WHKQR 0LRMIRROR J\7 K6t
DOVR JUHDW UHVXOWYV LQ 'HQP DILRN ZLIWK L G UNRKVHLAMW? ZKY AR |
XVHG LQ WKLV
X (QYLURQPHQW UHF\FOLQJ D IRDPRSWE D Q ONRDMRHOWCLHDFON ROI5
GULQNLQJ ERWWOHV LQ FRRSHWDWILR® \Z DWQK WRHIF SFODL\QA LFF
PDQXIDFWXUHUV 8QLKRF KDV L@WHUSNWNL R I WKKHL W R/S\LE DL
X ,GHQWLI\ DQG FRQWDFW EUDQGY ZHWR MK MK DWIHORMNY HRIL B
$0ZD\V  (VVLW\
X $FFRUGLQJ WR WKH IDQ VXUY HWVWKHEHVYQY VD WR WK | RD
EHQHILW RUJDQL]DWLRQV
R 8QLFHI 5HG &URVV

2ZWKHU RQ JRLQJ SURMHFWY LQFOXGH
X S5HIHUHQFH FDVHV YLGHR IURP FXUUHQW VSRQVRUYV
R SXEOLVKHG LQ HDUO\ 0D\ SDD®W RI SURPRWLRQDO PL
Xx *DWKHULQJ EHVW FDVH VFHQDUH R¥DIQW B FQHOM)L R@ B @ HWHHYH (
& VXFFHVV FDVHV *HUIORU 6WHHHW )ORRUEDOO /HDJ
Xx +RZ WR OHYHUDJH RXU VRFLDO RHGLDL WE®&DRRINRW A\P SBEFEW SR
ZLWK ODUL O0\OOIULQHQ 'HJ IRU ,FH 3RZHU FDPSDLJQ

,Q WKH &&01* PHHWLQJ LQ 0D\ ZLQO/XH QM W& GROSIKUWKB 0D*6, UHV
LPSRUWDQFH RI XWLOL]JLQJ WKHRP L ® IRKWWAD OTHKW F® & GPVIDWINHAWD O V |
RQ JRLQJ FDVHV ZKLFK ZLOO EHRMWRHY G DQGWILHS/R TR BKIHOW R X\
LV GHYHORSLQJ VSRQVRU VDO H VHFRIQEFHSI W MDRPM W& & Us ZIL W WD
KRZ WR WDUJHW WKH ELJ PDVV OD\HURI $ HRUWBWURQILS ZDV W k
PRQHWL]LQJ WKH EURDGFDVWLQJDASIKRD/FR I DQICH Z) &K ZKILFK SDUV
ZLOO EH DQ RQ JRLQJ WRSLF S5RXJKUORPKNEHRIDQHWSRQGHRHIQUH SUH S
LQWR SD\ WY

(QYLURQPHQWDO DVSHFWYV DUH DDVRHEHLQU FRE WIDEHHM S XIRYIRK H V
H[SHULHQFHV IURP WKH (FR&RPSDVHM EHRGHHWDLXDWHG DRIU | XWX
LPSOHPHQWDWLRQ FDVHV 7KH WRWIR IKDVHEW B @ MV ROKEK/HIAQ K R&

2XU SDUWQHU VFKRRO IRU WKH |IDH) MXHUY HG X FOMRLR Q@ F KIPR'ORRIHU H G
SRVVLELOLW\ WR FRQGXFW | XBGWIQMW SV RIDH WDV \E IHW KWW K HVLXIP Y W X
VLQFH WKH ODXQFK RI WKH QHZHPWLDE & RPIDH HF ARQHG SRHWWR HY D (



Z }Pv]e C sz /K
KE Jv &C u u
%0 %0V ]/CE id

KDV EHHQ HVWDEOLVKHG LV EHHUFBIHF RGO LARIBS DIV \ERIQ QMR ROG
LV KDV VHUYHG WKH SXUSRVH IRU ZEV HAKQWWHDWHXHIDMWO SURFHVV

YXUWKHU VRPH QHZ SHUVSHFWLYHZRRUY H® RIQH W DW.R KDLWH EWHKG D
&&01* OU .DOVWD KDV GLVFXVVHG ZLGXKE HBDVFRPHEMND ¥ EUDKQ §UIRF W L
VHUYLFHV ZI@DXS/MDXVH FRR DLP LV WR FUHDWH PRUH)DFWLYDWL
FKDQQHOV H J 093 YRWLQJ IRU <RXWXEH ,D)V(WHKGWAHDR XS VXFK DV
GHFLEHO PHWHU -XPERWURQ VRPLW®HADHD @ ONPW\) WD PF CHWEH $SD U \
EUDQGHG FXVWRPL]JHG 7KLV ZLO OCBH OGERBFVHMNEH ZG& MMH ORISR W
)& ZLWK WKH XQGHUVWDQGLQYRWRIYWVWK HT KI\O G LOHHRG XH ZLO
WR VHH LI ZH FRXOG VWULNH BSEQXVID ORI U MPRH QWGZI2&K DQG Q
IHGHUDWLRQV WR XWLOL]JH WKHVH NLQGV RI VHUYLFHV
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Recognised by the 10C
Ordinary member of GAISF

feie sYWFC 2019 Digital Media report
Sources: Meltwater, Sprout social, YouTube, OK System & Google analyti cs
IFF website floorball.sport

Period: 30.4. - 14.5.2019
Users: 32,227
Sessions: 70,940

Page views 281,516
Pages/sessions3.97
Countries. 127

Address: Phone: E-mail: Web-site
Alakiventie 2, FI-00920 Helsinki +358 9 454 214 25 apitig@floorball.org www.floorball.sport
Finland
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Recognised by the 10C
Ordinary member of GAISF

Top 10 countries:

Official U19 WFC website floorball2019.com
(LOC website)

Period: 30.4.2019 14.5.2019
Users: 13,319

Sessions: 22,811

Page views: 36,225
Pages/sessions: 1.59
Countries:50

Top 10 countries:

Address: Phone: E-mail: Web-site
Alakiventie 2, FI-00920 Helsinki +358 9 454 214 25 apitig@floorball.org www.floorball.sport
Finland
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Recognised by the 10C
Ordinary member of GAISF

U19 WFC 2019 on YouTube

Combined statistics for both IFF Floorball Channels (all matels from the 2d arena were streamed on
channel 2 during the first day)

Statistics period: 8" May 17t May 2019

Watch time (minutes): 5,634,124
Views: 434,146

New subscribers: 2,370

Likes: 2,970 (Channel 1 only)
Comments: 18,364 (Channel 1 only)
Shares: 2,548

U19 WFC 2019 Mobile App

Total downloads as 021.5.2019 60,170 (+ 1,910 new donwloads since the WFCZD19). A total
of 1,690 persons took part in the A-division UNIHOC guess the results competitiondha total of
947 persons tooka part in the B-division UNIHOC guess the results competition

iOS total downloads29,600

Top 5 countries:

1. SWE: 6,290
2. SUI: 5,230
3. CZE: 2,130
4. FIN: 2,110
5. GER: 1,260

Android total downloads: 30,570 (Android does not show stats by countiy

Mobile App user numbers
Period: 26.4 - 15.5.2019
Users: 7,393

Sessions: 101,309
Screen views: 851,788
Screens/session: 8.41
Countries: 71

Address: Phone: E-mail: Web-site
Alakiventie 2, FI-00920 Helsinki +358 9 454 214 25 apitig@floorball.org www.floorball.sport
Finland

Page| 3



Recognised by the 10C
Ordinary member of GAISF

Top 10 countries on using the Mobile pp 26.4.- 15.5.2019:

U19 WFC 2019 Digital & Social media by Meltwater & Sprout

Address: Phone: E-mail: Web-site
Alakiventie 2, FI-00920 Helsinki +358 9 454 214 25 apitig@floorball.org www.floorball.sport
Finland
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Recognised by the 10C
Ordinary member of GAISF

Group Stats from Sprout Social (30th April  17th May

2019)

Address: Phone: E-mail: Web-site
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Recognised by the 10C
Ordinary member of GAISF

Boolean query SOME (Meltwater tracking tool):

6 sgoi 6 6s{6 6 s{ 6 Of 22t sflctte "¢ 6 6 s{ 6 6 feftf6
s{ 6 fZ<f3 6 6 ‘°f ..'=<f 6 60 s{o O0sf6{™ 6 6 0™  w—s{
OR ("he”” 6 w o s{ o—s{ 6 6 s{ 6-VMBOR{'U19- 6 0 s{o
0 s{ St"” 6 &KX afu4E m’ ) NEAR/6 (floorball or unihockey or innebandy or séhly* or sab&*
eSSt E efZ<, fot 7 Becoe—"""e_"A 473 Jf Tflgrbal ot flpibal* or " Z
saalihoki*or" ;iC *or"CR”I1Y 6 ‘" 6£EN® *)) OR #U19WFC2019 OR #U19WFC)

NOT (women OR female)
Boolean query MEDIA (Meltwater tracking tool):
0 s{'< 0 60-s{€& 6 -%{6 6 s{ 6 6f 22+ sfl<tte "< 6 FC*OR
0 fZ<f8 6 6 feftTf 6 6 feftf 6 6 s{O0 -6s{R{Mén* BIEARKB™ " ...
s{ 6St”” 6 w s{ 6E—e<<' 6 w s{s{o-6s{ 60s{VN6*" OR
"U19- 6 0 s{é 0 s{St""" 6 O...fe c'of—" o ot cfZHBfe..—Zcof
0 sfEa#04Em’ ) NEAR/6 (floorball or unihockey or innebandy or séhly* or sébabr unihokej* OR
SfZCfot P BecomTtTel A TS TR N7 f7 € DL ZE Y IE 6

or"CR"ITY 6 ‘" 6EINOANT 6 S s{ R#W$9WFC)

Address: Phone: E-mail: Web-site
Alakiventie 2, FI-00920 Helsinki +358 9 454 214 25 apitig@floorball.org www.floorball.sport
Finland
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Major changes to
Material Regulations

Certification Rules for IFF-marking of
Floorball Equipment SPCR 011

Edition 2020

Interpretation of the Material Regulations.
If the need to interpret Material Regulations between two editions occurs,
can this be done 2 times / year (in May and December).

Valid from July 1, 2020

© International Floorball Federation 1999-2020
All rights reserved.



A major general revision of Material Regulations has been made for the 2020-year edition; the major
changes are listed below:
X The texts Abstract and Preface have been mergedinder the heading Preface, in addition to
some texts that already exist elsewhere in Material Regulations.
X There is a completely new section "Conditionsfor Certification of Floorball Equipment”.
X The biggest difference to the previous edition is pobably that Section 1 is rewritten, there is a
general part, IFF-marking part and each product type has its own heading.
It is hoped that it will be easier to find what you are looking for, and it is easy to add or remove
sub-items within the respective product type, if needed.
x All the sketches / drawings are inserted in the main Material Regulations, and not as previously
in separate pdf-file.
x All appendix documents and sketches / drawings are divided in three groups A, B and C followed
by a digit.
x A new font has been introduced, which hopefullyis more readable than the previous one.

News and additions in more detail:

Moved / added sub-sections.

1.1.4 Period of Validity for Certificate

The period of validity for certificate is five years.The period of validity for family-certificates is two

years. The holder of the certificate will be notified three months before the certificate is due to expire

and asked which certificates (if ary) he wishes to be extendedThe period of validity can be extended
lication from certificate holder

Moved / added sub-sections.

Marking is to contain the certification mark as shown below. Stick manufactures can print the

certification mark as a part of the Brand namée Model name sticker / print, seei 1.3.1

The certification mark's type and placement for each product type is to be in line with the following:

Stick sticker on the shaft of the stick, between the grip binding and shaft / blade
attachment point. See

Blade embossed mark on the blade's surface S

Ball embossed mark on the ball's surface, s 4.
Goals sticker around the goal crossbar, s 5.
Rink sticker on the back of each sideboard section, S_ 6.

Facemask sticker on the inside or outside(other requisite markings see appendiI,

only valid within the European Union).
*e



n 1.8.

Sizes: 3712 mm x 15+2 mm, for sticks.
45 x 19 mm, facemasks.
90 x 38 mm, for goals and rinks.

|

(see appendi>.5, Order form for certification marks).

1.2.2 Accounting reports

Three time a year the manufacturers will have to sendn accounting reports of the quantity of sold
Floorball sticks, ball agith certification marking during the following
eriods:

The accounting report form will be available fordownloading from our homepage. The manufacturer’s
person authorized to sign for the company as well athe companies Certified public accountant must
sign the accounting report. The accounting report mustbe RISE available within three weeks after each
period. See also section 4.6.5 concerning sanctions.

Marking is to contain the certification mark as snown in point 1.2. Stick manufactures can print the
certification mark as a part of the Brand name / Model name sticker / print.
The certification mark placement for each stick, blade and grip are to be in line with the following:

Stick Sticker on the shaft of the stick, between the grip binding and shaft / blade
attachment point.
Blade Embossed mark on the blade's surface.
e
nob.
Sizes: 37+2 mm x 15+2 mm, for sticks.

(see appendi>.5, Order form for certification marks).

Marking of stick

From year two and with an approved marking proposalit is possible to switch over to self-printing the

certification mark as a part of the Brard name / Model name sticker / print.



The brand name in question shall be included asmefix- or a suffix in the name of the stick and the
blade shall be marked accordingly with the branchame. The sticker / print must be performed in a
resistant material, e.g. paper and similar materials are not allowed. The manufacturer is not allowed to
change the dimension of the mark more than withirbelow stated sizes, not change the design, colour,
grey scale or black and white version of the mark. The background of the mark must not be white or
transparent but have a good contrast to the IFF logtype, text and number, either it is performed in
colour, grey scale or black and white. The number on the certification mark is to be the same as the
stick’s certification number or the family-certification number followed by manufacturing year.

1.3.2 General Rules for the Floorball Stick

Any combination of shafts, bIades_s between €ferent brands are not legal. Further, it is not
permitted to sell or use IFF-certified and approvedshafts with non-approved or non-IFF-marked blades.
Nor is it permitted to sell or use non-approved shaftstogether with IFF-marked and approved blades or
non-approved blades that are still IFF-marked.

All the above combinationsare therefore not allowed to be sold on the marked or used in any official
matches.lt is of utmost importance that these rules are to be followed.

All legal combinations of shafts/dades can be found in the database for certified equipment on IFF’s
homepage.

If a shaft is to be shorted; the shaft must be shortedrom the top of the shaft. It's not legal to shortening
the shaft from the bottom (shaft/blade connection point) of the shaft.

Moved / added sub-sections.

To be specified!

Moved / added sub-sections.

Moved / added sub-sections.

Moved / added sub-sections.

Marking is to contain the certification mark as shown below{(Voltntary requirement).

The certification mark's type and placement forthe mask is to be in line with the following:
Facemask: Sticker on the inside or outside.
(other requisite markings see appendiX/A9, only valid within the European
Union).

Sizes: 45 x 19 mm, facemasks.
(see appendiXA5, Order form for certification marks).



Embossed mark for gri

+
BRAND NAME

Moved sub-section.

2.1.3 Stick Dimensions

The stick is to be designed with dimensions according to appendic.31 a.BZ.

The shaft may be strapped above the grip line, butmproval marks or other possible official marks must
not be covered. It is permissible to divide the grigbinding into two or more parts. The shaft must have a
knob closing it. It is permissible to have other shaing (e.g. hexagonal, octahedral) on the upper 50 % of
the shaft length. The upper 50 % of the shaft length must be covered by a grip binding if the shaft's curve
radius is less than 6 mm.

The dimensions must conform to the standard.

a) stick length max 1140 mm
b) the shaft's curve radius min 6 mm

c) the shaft's diameter max 35 mm
d) length to grip line marking 375"/ 50 mm

e) width of grip line design min 2 mm and max 40 mm *
f) bladeﬁ radius max 270 mm



g) blade edge radius min 2 mm

h) blade length max 270 mm

i) blade thickness min 8 mm

j) blade height min 72 mm and max 80 mm and passing through
blade height measuring device.

k) blade penetration depth max 20 mm

l) blade concavity depth max 12 mm

m) shaft straightness within 50 mm

* |t is still legal to use a 10 mm wide grip line marking.

2141 Shaft Rigidity Method A, Shafts'850mm to'1040mm (sticks 950mm = 1140mm).
2.14.2 Shaft Rigidity Method B, Shafts'650mm to'849mm (sticks 750mim = 949mm).

2.2 Ball
The balls (10 of each type) are tested according tthe SP-method 1506, /Section 5.3 (see appendiXAl),
and are assessed according to théallowing requirements. The ball can have only one colour outside and

can have a second colour inside. IFF approves ballsrflFF events S
d).

2.3.7 Drop Net Length @nd Motinting/ Positioning!

The drop net length is to be such that the bottan edge hangs between a min of 0 mm and a max of 50 mm

from the playing surface ee
ﬂ, apply to all goal sizes.

3 Supplier's In-House Inspection
The supplier is to have an in-house inspection guaraeeing products marked with the certification mark
meet the requirements in the certification rules. Thecertificate holder shall state this in a declaration.

The following testing and inspection procedures ae to be included in the in-house inspection.

Product type Attribute (testing and Min allowed frequency
requirements, see chapter
2)

Stick design 1/100 manufactured
weight
dimensions
shaft rigidity
Ball weight 1/1000 manufactured
dimensions
surface fineness
Goals dimensions 1/10 manufactured
weight
Rink dimensions 1/10 manufactured
radii

fit

surface fineness
Face mask mesh size 1/10 manufactured




* for small quantities, less thar2500 balls apply 1/100 manufactured.

4.6 Sanction System

The International Floorball Federation IFF has impémented a sanction system to be applied to
manufacturers in the event of failure of the survallance inspection of material, sale of non-compliant
marked equipment, not sending in accounting repors in time and not paid the invoices within the
stipulated time as follows:

1. Surveillance inspection will be performed in accordancevith the present system and regulations
(SPCR 011 Material Regulations).

2. The manufacturer will perform in-house inspection and respond in accordance with the
requirements of Paragraph 3.
If surveillance inspection finds failures of materils, the company shall in accordance to the
SPCR 011 Material Regulations provide an explanation of why the material has failed and shall
provide a copy of its in-house test ad inspection records for examination.

3. If the explanation does not provide a cleaand suitable answer to the question, the IFF
Central Board Material Function will decide uponthe sanction to be applied to the company in
accordance with the sanction system. The sanction system consists of foutifferent levels (see
section 4.6.1 - 4).

4. If an accounting report has not been received whin stipulated time, a sanction fee will be applied.
The sanction system consists of four different levels (seg section 4.6.5).

5. If an invoice has not been paid within stipulated time, a sanction fee will be applied.
The sanction system consists of four different levels (seg section 4.6.6).

6. Certificates can with immediate effect temporarily be recalled. Temporarily recalled
certificates will be published orHF’s website (see section 4.6.6.4 and section 5.7).

7. Revenue from sanction penalties shall be used to develop Floorball in accordance with IFF
Development Board decisions. Sanction penalties musbe paid to the IFF account within 30 days
of the IFF Central Board decision.

The IFF Central Board will inform its member Associations and the companies about any decision made
by the Central Board in material questions. All ifiormation regarding these questions is strictly
confidential until the decision is made.

IFF reserves the right to adjust and / or uplate the sanction system on yearly basis.

4.6.5 Sanctions for not sending accounting reports.

From 15" of March 2004 stick manufactures can print thecertification mark directly on the stick. To
ensure that the correct fee for the certification mark is calculated, the manufacturer must three times a
year send accounting reports to RISE. The reportor Jan-Apr must be sent before 21st of May, the
report for May-Aug before 21st of Sep andthe report for Sep-Dec before 21st of Jan.

Ball, blade and manufactures shall have an embossaghttern of the certification mark on the balls
surface. To ensure that the correct fee for the cerification mark is calculated, the manufacturer must
three times a year send accounting reports to RISE. Breport for the period Jan — April must be sent



before 215 of May, for the period May — Aug before 23 of Sep and for the period Sep-Dec before 21 of
Jan.
It is very essential that these reports are correct and sent in time.

If an accounting report has not been received, a remider will be sent out the first working day after the
report date.

Apendix A5

Order form for certification marks

The undersigned hereby orders certificaion symbol labels as specified below

Company:

Contact person:

Order of certification marks.

Product Size Quantity Unit price Total price
(exclusive freight
costs)

Ball 0:03CHF

Stick 45 x 19 mm 0:25 CHFKseli-print)

0:38 CHF (buying sticker)

Goal 90 x 38 mm 5:00 CHFofficial match size)

2:50 CHF (smaller sizes)

Rink 90 x 38 mm 100 CHF

Mask 45 x 19 mm 0:75 CHF

Spare grip (0,05) CHF

Spare blade (0,10) CHF

Order of certification marks: the
City and date
Sign

Clarification of signature



New drawing / sketch regarding drop net mounting / positioning
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